EDITOR  PUBLISHER 

Issued  every  Saturday,  forms  closing  ten  P.  M.  Thursday  preceding  Publication  by 
The  Editor  &  Publisher  Co.,  J.  W.  Brown,  Publisher;  Marlen  E.  Pew,  Editor; 

Suite  1115,  World  Building,  63  Park  Row,  New  York.  Telephone,  Beekman  5814-18. 

Charter  Member  Audit  Bureau  of  Circulations. 

^1.  57  NEW  YORK,  FEBRUARY  7,  1925  No.  37 

John  C.  Eastman  Wills  Chicago  Journal 
I  to  Three  Veteran  Employees 


By  Unusual  Gift  W.  Frank  Dunn,  O.  L.  Hall,  and  H.  C.  Deuter  Are  Named  Executors  and  Heirs  to 
Entire  Property — New  Company  Formed,  Including  Heirs  and  H.  L.  Spencer  and  Richard  J. 
Finnegan,  Formerly  Secretary  and  Managing  Editor. 


TINDER  the  will  of  John  Coates  East- 
U  man,  late  publisher  of  the  Chicago 
Daily  Journal,  his  entire  estate,  including 
ownership  of  the  newspaper,  was  be- 
(pieathecl  outright  to  three  of  the  men 
who  were  his  chief  aids  in  the  manage¬ 
ment  of  the  Journal  during  the  twenty 
years  he  was  proprietor. 

The  heirs,  who  were  named  also  as  ex¬ 
ecutors,  and  upon  whom  the  will  imposed 
no  conditions  or  restrictions,  are  W. 
Frank  Dunn,  O.  L.  Hall,  and  H.  C. 
Deuter,  respectively,  vice-president, 
dramatic  editor,  and  auditor.  Simultane¬ 
ously  with  the  filing  of  the  will  in  the 
Probate  court,  Feb.  2,  they  issued  a 
statement  announcing  that  there  would 
be  no  change  in  the  policy  of  the  paper 
and  that  Mr.  Eastman’s  principles  will 
continue  to  rule  its  conduct. 

Mr.  Dunn  made  the  following  state¬ 
ment  to  Editor  &  Publisher. 

“Mr.  Eastman’s  policies  will  be  con¬ 
tinued  in  every  possible  way  in  the  future 
conduct  of  the  Chicago  Daily  Journal.  1 
have  been  closely  associated  with  him 
for  20  years  and  there  has  never  been  a 
moment  in  all  that  time  that  I  have  re¬ 
gretted  it.  He  was  a  big  boss  and  a 
wonderful  friend." 

Under  the  organization  as  announced 
by  the  heirs,  the  newspaper  will  be  pub¬ 
lished  by  the  Chicago  Journal  Company. 
Mr.  Dunn,  becomes  president ;  Mr.  Hall, 
vice-president:  and  Mr.  Deuter  will  be 
treasurer.  The  other  officers  of  the  com- 
My  are  to  be  Harry  L.  Spencer,  Mr. 
Eastman’s  former  private  secretary,  who 
will  be  secretary  of  the  new  organization, 
and  Richard  J.  Finnegan,  who  was  man¬ 
aging  editor,  will  assume  the  co-editor- 
ihip  with  Mr.  Hall. 

The  statement  made  by  the  executors 
read: 

“The  men  to  whom  Mr.  Eastman  in¬ 
trusted  the  Journal  were  intimately  as¬ 
sociated  with  him  for  20  years.  During 
that  time  he  instructed  them  continuously 
in  matters  affecting  the  conduct  and 
policy  of  the  paper.  His  principles, 
which  are  so  well  Imown  in  Chicago,  and 
which  have  been  carried  out  by  them 
under  his  direction,  will  continue  without 
change  to  be  the  fundamental  rules  and 
ideals  of  the  Journal. 

“For  the  greater  part  of  a  year,  Mr. 
Eastman,  wishing  to  conserve  his  health, 
upon  the  advice  of  his  physician,  re¬ 
linquished  most  of  the  heavy  burdens  of 
the  daily  publication  of  the  paper  to  the 
men  who  assume  charge  under  the  will 
of  April  1,  1922.  The  entire  resources 
of  Mr.  Eastman’s  personal  estate  are 
hack  of  the  Journal.” 

The  following  statement,  quoted  in 
purt,  paying  tribute  to  the  personality 
»d  achievements  of  the  late  publisher  of 
the  Journal  was  made  bv  the  new  officials 
of  the  newspaper  to  their  readers  Feb.  2 : 

“The  Journal  is  Chicago’s  oldest  daily  news- 
Its  honorable  record  is  a  part  of  munic- 
Wsl  history.  It  has  steadfastly  fought  on  the 
"e  of  law  and  order,  public  decency,  official 
^•■esty  and  civic  reform. 


THE  LATE  JOHN  C.  EASTMAN 


“The  Journal  will  ruggedly  advwate  honesty 
and  decency.  It  will  print  the  news,  all  of  it, 
.•>nd  without  fear.  It  will  be  beyond  the  reach 
of  trusts,  politicians,  franchise  Kr.abl>ers  or 
favored  interests  of  any  kinil.  It  will  have  no 
alliance  with  vice  in  any  form.  The  Jcumal 
will  portray  the  better  things  of  daily  life,  and 
avoid  as  far  as  a  newspaper  may  the  criminal 
record  of  violence  and  crime.” 

JOHN  C.  E.\STM.\X, 

April  4,  1904. 

“The  foregoing  statement  was  the  creed  of 
John  C.  Eastman,  published  over  his  signature 
in  the  first  issue  of  the  Journal  under  his 
ownership  From  the  principles  then  expres  ed 
he  never  deviated;  with  whatever  ran  counter 
to  them  he  never  compromised.  He  remained 
until  the  day  of  his  aeath,  Jan.  25,  1925,  an 
ardent  and  powerful  defender  of  the  people's 
interests. 

"From  his  first  day  to  his  last  as  a  news¬ 
paper  owner,  editor  and  publisher  he  upheld 
with  a  never-weakening  hand  the  principle  that 
the  rights  of  the  many  are  superior  to  the 
pretensions  of  the  few.  This  simple,  forth¬ 
right,  unassailable  purpose  guided  his  whole 
conduct  and  enabled  him  to  bring  the  Journal 
to  a  proud  position  of  strength  and  influence. 

“When  Mr.  Eastman  bought  The  Journal  it 
had  sixty  years  of  honorable  history.  From 
Chicago’s  village  days  it  had  supported  those 
movements  that  brought  about  an  urban 
growth  that  was  the  wonder  of  the  modem 


world.  The  Journal  fought  for  the  best  in¬ 
terests  of  the  growing  city  and  gloried  in  its 
.achievements.  And  just  as  it  aided  that  which 
it  believed  was  beneficial  to  the  community,  so 
did  it  oppose  what  it  thought  detrimental. 

“Looking  back  on  eighty  years  of  usefulness, 
this  newspaper  rededicates  itself  to  the  in¬ 
terests  of  the  city  and  the  region  it  so  lung  has 
served.” 

The  three  new  newspaper  owners  are 
all  veterans  of  their  profession.  \V. 
Frank  Dtinn  was  born  on  a  small  farm 
near  Sedalia,  .Mo.,  52  years  ago.  In 
1X93  he  became  a  reporter  on  the  Sedalia 
(Mo.)  Gaseltc.  After  several  months  he 
went  to  St.  Louis  and  worked  on  the 
Chronicle  as  a  reporter,  on  the  telegraph 
desk,  and  then  for  18  months  as  the 
writer  of  a  daily  column  of  political  notes. 

He  left  the  Chronicle  finally  and  went 
into  the  advertising  department  of  the 
St.  Louis  Post-Dispatch,  under  Charles 
H.  Jones.  In  1897,  he  became  associated 
with  the  Chicago  Daily  Journal,  but 
after  two  years  of  employment  as  an  ad¬ 
vertising  solicitor,  he  left  to  become 
advertising  manager  of  another  Chicago 
newspaper.  On  Oct.  25,  1904,  a  few 
months  after  Mr.  Eastman  bought  the 


Journal,  Mr.  Dunn  returned  as  adver¬ 
tising  manager.  He  became  vice  pres¬ 
ident  15  years  ago. 

Mr.  O.  L.  Hall  was  born  near  Bain- 
bridge,  Putnam  County,  Ind.,  on  July  4, 
1877.  He  is  the  son  of  a  physician,  and 
in  his  childhood  lived  in  Lafayette,  Ind., 
and  also  in  Edgar  County,  Ill.,  where  he 
worked  on  a  tarm,  taught  school,  and 
worked  in  a  bank.  He  was  educated  at 
Greer  College  in  Hoopestown,  111.,  which 
institution  is  now  defunct,  and  at  North¬ 
western  University.  Upon  his  gradua¬ 
tion  from  Northwestern  about  25  years 
ago,  Mr.  Hall  entered  the  employ  of  the 
Chicago  Inter-Ocean,  where  he  worked 
five  years  as  a  reporter  and  later  as 
assistant  editor  of  the  Sunday  supple¬ 
ments. 

Shortly  after  he  joined  the  Journal 
staff  in  1906,  he  became  assistant  to  the 
managing  editor,  and  later  was  made 
dramatic  editor,  which  position  he  has 
held  for  20  years.  Mr.  Hall  is  also  an 
instructor  in  dramatic  criticism  at  the 
Medill  School  of  Journalism. 

Mr.  H.  C.  Deuter  was  born  in  Chicago 
in  1883.  He  began  his  work  with  the 
Journal  as  an  office  boy  in  the  business 
office  at  the  age  of  13,  in  1897.  From 
1901  to  1904  he  worked  as  a  clerk  in  the 
business  office  of  the  Inter-Ocean,  and 
in  October,  1904,  he  returned  to  work  for 
Mr.  Eastman,  serving  first  as  assistant 
bookkeeper,  then  as  collector,  purchasing 
agent,  and  continuously  for  the  pjrst  ten 
years  as  auditor  and  business  manager  in 
charge  of  the  mechanical  departments  of 
the  paper. 

Mr.  Harry  L.  Spencer  had  been  Mr. 
Eastman’s  private  secretary  for  20  years, 
and  was  associated  with  Mr.  Deuter’s  de¬ 
partment.  Mr.  Richard  J.  Finnegan  is 
another  Chicagoan.  He  began  his  active 
newspaper  work  as  a  reporter  on  the 
Chicago  Chronicle  and  later  went  to  the 
Inter-Ocean.  He  became  associated  with 
the  Journal  on  Sept.  5,  1904.  He  was 
made  city  editor  ten  years  later,  and  in 
1916,  he  became  managing  editor,  gain¬ 
ing  for  himself  the  reputation  in  news¬ 
paper  circles  as  an  ardent,  efficient  and 
thorough  worker. 

I'ollowing  the  filing  of  the  will.  Judge 
Henry  Horner  of  the  Probate  Court  ap- 
jKiinted  the  three  executors  as  administra¬ 
tors  to  collect,  under  the  borel  of 
$L(XX).(XX),  written  by  the  Royal  In¬ 
demnity  Company.  In  the  petition  the 
worth  of  Mr.  Eastman’s  real  estate  hold¬ 
ings  was  set  at  $200,0(X). 

The  instrument  itself  was  found  in  a 
steel  safe  in  his  Journal  office,  which  he 
had  asked  his  associates  to  open  in  the 
event  of  his  death.  With  it  was  a  list  of 
his  next  of  kin,  eleven  first  cousins,  one 
of  whom  has  since  died.  They  must  be 
notified  before  the  will  is  admitterl  to 
probate.  Regarding  his  immediate  family, 
the  memoranda  read : 

“Mv  father  was  killed  in  battle  June 
23.  1864. 

“My  mother  died  at  Dayton,  O.,  Nov. 
25,  1911. 

(Continued  on  page  25) 
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Editor  &  Publisher  for  February  7 ,  1925 
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CANADIAN  NEWSPRINT  CONTROL  LOOMS  every  user  of  the  printed  word  in  the 
AS  ASSOCIATION  PROPOSES  DUTY  “Under  the  mask  of  conservation  they 

are  trying  to  force  the  Dominion  Govern- 

Would  Li^it  Export  of  PuIpwood-PublUher.  Start  Active  S/ AcrdilJ  ,oXTffic“l  lIXlS 
Resistance — View  Move  as  a  Scheme  to  Dominate  of  the  Canadians  themselves,  tlie  maxi- 

U.  S.  Market  end  lncre..e  Price.  Ji'JSbrbS'cVn.S'll'.';-, 

A..,,,,,  ....  , ,  .  ,  ,  ,  ,  bears  no  relationship  to  a  forest  conser- 

MlvKICAN  publishers  this  week  sud-  resented  the  annual  cut;  of  this  10  per  vation  policy.  Yet  the  quantity  now  im- 
denly  found  themselves  faced  with  cent.,  only  2  per  cent,  was  exported,  ported  into  the  United  States  is  sufficiently 
what  may  prove  a  grave  problem— the  Uven  were  an  embargo  put  into  force,  it  important  for  an  embargo  to  temporarily 
possible  skyrocketing  of  paper  prices  would  be  largely  inoperative  as  a  con-  cripple  the  American  industry,  curtail  the 


possible  skyrocketing  of  paper  prices  would  be  largely  inoperative  as  a  con-  cripple  the  American  industry,  curtail  the 

through  Canatlian  control.  servative  measure,  because  there  w’ould  output  from  our  own  factories  and  send 

The  question  was  roused  from  lethargy  be  nothing  to  prevent  the  exportation  of  prices  soaring.  That  is  what  the  Cana- 
in  Montreal,  Jan.  31,  when,  for  the  first  a  large  proportion  of  the  same  wood  in  dians  seek  to  accomplish 
time  in  history,  the  Canadian  Pulp  and  the  form  of  sawn  lumber  lath  or  shin-  “They  are  trying  to  force  the  American 
Paper  Association  put  itself  on  record  as  gles.  The  market  would  be  impaired  tor  operators  to  move  their  mills  into  Can- 

m  favor  of  the  limitation  of  Canadian  the  small  ho  der  of  woodlands,  while  the  the  wood  would  be  trans- 

pulpwood  export.  interests  would  formed  into  pulp  for  the  paper  mills  here. 


pulpwoocl  export.  Canadian  pulp  and  paper  interests  would 

This  step  was  immediately  viewed  on  be  able  to  buy  in  a  non-competitive  mar- 
this  side  of  the  international  line  as  the  *^et  at  their  own  prices, 
lengthening  shadow  of  a  Canadian  scheme  ^'eLean  president  of  the  Cana- 

to  .seize  control  of  the  paper  market,  and  “'an  f  ulpwood  Association,  and  himself 


That  much  accomplished,  the  next  step 
would  be  to  embargo  pulp,  thus  forcing 
.\mericans  to  make  their  paper  in  Domin¬ 
ion  territory  and  under  the  domination  of 


the  cost  to  every  user  of  the  a  manufacturer  of  pulp  and  newsprint  jbe  Canadian Vn>cr  industry. 


printed  word  in  the  United  States. 


paiier,  pi.iintcd  to  the  increasing  tendency 


The  National  Publishers’  Association  towards  manufacturing  pnlpwood  into 
immediately  filed  a  protest  brief  with  Pu'P  Canada  as  a  natural  development 
Senator  Horah,  chairman  of  the  Senate  the  current  policy.  While  ten  years 


committee  on  internationat  relations 


ago,  four-fifths  of  the  wood  cut  was 


“If  an  embargo  is  put  in  effect,  it  will 
impose  a  financial  tax  on  every  .American 
who  reads  a  newspape.-,  who  subscribes 
to  a  magazine  or  who  buys  a  book.  It 
will  place  an  additional  burden  on  every 


Careful  consideration  w'as  given  the  exported,  that  same  proportion  was  n<)W  advertiser,  which  he  must  pass  on  to  the 

situation  by  the  directors  of  the  .Ameri-  being  made  into  pulp  m  Canada.  In  the  con.sumer.  It  will  be  the  first  of  a  series 

can  Newspaper  Publishers’  Association  Alantime  Provinces  there  was  only  one  ,,f  obstacles  cast  in  the  path  of  every 

meeting  in  New  York,  Feb.  3.  No  public  P«‘P  m'll,  so  tliat  an  embargo  would  work  American  publisher. 

announcement  of  the  .A.  N.  P.  .A.  policy  great  hardship  on  the  private  owner  of  “Directly  it  will  affect  the  security  of 
on  the  paper  crisis  was  made,  but,  it  is  I’u'P  ''(«'ds.  .  ,  ,  ,  than  $<J()0,(M)0,000  invested  in  one  of 

understood,  secret  preventive  mea.siires  are  the  census  report  on  the  pulp  and  ,i,p  j-onntrv’s  fundamental  industries  and 

under  way.  _  paiier  m.histry  in  Canada  for  1923  just  jeopardize 'the  employment  of  from  sixty 


understood,  secret  jirevcntive  measures  are 
under  wav. 


The  action  of  the  Canadian  Pulp  and  issued  by  the  1),. minion  Hureaii  of  Sta-  ,o  a'lniiulrcd  and  twentv  thousand  work- 


Paper  Association  was  in  the  form  of  a  tistics,  the  following  information  is  given 
resolution  for  an  adeijuate  export  duty  regarding  the  production  of  piiljiwood  and 
upon  logs  and  jHilpwood  from  Canada,  proivirt inns  used  in  Canadian  pulp 

passed  without  opjKisition.  mdls  and  exported : 

Up  to  the  present  time  the  Canadian  Projnciinn.  ^Pcrccniage  XTsed-^ 

Pulp  and  Paper  Association,  while  fre-  . 

quently  di'cussing  the  subject,  has  never  n  mi  Ss.r  6b2 

given  official  utterance  to  its  views  on  the  !“'.s  .  2,35.s..S50  59.7  40. .t 

question  of  a  pnlpwood  embargo.  ,qV|’  ;;;;;;  66  6  It  4 

The  full  report  of  the  resolution  fol-  i<>22  ....  .  .  jiojAoio  74  2  25  8 

lows;  .  4.654.663  70.3  29.7 

**ll't!crcas.  the  fnre'^ts  of  Canada  have  reached  The  protest  brief  filed  b\  the  National 
a  .siaije  of  depleiim.  liy  reason  of  the  demands  Publishers’  Association  was  based  upon  a 


ers.  W'bile  the  price  of  jiaper  of  all  kinds 
is  being  skyrocketed  even  beyond  the 


„  -  -  !■  ..v...  . . .  «.  ..  Peing  skvrocketed  even  hevoiid  the 

the  projvart ions  used  in  Canadian  pulp 

mdls  and  exported :  American  paper  trade  and 

rrodncjmn.  .j-Perccnlage  Used-^  all  of  its  allied  industries  will  he  Sub- 
’'  ■'r  I  orils  In  (  anada  hximrlerJ  •  .  i  .  ii  r,  ,i  >■ 

190s  .  l.3J5.ns5  36.4  63.6  jected  to  one  blow  after  another. 

]<_•  .  1.54I.62S  3S.R  61.2  “The  petition  filed  by  the  National 

Jqi;',  .  4'om'rs6  q90  Publishers’  .Association  as  given  above, 

1921  !!!!!!  3.''73!i31  66^6  b3^4  was  iiiccly  timed  to  coincide  with  the  diu- 

'922  .  3.9:3,940  74.2  25.8  uer  given  by  their  Canadian  confreres  in 

’ .  4.6.S4.663  70.3  29.7  Montreal,  at  which  the  position  of  the 

The  protest  brief  filed  by  the  National  pulp  wood  dealers  was  made  public,’’  said 
Publishers’  Association  was  based  upon  a  lAlward  Heck,  secretary  of  the  Canadian 


ni.sde  inj-.m  them  I  y  weed  iisinK  industries  and  report  of  the  committee  Oil  relations  with  Pulp  and  Pape-r  .Association 
cenrcrn*t"lh”'crnntry,'^.^nd’'sc^iou’sfy^'o"menace  Canada  of  the  .American  Pulp  aud  Paper  “It  is  understood  to  be  t 


the  nelfaie  nf  the  iiub>  and  natter  and  other  Manufacturers.  This  same  report  was 
industries  dei'endent  upon  them  for  existence;  spot  OUt  tO  all  members  of  the  .American 
the  unrestricteil  exportation  of  Newspaper  I  ublishers  Association  from 
pult.wottd  anti  Iocs  from  freehold  land  seriously  the  New  A  ork  headquarters, 
aggravates  this  situation,  without  affording  the  Jtl  part  it  reads  : 

country  any  return  commensurate  with  their  “Investigation  of  the  so-r-illorl  fnroct 

real  value  or  such  as  our  economic  situation  investigation  ot  tnc  SO-Caliea  Torest 
demands;  and.  cou.servation  campaign  in  Canada  reveals 


“It  is  understood  to  be  the  initial  step 
in  a  plan  to  .stampede  the  public  of  the 
I’nited  .States  and  Canada  by  brandishing 
the  bogey  of  international  hostility  should 
the  Canadian  Government  undertake  to 
restrict  the  exportation  of  unmanufactured 
piilpwi  lod. 

“l^nfortunately  the  two  arguments  made 


'rear’;.nlurVrtuch\rrr"’;c™o^^^^^^^  “Investigation  of  the  so-called  forest  pnlpwood. 

demands;  .viid.  Cou.servation  campaign  in  Canada  reveals  “Ihifortunately  the  two  arguments  made 

“li  hercas.  this  associ.ition  .-ilfhough  vitally  a  clever  scheme  fostered  by  Canadian  in  Montreal  and  Washington  do  not  hang 
JeriaTupm' which  enr^f'^ Canada’^ greatest "im  manufacturers  vvho  plan  to  cripple  together  because  while  the  pnlpwood  deal- 

dustries  (depends  has  hitherto  refrained  from  industry  licrc.  seize  control  of  our  ers  .ire  telling  Canada  that  the  effect  of 

puttinR  its  view  officially  on  record;  and.  piiper  market  and  increase  the  cost  to  the  embargo  would  be  to  bring  absolute 


putting  its  view  officially  on  record;  and, 

“M'Trnrjj.  it  cannot  be  denied  that  the  ex¬ 
portation  of  the  products  of  our  forests  in  an 
unmanufactured  erudition  is  economically  iin- 
srund  and  can  only  result  in  the  dis'^ipation 
of  our  natural  resources  without  buildinp^  up 
the  industries  of  our  country  or  securing  proper 
returns  in  any  other  form;  be  it  therefore 

"Resohed,  that  until  some  more  efficient 
means  of  control  can  be  agreed  iii>on  as  prac¬ 
tical  that  an  adequate  export  duty  should  be 
imj-ocod  upon  logs  an*!  pulpwood  exi)orted  from 
Canada 

“That  such  duty  shctild  l^e  imposed  upon  a 
graded  basis  increasing  annually  so  that  the 
various  interests  involved  may  have  due  oppor¬ 
tunity  tc  make  any  necessary  adjustments. 

“That  the  procecfls  of  such  duty  should  be 
de\'otcd  a''  far  as  pos'sihle  to  the  work  of  con- 
servatien  and  piotection  of  our  forests. 

“That  this  association  desires  to  give  its  as¬ 
surance  to  the  governments,  Fedcrsil  and  Pro¬ 
vincial.  that  it  will  extend  its  fullest  co-opera¬ 
tion  to  all  necessary  measures  to  provide  an 
adequate  market  for  farmers*  and  settlers*  wood 
should  any  surplus  supply  develop. 

“That  the  continues!  study  of  this  all  import¬ 
ant  question  l>e  urgod  upon  the  several  authori¬ 
ties  to  the  end  that  our  forest  resources  be 
conserved  as  far  as  pos«ibte  and  ultimately 
utilired  for  the  development  of  home  indus¬ 
tries  *’ 

The  other  side  of  the  embargo  question 
was  given  its  innings,  immediately  after 
the  Pulp  and  Paper  Association  meeting 
was  concluded,  by  the  Canadian  Pnlpwood 
Association,  a  new  organization  formed 
just  a  year  ago  to  look  after  the  interests 
of  the  pulpwood  producers.  Ralph  Bell, 
secretary-treasurer  of  this  association, 
pointed  out  that  90  per  cent,  of  Canada’s 
forest  resources  was  already  under  em¬ 
bargo,  being  Crown  lands,  while  the  re¬ 
maining  10  per  cent,  was  subject  to  open 
competition  in  buying.  Ninety  per  cent, 
of  the  annual  depletion  of  pulpwood  re¬ 
sources  was  due  to  fire,  storms,  fungi, 
insects,  etc.,  and  only  10  per  cent,  rep- 


MEMORIAL  FOR  HOMER  DAVENPORT 


This  newly  completed  monument  is  to  he  dedicated  in  memory  of  Homer  Davenport,  famed 
newspaper  cartoonist,  at  his  boyhood  home.  Silverton.  Ore.  Contributions  for  the  memorial 
were  received  throughout  the  country  from  newspapers  and  admirers  of  the  artist.  A  repro¬ 
duction  of  one  of  Davenport's  own  cartoons,  made  at  the  time  of  his  father's  death,  is 
carved  in  the  monument. 


ruin  to  the  paper  industry  the  Ameriejs  ' 
publishers  in  their  memorial  to  Senator 
Borah  say  that  its  effect  would  ^  to 
cripple  the  industry  in  the  United  States 
and  give  Canadian  manufacturers  the  con¬ 
trol  of  the  American  paper  market. 

“The  American  statement  sets  up  that 
the  Canadians  are  trying  to  force  Ameri-  i 
can  operators  to  move  their  mills  to  Can-  i 
ada,  and  that  the  proposed  restrictions  on  ' 
exportation  of  pulpwood  would  be  a  de-  ! 
cided  step  in  thsK  direction.  R 

“The  two  statements  show  a  want  of  co¬ 
ordination  between  the  co-related  indus¬ 
tries  in  the  United  States  and  Canada, 
who  are  trying  to  control  Canadian  legis- 
lation  through  the  instrumentality  of  war¬ 
ing  the  “big  stick’’  on  one  side  of  tht 
line  and  waving  the  sheriffs  flag  on  the 
other. 

“The  Canadian  p  a  p  e  r  manufacturers  ! 
have  no  ulterior  motive  such  as  has  been 
ascribed  to  them.  The  last  thing  in  the 
world  they  desire  is  to  bring  ruin  upon 
the  American  paper  manufacturers  and  to 
make  it  more  difficult  for  their  .American 
customers  to  obtain  paper  or  to  prevent 
the  owners  of  freehold  pulpwood  in  Can¬ 
ada  from  obtaining  a  fair  .American  price 
for  their  wood. 

“The  action  taken  by  our  Association  I 
at  its  annual  meeting  last  week,  it  will  ' 
be  noted,  did  not  call  for  an  embargo  ■ 
on  sbipnicnts  of  pulpwood.  It  urged  Gov¬ 
ernment  action  to  the  extent  of  the  im¬ 
position  of  an  export  duty  leaving  the 
amount  to  the  discretion  of  the  Govern-  * 
ment  and  suggesting  that  if  the  duty  is  ! 
ajiplied  it  should  be  on  a  graduated  sale 
which  would  allow  the  various  interests 
concerned  to  adjust  themselves  to  the  new 
IHisition  without  undue  hardship. 

“Ill  the  opinion  of  the  industry  a  small 
export  duty  would  not  have  the  effect  of 
dcjiriving  Canadian  pull) wood  dealers  of 
the  .American  market  nor  American 
mamifaetiirers  of  Canadian  pnlpwood.” 

HERO-REPORTER  ONLY  21 

Miller  of  Louisville  Courier-Journal  Got 
Collins’  Story 

William  Burke  (“Skeets”)  Miller,  21-  I 
year-old  newspaper  reporter  on  the  staff  I 
of  the  /.oui.irillc  (Ky.)  Courier-Journal,  * 
was  the  outstanding  hero  in  the  fight  this  • 
week  to  save  the  life  of  Floyd  Collins, 
trapped  five  days  in  a  cave  at  Cave  City, 

Ky. 

Miller  crawled  many  times  into  the 
narrow  cave  and  obtained  an  exclusive 
interview  with  Collins,  which  was  widely 
carried  all  over  the  country. 

The  young  Louisville  reporter  has  had 
two  years’  experience  in  criminology  and 
police  work  as  a  member  of  the  staff  of 
the  Courier-Journal.  A  graduate  of  the 
Louisville  High  School  in  1023,  he  be¬ 
came  proficient  in  the  R  O  T  C  at  that 
school  and  was  awarded  a  medal  by  the 
L’nitcel  States  army  officers  for  being  the 
best  drilled  soldier.  He  is  now  a  Re¬ 
serve  Officer  of  the  United  States  Army  ^ 
with  a  rank  of  Second  Lieutenant. 

“Skeets”  has  other  talents  in  addition 
to  his  nose  for  news.  He  has  one  of  the 
liest  baritone  voices  of  any  amateur 
singer  in  Louisville.  Last  summer  he 
joined  the  New  York  Light  Opera  Com¬ 
pany,  engaged  at  F'ontaine  Ferry  Park. 

Init  after  a  brief  session  with  the  pro¬ 
fessional  singers  returned  to  the  news¬ 
paper  game. 

Aliller  is  taking  a  course  at  the  Louis¬ 
ville  Conservatory  of  Music.  He  Js 
called  “Skeets”  because  of  his  small,  wiry  ; 
stature,  but  his  deep  bass  voice  matches  ' 
the  extreme  masculine  grit,  daring  and 
fortitude  he  has  shown  in  Cave  City. 

Long  A.  P.  Circuit 

The  longest  wire  circuit  in  the  world, 
using  7,100  miles  of  wire,  is  now  being  l 
operated  by  the  Associated  Press  to  carry  L 
racing  returns,  according  to  Milton  Gar-  ( 
ges.  A.  P.  traffic  chief.  The  wire  starts  ^ 

at  New  York  and  extends  to  San  Diego.  R 

_  _  _  ,1 

New  Columbus  Dispatch  Directors  I 

Harvey  R.  Young,  advertising  managef.  | 
and  C.  S.  Wilson,  circulation  manager,  | 
have  been  elected  directors  of  the  Colum-  ; 
101.1  (O.)  Dispatch.  K 
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DETROIT  HOST  TO  ADVERTISING  CONVENTIONS 


National  Commission,  A.  A.  C.  W.,  Meeting  In  Conjunction  with  5th  District  Clubs  Probes  EKstribu- 
tion  Costs — Holland  Urged  to  Call  Postal  Rate  Conference — Sewell  Named  District  Chairman 


IXTEKKi^T  in  the  advertising  world 
was  focused  on  Detroit,  Jan.  29  and 
JO,  when  representatives  of  the  Fifth  Dis¬ 
trict,  As.sociated 


McClure 


Advertising  Clubs 
of  the  World, 
met  at  the  Hotel 
Statler  in  con¬ 
junction  with  the 
National  Com¬ 
mission  of  the 
A.  A.  C.  \\.,  the 
former  to  discuss 
advertising  club 
problems,  the  lat¬ 
ter  to  consider 
distribution  costs, 
the  national  busi¬ 
ness  outlook  for 
1925,  and  plans 
for  the  interna¬ 


tional  convention  of  the  A.  .\.  C.  \V\  to 
beheld  in  Houston,  Tex.,  May  9  to  15. 

The  meeting  opened  with  a  joint  ses¬ 
sion  of  the  two  organizations  at  which 
the  delegates  were  welcomed  by  John  W. 
Smith,  mayor  of  Detroit,  and  W.  K. 
Towers,  presiilent  of  the  Detroit  .Adcraft 
Club. 

Following  the  addresses  ot  welcome 
the  two  organizations  separated  t(j  hoUl 
individual  sessions. 

The  cost  of  distribution  is  the  greatest 
problem  in  America  tcnlay,  in  the  opinion 
of  the  members  of  the  National  Commis¬ 
sion,  and  methods  of  eliminating  waste 
in  distribution  and  stoitping  the  steady 
rise  of  distribution  costs  formed  the 
chief  topic  of  discussion  at  its  sessions. 
\V.  Frank  McClure,  chairman  of  the  Na¬ 
tional  Commission,  presided. 

K  spirit  of  optimism  pervaded  the 
cathering.  The  sensation  of  the  two-day 
session  was  the  presentation  of  a  report 
by  Theodore  G.  Morgan,  chairman  of  the 
^onomic  Committee  of  the  National  .Ad¬ 
vertising  Commission,  which  painted  con¬ 
ditions  for  1925  in  roseate  hues,  the  sum 
and  substance  of  the  report  iK-ing  that 
conditions  for  1925  promise  to  be  Isetter 
than  they  have  been  for  the  p:ist  five 
years. 

{.\  resume  of  Mr.  Morgan’s  report  will 
be  found  on  jKige  fih.l 
The  present  postal  rate  fight  in  Con¬ 
gress  was  discussed  thoroughly  by  the 
Commission,  resulting  in  the  adoption  of 
a  resolution  urging  President  Lou  Hol¬ 
land  of  the  .A.  A.  C.  W.  “to  call  a  con¬ 
ference  of  representatives  of  all  dc^rt- 
mentals  of  the  National  .Advertising 
Commission  and  such  other  groups  as 
may  be  deemed  best,  to  prepare  a  recom¬ 
mendation  to  Congress,  such  recommen¬ 
dation  to  he,  so  far  as  possible,  the  unani¬ 
mous  agreement  of  all  those  comprising 
the  conference,  and  to  lie  accompanied  by 
briefs  of  any  groups  dissenting  covering 
their  dissent.’’ 

The  resolution  was  adopted,  it  stated, 
because  “this  question  is  of  great  interest 
and  of  vital  imiwrtance  to  the  depart¬ 
ments  of  our  assiociation  and  business  in¬ 
terests  generally,  and  it  is  desirable  that 
industry  be  relieved  of  the  unsettlemnt 
of  recurring  discussions.” 

Thursday  noon  the  National  Commis¬ 
sion  was  tendered  a  luncheon  by  the  J.  L. 
Hudson  Companv  at  the  Detroit  .Athletic 
Gnb. 

Two  new  departments  were  added  to 
the  Commission  at  the  Detroit  meeting, 
viz. :  the  Newspaper  Classified  .Advertis¬ 
ing  Managers  and  the  .Associated  Motion 
Picture  .Advertisers. 

Plans  for  the  Houston  Convention  in 


R.4LLY  Bl  SI  NESS  INTERESTS  TO  UNITE  ON  POST.4L  BILL 
.4ND  END  N.4TION.4L  CONFUSION 


A  RESOLUTION  that  the  business  interests  which  pay  the  greater  part  of 
the  postal  bills  of  the  nation  unite  to  form  a  definite  and  roniprehensive 
plan  for  remedying  the  present  unsettled  postal  situation  was  unanimously 
passed  at  a  meeting  of  the  National  .Advertising  Commission  of  the  .Associated 
Advertising  Clubs  of  the  World  in  Detroit,  January  29.  The  proposal  was 
submitted  by  Edwin  T.  Meredith,  Des  Moines  publisher,  former  Secretary 
of  .Agriculture. 

Lou  E.  Holland,  president  of  the  .Associated  .Advertising  Clubs,  an¬ 
nounced  that  he  would  call  a  meeting  of  representative  business  interests  for 
the  near  future.  The  plan,  when  agreed  upon,  wouhl  be  submitted  in  the 
form  of  a  statement  to  President  Coolidge. 

The  resolution  follows: 

WHEREAS,  there  is  a  general  discussion  of  the  question  of  revision  and 
adjustment  of  the  postal  rates,  ami 

WHERE.AS.  this  question  is  of  great  interest  and  of  vital  importance  to 
the  Departments  of  our  .Association  and  business  interests  generally,  and 

WHEREAS,  it  is  desirable  that  indu-try  he  relieved  of  the  iinseltlenient 
of  recurring  discussions,  and 

WHERE.AS.  studies  of  the  problem  might  he  more  thoroughly  worked  out 
by  members  of  the  industry,  and  might  he  better  discussed  ami  worked  out 
by  them  in  a  conference  resulting  in  the  preparation  of  a  really  helpful 
recommendation  to  Congress  and  the  country. 

THF.REF’DRE.  we  respectfully  recommend  and  urge  upon  the  president 
of  the  .Associated  .Advertising  Cluhs  of  the  World  that  he  call  such  a  con¬ 
ference  to  he  made  up  of  representatives  of  all  the  Departments  of  the 
National  .Advertising  Commission  ami  such  other  groups  as  may  he  deemed 
best,  to  prepare  a  recomiiiendalion  to  Congress,  such  recommemlation  to  he 
so  far  as  possible  the  iinanimoiis  agreement  of  all  those  comprising  the  coii- 
ference,  and  to  he  accompanied  hy  briefs  of  any  groups  dissenting  covering 
their  dissent. 

BE  IT  FURTHER  RESDLA  ED.  that  we  request  the  Executive  Committee 
of  the  .Associated  Advertising  Clubs  of  the  World  to  grant  and  provide  to 
the  president  such  authority  as  may  he  necessary  to  carry  out  the  plan 
suggested. 


in<>re  <>r  less  eclipsed  the  activities  of  the 
Fifth  l>istrict. 

Charles  S.  .Anderson,  of  the  Ohio  Na¬ 
tional  Hank,  Co- 


-Association  and  the  Southern  Newspaiier 
I’ublisher.s’  Association,  all  recently  ac¬ 
cused  by  the  Federal  Tra<le  Commission 
of  conspiracy  in  restraint  of  trade. 

.\  resolution  of  thanks  to  the  Detroit 
.Adcraft  Club  and  the  J.  L.  Hudson  Com- 
jiany  for  the  entertainment  of  the  visitors, 
and  declaring  that  the  reception  accorded 
the  Commission  hy  Detroit  was  the  tinest 
ever  received  in  any  city,  was  also  pjissed 
at  the  close  of  the  meeting. 

It  was  explained  that  a  special  exhibit 
of  Liitin-.American  advertising  will  be  on 
display  at  Houston  and  several  delegates 
from  Central  and  South  .America  arc  ex¬ 
pected  to  attend  the  convention,  probably 
to  the  number  of  18  or  19. 

Thursday  evening  at  a  joint  meeting 
and  kuKiuet  attended  by  the  Fifth  Dis¬ 
trict  and  the  National  Commission.  .A. 
Heath  Onthank,  Chief  of  the  Division  of 
Commerce,  Bureau  of  Foreign  and  Do¬ 
mestic  Commerce,  Washington,  ti  Ul  the 
.advertisers  how  his  department  wa^  help¬ 
ing  the  business  of  the  country  by  pre¬ 
paring  a  series  of  studies  on  the  markets 
of  the  United  States. 

.At  an  0[)cu  meeting  of  the  Detroit  .Ad¬ 
craft  Cluh  Friday  afternoon,  F'.  T.  Mere¬ 
dith.  of  Des  Moines,  la.,  former  Secre¬ 
tary  of  .Agriculture,  urged  the  advertisers 
to  devote  more  effort  to  selling  the  farm¬ 
er.  and  pre.sentcfl  charts  showing  the  re¬ 
sults  of  national  advertising  campiiigus 
carried  on  with  a  special  effort  to  reach 
the  rural  population. 

F'.  I.vnn  Sumner,  president  .Association 
of  National  .Adverti.sers,  urged  the  u.se  of 
goiKl  copy  rather  than  large  copy  used 
without  proper  thought  and  preparation. 
.A  quarter-page  ad.  he  declared,  gets  47 
per  cent  as  much  attention  as  a  full  page, 
and  a  half  page  gets  71  per  cent. 

James  O’Shaughnessy,  exi-cutive  secre- 
tarv,  .American  .Association  of  Advertis- 


Commission  at  its  deixirtmental  meeting. 
Dignified,  consistent  advertising  hy  the 
churches,  always  handled  by  an  experi- 
eiiceil  advertising  man,  not  by  the  min¬ 
ister,  was  advised. 

'■F'ind  an  advertising  man  in  your 
church,  or  if  you  haven’t  got  one  go  out 
■ind  convert  one.  .As  a  last  resort  place 
the  advertising  in  the  hands  of  a  paid 
agency.  Keep  away  from  the  ’high  hat 
and  boileil  shirt’  tyiK-  of  advertising,  and 
also  from  the  spectacular,  flamboyant 
type,”  it  was  urged.  Copy  must  be  kept 
interesting  if  the  i>eople  are  to  be  at¬ 
tracted  to  the  churches,  and  attention  was 
calle<l  to  the  results  obtained  by  W. 
Frank  McClure  in  Chicago,  where 
through  advertising  of  the  proper  sort  he 
has  packed  a  church  to  the  doors. 


T.  H.  Sewell  Elected 

Chairman  of  Fifth 

District  for  1925 


T.  II.  Sewei  I 


lumbus,  and 
member  of  the 
advertising  club 
of  that  city,  be¬ 
lieves  the  great¬ 
est  problem  of 
the  clybs  is  not 
getting  members, 
but  holding  them 
after  they  are  in 
the  organization. 

Methods  of  fin¬ 
ancing  advertis¬ 
ing  clubs  were 
gone  into  by  Gor¬ 
don  W.  Kings¬ 
bury,  for  the  past 
seven  months  sec- 
Detroit  .Adcraft  Club. 


retary  of  the  . . 

The  membership  *)f  the  Detroit  club 
has  doubled  in  the  jvist  six  months. 
An  i<k‘a»  tliiiiks  Mr.  Kiiipsbury,  i.s 
one  of  the  most  vjiluable  things 


.\  constitution,  similar  to  those  of 
other  districts  of  the  .A.  .A.  C.  W.,  was 
adopte<l  at  the  business  sessions  of  the 
F'ifth  Di.strict  and  the  following  officers 
were  unanimously  elected:  T.  li.  Sewell, 
advertising  manager,  Ohio  Savings  Bank 
and  Trust  Company,  Toledo,  chairman. 
K.  T.  Kline,  president  .Advertising  Cluh 
of  Cincinnati,  vice-chairman.  John  O. 
Munn,  past  president  of  Tokxlo  ,Ad-club. 
secretary-treasurer. 

It  was  decided  that  dues  of  $15  shall  be 
paul  by  each  club  into  the  treasury  of  the 
F'ifth  District,  and  that  the  district  execu¬ 
tive  committee  shall  meet  quarterly  here¬ 
after.  The  next  convention  will  be  held  at 
a  place  to  be  selected  later  by  the  conven¬ 
tion  committee,  which  will  be  appointed 
by  the  chairman  and  will  receive  invita¬ 
tions  from  cities  wishing  to  entertain  the 


possible  to  buy,  ;uid  the  advertising  clubs 
.ire  one  of  the  finest  klea  e.xchaiiges  in 
e.xistence.  But  in  order  to  keep  a  cluh 
tuiictioning  proinrly  and  to  the  greatest 
value  for  its  inembers  it  must  be  run  on 
a  stricUy  business  basis,  and  it  must  be 
oiieratcd  on  a  budget  system,  he  said. 

.Although  in  Columbus  and  some  other 
chies  memk-rship  in  the  Cliamkr  of 
Commerce  is  necessary  in  order  to  join 
the  ad  club,  iii  Detroit  the  club  is  an  en¬ 
tirely  jndep«.'ndent  organization.  It  now 
has  375  members,  and  aside  from  its  other 
activities,  opcr.ates  an  advertising  school 
now  attended  by  about  180,  from  each  of 
whom  a  fee  of  $15.00  is  collecteil,  which 
just  aliout  makes  the  school  self-support¬ 
ing.  Members  of  the  club  may  attend  the 
schixil  without  payment  of  additional  fees, 
their  $25  annual  dues  king  the  only 
charge  assessed  against  them.  The  finan¬ 
cial  account  of  the  school  is  kept  entirely 
independent  of  the  club  accounts  and  a 
sepiirate  bank  deposit  is  carried  by  the 
scliool. 

The  Ikiyton,  O.,  club  maintains  the  high 
standard  of  its  weekly  programs  by  divid¬ 
ing  the  members  into  two  teams,  which 
alteniate  in  arranging  the  programs,  a 
score  board  being  kept  on  which  the 
teams  are  credited  according  to  the  excel¬ 
lence  of  its  programs  and  the  percentage 
of  mwnbers  attendirig  the  meetings.  .All 
speeches  are  of  the  “brass  tack”  variety, 
according  to  \X.  T.  White,  president  of 
the  club,  ami  the  .success  of  the  cluh  is 
due  to  the  fact  that  it  merchandises  its 
business.  The  attendance  is  now  running 
around  30  or  40  out  of  a  member.ship  of 
W)  and  the  club  is  growing  constantly, 
though  the  permanent  value  of  high  pres¬ 
sure  drives  is  much  doubted  by  Mr. 
White.  The  slow  steady  growth  is  what 
counts  in  the  long  run.  II  is  club  is  prid¬ 
ing  itself  on  its  value  to  retailers  because 
of  the  survey  of  each  branch  which  it  has 
undertaken  to  make,  such  as  shoes,  gro¬ 
ceries,  music,  dry  goods,  etc.,  which  calls 
attention  of  the  retailers  to  the  actual 
\  alue  of  the  club. 

Earle  Pearson,  educational  director,  of 
the  A.  A.  C.  W.,  .speaking  on  “Re  A  Big 
Brother — Start  An  Advertising  Club  In 
Your  City,”  declared  that  if  every  club 
would  have  a  budget  there  would  be  no 
financial  problem.  Dues  must  be  decided 
after  the  budget  is  made  up  and  must  be 
large  enough  to  supply  the  budget  needs, 
he  added.  He  urged  that  the  club  work 


!  May  were  discussed,  and  members  from 
that  city  promised  tbe  advertisers  that 
ample  hotel  accommodations  would  be 
provided  and  at  a  re.'isonable  rate.  The 
weather  in  Texas  in  May  was  declared  to 
be  delightful. 

•A  resolution  was  unanimously  passed 
declaring  the  belief  of  tbe  National  Com¬ 
mission.  .A.  .A.  C.  W.  in  tbe  honesty  and 
j  integrity  of  the  .American  .Association  of 
.Advertising  Agents,  the  .American  Press 


ing  .Agencies,  spoke  on  “Better  Agency 
.Service”  at  the  afternoon  .session,  F'riday. 

The  question  of  newspaper  advertising 
came  up  for  discussion  in  the  depart¬ 
mental  meeting  of  the  Financial  Division. 
Sentiment  against  the  use  of  greater  space 
was  expressed,  some  of  those  present  arg¬ 
uing  that  newspaper  advertising  was  of 
little  value  to  financial  institutions. 

Progress  of  church  advertising  was  the 
theme  of  the  Church  Department  of  the 


delegates  next  year. 

.At  its  opening  .session  Thursday,  the 
F'ifth  Ihstrict  group  began  a  study  of  the 
problems  to  be  met  and  solved  in  the 
organization  and  growth  of  advertising 
clubs.  A  suggestion  that  the  District 
should,  in  the  future,  hold  its  conventions 
at  the  same  time  and  place  as  the  National 
Commission  whenever  possible  met  with 
little  favor  for,  it  was  pointed  out,  the 
greater  prominence  of  the  Commission 


be  made  constructive  in  showing  the  uses 
of  advertising,  and  added  that  too  many 
advertising  clubs  allow  themselves  to  take 
on  the  aspect  of  mere  luncheon  clubs 
whose  only  object  is  the  entertainment  of 
their  members.  .A  definite  program 
should  be  worked  out  and  the  idea  must 
be  constantly  kept  in  mind  that  the  mem¬ 
bers  must  sell  advertising  to  the  public. 

The  speaker  made  several  concrete  sug¬ 
gestions  and  received  a  hearty  response. 
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Those  attending  tlie  convention  were 
guests  Thursday  noon  at  a  luncheon  given 
in  their  honor  hy  the  First  National  Bank. 

Thursday  evening  the  Fifth  District 
joined  with  the  National  Commission  at  a 
banquet  arranged  by  Detroit  Adcraft  Club 
at  the  Hotel  Statler,  where  addresses 
were  delivered  by  Herbert  S.  Houston, 
former  president  A.  A.  C.  W.,  and  by 
A.  Heath  Onthank,  Chief  of  the  Division 
of  Commerce,  Bureau  of  Foreign  and 
Ji)omestic  Commerce.  Washington,  D.  C. 

Friday  morning  the  Fifth  District  and 
those  of  the  National  Commission  who 
desired  to  do  so,  were  taken  on  a  trip 
through  the  plant  of  the  Burroughs  Add¬ 
ing  Machine  Company,  (upon  invitation 
of  the  Burroughs  Company)  after  which 


they  were  told  of  the  advertising  policies 
of  the  company  by  Norman  A.  Mick,  ad¬ 
vertising  manager. 

From  50  to  53  per  cent  of  the  advertis¬ 
ing  cost  of  the  Burroughs  Company  is 
for  magazine  and  newspaper  copy,  said 
Mr.  Mick,  although,  owing  to  the  nature 
of  the  product,  little  newspaper  space  is 
used  except  in  12  or  14  of  the  largest 
cities  of  the  United  States.  Newspapers 
are  found  to  put  more  emphasis  on  a  cam¬ 
paign  in  the  large  cities  than  can  be  ob¬ 
tained  by  use  of  the  national  magazines. 
Use  of  newspaper  space  by  the  company 
is  slowly  growing,  he  added. 

I'riday  noon  the  Fifth  District  and  the 
National  Commission  again  met  together 
for  a  luncheon  arranged  by  Detroit  Ad¬ 
craft  Club  at  the  Statler,  followed  by  an 
open  meeting  of  the  Detroit  Adcraft  Club. 


to  business  in  general  by  preventing  the 
waste  of  time,  money  and  effort  which 
miubt  otherwise  lie  profitably  employed. 

A  selective  process  has  grown  up  in 
agency  activity.  The  prospective  adver¬ 
tiser  must  pass  the  test.  It  is  true  that 
there  is  still  some  hasty  and  venturous 
undertakings,  but  the  selective  process  is 
becoming  more  comprehensive.  As  a  re¬ 
sult  of  that  betterment  in  agency  service 


natioiial  advertising  is  being  reserved  ; 
the  fit.  Failures  in  national  adverti-: 
are  becoming  fewer.  This  is  a  reniarJ' 
able  fact  in  view  of  the  increasing  tiunihJ 
of  national  advertisers  and  the  growiji 
intensity  of  competition.  There  is  ot; 
one  explanation  for  that,  and  that  sinsi 
explanation  is  found  in  better  advertiji; 
agency  service. 


OIS 


BUSINESS  OUTLOOK  NOW  BETTER  THAN  FOR 
5  YEARS  PAST,  AD  MEN  HEAR 


GREATER  SERVICE  TO  PUBLISHERS  AND 
ADVERTISERS  AGENCIES’  IDEAL 


The  following  address  on  “Better 
Agency  Service''  was  delivered  by  James 
O'Shaughnessy,  executive  secretary  of  the 
American  Association  of  Advertising 
Agencies,  at  the  Advertising  Agencies 
JJef’artviental  of  the  National  Commis¬ 
sion,  A.  A.  C.  IV.,  held  in  Detroit,  Jan. 
29-30. 


^HF]  business  outlook  for  1925  in  vir¬ 
tually  all  sections  of  the  country  is 
brighter  than  it  has  been  for  five  years, 
according  to  a  detailed  report  by  Theo¬ 
dore  G.  Morgan,  chairman  of  the  Eco¬ 
nomic  Committee  of  the  National  .\dver- 
tising  Commission,  pre.sented  at  the  quar¬ 
terly  meeting  of  the  Commission  held  in 
Detroit,  Jan.  29-30. 

The  report,  in  part,  follows : 

In  presenting  this  report  on  the  general 
business  conditions  for  1925,  I  have  re¬ 
ceived  upwards  of  150  letters,  from  Fort- 
land,  Ore.,  to  Boston.  Mass.,  and  from 


.‘st.  I’aul,  St.  Louis,  La  Salle,  Cbica- 
Detroit,  Cleveland,  etc.  The  feeling  i 
tlie  future  throughout  this  area  appears 
be  distinctly  better  than  in  the  Last,  i-;| 
leading  bankers  state  that  business  in  re' 
resentative  cities  throughout  this  arej 
running  from  3  per  cent  to  25  per  a 
ahead  of  the  same  period  last  >«;■ 
Throughout  this  area,  the  improvement: 
the  agricultural  conditions  is  the  r.z 
standing  feature. 

It  is  universally  expressed  that  the  jo; 
bers’  shelves  are  comparatively  etnp;; 
and  that  the  retailers’  stocks  are  at 


2,000 


brought  into  the  field  by  the  publisher  to 
develop  and  maintain  bis  interests  and  by 
the  advertiser  to  do  what  the  advertiser 
himself  cannot  successfully  do.  If  there 

were  not  so  many  marketing  problems  ing,  in  most  instances,  from  presidents  of  cultural  conditions  and  the  con>erij‘ 
and  not  so  much  competition  m  advertis-  renr^not.ntivp  in  buvinir  nower  of  the  farmer,  f 

mg  It  IS  altogether  likely  that  the  adver¬ 
tiser  could  get  along  without  help. 


New  Orleans,  La.,  to  Toronto,  Can.,  com-  minimum— that  with  the  improved  agr 

cultural  conditions  and  the  con>eTjr' 
buying  power  of  the  farmer,  there  will  J 


TYflTH  all  of  its  present  day  importance 
^  and  its  imiKising  position  in  the  com¬ 
mercial  scheme,  there  is  only  one  justify¬ 
ing  element  in  the 


essence  of  the  ad¬ 
vertising  agency, 
and  that  is  serv- 
ice. 

The  advertising 
agency  most 
worthy  of  the 
name  is  organized 
and  equipped  in 
the  purpose  of 
service.  All  it 
has  to  deliver  is 
its  final  produc¬ 
tion  and  all  that 
it  has  to  sell  is 
service. 

Fortunately  for 
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advertising  and  for  the  activities  in  busi¬ 
ness  to  which  it  is  articulated,  the  ulti¬ 
mate  income  of  the  advertising  agency  is 
measured  against  the  service  that  it  con¬ 
ceives,  plans,  shapes  and  puts  into  action. 

The  advertising  agency  is  a  business 
institution.  It  has  high  professional  indi¬ 
cations,  but  it  is  a  business  organization 
dealing  with  business  and  serving  business 
in  the  most  businesslike  way  that  modern 
commerce  can  conceive. 


Manufacturing,  advertising  and  selling, 
and  transportation  have  advanced  togeth¬ 
er,  with  impressive  coincidence.  This  is 
not  altogether  accidental.  It  makes  one 
of  the  most  logical  pages  in  the  history 
of  American  business. 

Large  scale  production  is  easily  dis¬ 
cussed  by  everylxidy  who  talks  of  busi¬ 
ness  in  general  terms,  but  the  manufac¬ 
turer  who  is  producing  it  thinks  first  of 
large  scale  selling.  He  knows  there  can 
be  no  large  scale  production  unless  there 
are  sales  on  the  same  scale.  The  manu¬ 
facturer  also  knows  that  it  takes  more 
than  the  sheer  product  to  make  the  sale. 
What  he  really  does  is  to  safeguard  the 
sale  and  that  means  advertising. 

Advertising  is  completely  the  creation 
of  the  service  given  to  it.  It  is  exactly 
what  its  service  makes  it. 

The  publisher's  space  is  not  advertising, 
but  the  service  the  publisher  puts  back  of 
that  space  in  the  form  of  circulation  is  a 
basic  factor  of  primary  and  controlling 
importance.  Without  it  advertising  as  we 
know  it  would  never  have  arrived ;  neither 
could  it  continue. 

It  is  no  longer  the  publisher’s  function, 
however,  to  fill  with  national  advertising 
the  space  he  produces. 

The  national  advertiser,  the  second 
basic  factor — or  the  first,  if  you  look  at  it 
that  way,  cannot  serve  his  own  advertis¬ 
ing  over  wide  markets  successfully.  This 
is  shown  by  the  fact  that  they  do  not. 

The  advertising  agency  has  been 


The  cost  of  service  to  advertising,  how¬ 
ever,  has  become  so  great  that  it  must  be 
distributed  over  many  advertisers.  The 
marketing  concerns,  with  intensive  com¬ 
petition  make  problems  which  have  called 
the  present  day  advertising  agency  into 
existence. 

Although  the  advertising  agencies  have 
grown  so  large  and  with  so  many  kinds  of 
eyes  studying  the  subdividing  problems, 
increasing  competition  in  advertising 
calls  for  still  wider  organization  of 
service. 

That  demand  brought  into  existence  the 
American  Association  of  Advertising 
Agencies  to  make  studies  that  were  be¬ 
yond  the  single  agency,  no  matter  how 
large  the  agency  might  be. 

To  comprehend  this  more  easily  it 
should  be  recalled  that  the  advertising 
agency  handling  several  accounts  is 
strengthened  for  each  by  the  experience 
with  the  others,  and  that  peculiar  fact  is 
.an  eternal  justification  for  the  advertising 
agency  as  an  ultimate  economy. 

Agencies,  however,  have  not  been  able 
to  grow  large  enough  to  handle  competing 
accounts.  Out  of  that  fact  came  the  ne¬ 
cessity  for  an  association  embracing 
enough  of  the  operations  in  national  ad¬ 
vertising  to  afford  the  necessary  national 
perspective. 

It  is  believed  that  the  values  brought 
into  the  association  by  thj  number  and 
character  of  the  agencies  comiiosing  it 
have  in  turn  put  back  into  those  agencies 
a  breadth  and  a  character  in  the  service 
they  render  which  is  largely  responsible 
for  the  growth  to  which  national  adver¬ 
tising  has  now  attained. 


representative  companies  and  others 

close  touch  with  industrial  conditions.  an  increased  demand  for  and  a  hea 
If  I  were  to  brietlv  sum  up  general  con-  movement  of  merch^idise  in  many  lir. 
ditions,  condensed  from  all  the  letters  1  Conditions  in  1925  will  be  better  tlj 
have  received,  into  one  sentence,  it  would  they  have  been  since  1920. 
lie  this:  That  conditions  generally  prom-  Conditions  in  tlie  Soutli  and  Southwt 
ise  to  be  better  in  1935  than  they  have  appear  possibly  the  most  optimistic  of  a.' 
been  in  the  past  five  years. 


Every  betterment  in  advertising  agency 
service  is  a  new  assurance  to  the  adver¬ 
tiser  and  a  great  gift  to  the  consuming 
public. 

With  the  inspiration  and  guidance  of 
the  American  Association  of  Advertising 
.Agencies  this  service  has  been  multiplied 
beyond  the  dreams  of  a  dozen  years  ago. 
The  most  outstanding  of  the  developments 
in  agency  service  may  be  pointed  to  as 
the  work  in  research,  market  surveys  and 
analysis. 

The  advertising  agency  is  now  in  a  po¬ 
sition  to  tell  one  manufacturer  that  he 
should  advertise  and  how,  and  to  tell  an¬ 
other  one  that  he  should  not  advertise, 
and  give  him  the  reasons. 

The  competent  advertising  agency  will 
not  take  for  a  client  a  manufacturer  who 
is  not  equipped  and  ready  to  be  an  ad¬ 
vertiser.  He  may  have  many  reasons  for 
not  taking  him.  but  he  always  has  one 
sufficient  reason ;  that  is,  it  will  not  pay. 

A  manufacturer  whose  advertising  can¬ 
not  be  made  profitable  to  him  is  likewise 
unprofitable  to  the  advertising  agency. 
The  research  and  study  in  modern  agency 
service  is  a  protection  to  the  agency  as 
well  as  the  advertiser  and  a  protection 


We  have 

passed  through  a  rising  market  of  over¬ 
inflation,  of  speculation  and  of  fictitious 
values ;  immediately  after  the  war  fol- 
loweil  then  by  a  long  period  of  deflation, 
of  dropping  prices,  of  more  merchandise 
than  buyers,  of  glutted  markets,  and  of  a 
general  depression  and  long  readjustment 
Iieriod.  This  cycle,  trying  as  it  has  been, 
has  studied  us  and  has  had  a  very  salu¬ 
tary  effect  upon  business  generally.  It 
has  eliminated  to  a  marked  degree  ex¬ 
travagance  and  wastefulness,  which  had 
become  very  much  a  national,  may  I  even 
say,  an  international  trait. 

The  farmer,  as  well  as  the  business 
man,  is  more  keenly  alive  today  to  the 
need  of  economy  and  lack  of  wasteful¬ 
ness.  and  is  looking  forward  to  better 
times  with  lictter  profits. 

From  the  reports  I  have,  the  farmer  is 
in  a  better  position  than  at  any  time  since 
1919,  and  is  now  in  a  better  position  to  go 
ahead  faster  than  ever  before.  Through¬ 
out  the  country  as  a  whole,  debts  have 
been  liquidated,  and  there  is  an  accumula¬ 
tion  of  money  in  the  banks.  The  whole¬ 
saler  and  the  retailer  are  merchandising 
much  more  clo.sely,  and  there  is  not  the 
reserve  stock  carried  throughout  the  coun¬ 
try  as  was  the  habit  of  pre-war  davs.  The 
manufacturer  is  the  greatest  sufferer  in 
this  respect,  because  he  has  had  to  realign 
his  whole  plant  production  methods. 

The  retailer  throughout  the  country  has 
not  shown  the  marked  improvement  in 
business  which  he  would  naturally  have 
expected,  but  this  goes  to  prove  that  while 
conditions  at  their  base  are  fundamentally 
better  than  they  have  lieen  for  several 
years,  these  conditions  have  not  as  yet 
reached  to  the  iiocketbooks  of  the  average 
man  and  woman. 

The  extraordinary  stock  market  boom 
of  the  past  two  months,  while  undoubtedly 
iiKlicative  of  better  times  ahead,  has  not 
as  yet  affected  industrial  conditions  of  the 
country  to  any  marked  extent. 

With  this  brief  survey,  1  shall  deal  with 
the  conditions  in  five  divisions :  East, 
Middle  West.  South.  West,  and  Canada. 

Conditions  in  the  East  appear  the  slow¬ 
est  of  recovery,  and  from  the  information 
which  I  have  at  hand,  the  East  will  per¬ 
ceive  very  little  increase  to  general  busi¬ 
ness  until  very  late  soring;  in  fact,  some 
industrialists  go  so  far  as  to  state  that 
though  we  have  turned  the  corner  for  bet¬ 
ter  times,  these  better  times  will  not  very 
materially  affect  Eastern  business  until  the 
very  late  fall  or  the  beginning  of  1926. 
Retail  business  for  the  new  year  is  not 
opening  up  with  the  increases  hoped  for, 
following  the  bcnim  stock  market  of  the 
Christmas  period. 

In  the  Middle  West  I  have  reports  from 


.iccording  to  the  reports  1  have  receive. 
Texas,  agriculturally,  is  on  a  very  so; 
basis  through  the  phenomenal  success 
the  past  two  years  of  its  principal  cre; 
cotton.  Building  activity  will  lie  gc 
throughout  Texas,  and  bank  statemer; 
show  deposits  reaching  a  new  high-wa: 
mark,  with  loans  comparatively  sma 
Agricultural  conditions  are  good,  and 
farm  products  of  1924  they  expect  to 
for  over  a  billion  dollars. 

Louisiana  appears  very  prosperous  fr 
reports,  with  the  expectation  of  expendi 
tremendous  sums  for  public  improvtmer.! 
particularly  in  the  vicuiity  of  the  Mi- 
sippi  River  and  New  Orleans.  While  6;| 
sugar  crop  showed  a  shrinkage,  the  cut*’ 
crop  is  estimated  at  480,000  bales  r 
valued  at  $55,000,000. 

In  the  Georgia  and  Alabama  area  ct;: 
conditions  have  been  unusually  g^od-? 
to  95  per  cent  of  the  spindles  in  the  cotta 
mills  have  been  active  during  the 
year. 

I  have  perhaps  not  made  as  clear  a  gc- 
graphical  division  as  I  possibly  might,  be 
included  in  what  I  term  West,  is  west 
Chicago,  and  I  have  reports  from  Orega: 
California,  Nebraska,  Utah  and  Coloni 
as  well. 

It  appears  from  the  reports  which 
have,  that  conditions  in  the  Rocky  M**:: 
tains  section,  and  including  Utah,  Cc' 
rado  and  Idaho,  show  an  improvcir.c:: 
but  that  on  the  Northwest  Coast  soc?| 
sections  do  not  appear  quite  as  good  as 
year  ago.  California  came  through  ;1 
driest  12  months  in  70  vears’  exporler. 
but  has  opened  the  1925  season  with 
abundance  of  rain.  The  outlook  for : 
lumber  industry  is  distinctly  better. 

Coming  hack  to  Nebraska,  conditL 
show  a  marked  improvement,  with  d' 
cided  optimi.sm  for  1925.  The  crop  val'.“| 
in  the  state  of  Nebraska  show  an  iiicrei* 
over  the  previous  year  of  $82.480.0(X). 

-Agricultural  conditions  throughout  tk 
area  are  fundamentally  sound,  and  wf 
prospects  for  1925  more  favorable  th3:| 
the  successful  year  just  closed. 

Conditions  throughout  Canada  show 
more  or  less  universal  improvemcr' 
While  the  grain  crop  of  the  Middle  Werj 
was  less  than  a  year  ago.  the  farmer 
ceived  a  better  price  and  financially  f'-- 
distinctly  better  off.  He  is  coming  k' 
his  own  after  four  years  of  tremendc: 
struggle  to  liquidate  his  indebtedness  ar 
get  on  his  feet  again. 

From  the  standpoint  of  the  investor  ar 
one  contemplating  the  opening  of  branckt 
in  Canada,  the  nrospects  are  brighter  nc^j 
than  at  any  time  siiKe  the  boom  of  191- 
and  the  next  ten  years  will  witness  a  tn-l 
mendous  transformation  throughout  Cat-| 
ada,  both  industrially  and  agpriculturalty 
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DISTRIBUTING  3,000,000  DAILIES  IN  NEW  YORK 

2,000  Union  Delivery  Men  Headed  by  Joe  Bannon  Speed  Huge  Elditions  Over  City’s  Cobweb  Routes 
With  Time-table  Regularity — Reach  12,000  Stands  From  ^‘Canada  Points” 


NEWSPAPER  circulation,  how  it  is 
obtained,  has  been  detailed  at  length 
many  fancy  words  and  figures. 

Strip  off  the  leaf  and  twig  phrases, 
})0wevcr.  and  the  bare  two-pronged 
l)ranch  remains — editorial  content  and  dis¬ 
tribution.  with  one  important  wind-blown 
Itaf  left  as  sort  of  tassel,  called  promo¬ 
tion. 

To  every  city  its  own  system.  In  New 
York  there  are  many  editorial  brains, 
such  as  Carr  V.  Van  .Anda,  Arthur  Bris¬ 
bane,  Bradford  Merrill,  Herbert  Bayard 
Swope,  Philip  Payne,  Keats  Speed,  Wal¬ 
ter  Howie,  and  Julian  S.  Mason,  to  help 
sell  the  three  million  odd  newspapers  daily 
from  12,0<X)  stands  and  hundreds  of  sub- 
jrban  points;  but  to  most  people  dis¬ 
tribution  is  more  of  a  mystery. 

The  real  fact  of  New  York's  distribu¬ 
tion  system,  perhaps,  is  safely  locked  up 
in  the  head  of  Joe  Bannon,  circulation 
director  of  the  Hearst  publications,  hidden 
behind  his  Irish  witticisms  and  his  bois¬ 
terous  laughter. 

“Do  you  think  I  want  to  tell  all  I  know 
to  a  bunch  of  hick  publishers  for  noth¬ 
ing?”  Bannon  said  this  week. 

Yet  it  is  not  so  much  of  a  secret  he 
refuses  to  tell  as  it  is  the  Bannon 
biography,  teeming  with  East  Side  adven¬ 
ture,  which  is  the  key  to  New  York’s 
present  successful  newspaper  distribution 
system.  It  is  the  story  of  a  newsboy,  a 
track  driver,  who  now  at  44,  with  a  son 
in  a  Tarrytown,  N.  Y.,  boarding  school, 
finds  it  hard  to  remember  he  once  lived 
in  poverty. 

Today,  in  addition  to  directing  die  cir¬ 
culation  of  the  iYoc'  York  American,  Xezv 
York  Evening  Journal,  and  New  York 
Mirror,  Bannon  is  president  of  the  News¬ 
paper  and  Mail  Deliverers’  Union,  which 
he  helped  organize  nearly  24  years  ago,  a 
union  numbering  more  than  2,000  mem¬ 
bers  of  a  hundred  nationalities  held  to¬ 
gether  by  Bannon  commands. 

These  union  men  get  eelitors’  pay._ 

But,  say  the  union  leaders,  what  is  ac¬ 
complished  today  by  these  workers,  who 
r<ceive  from  $40  to  $100  a  week  for  their 
services,  is  nothing  short  of  marvelous. 

From  the  moment  the  3.000,000  odd 
copies  leave  mailrooms  of  newspapers 
(bily,  the  union  has  complete  charge  of 
distribution. 

Publishers  agree  to  employ  union  men 
as  route  men,  Canada  men,  mail  delivery 
and  realty  men.  carriers,  hustlers,  tyers, 
men  of  the  window  delivery  department, 
men  in  charge  of  “L”  and  subway  gangs, 
and  automobile  operators. 

On  their  side,  the  deliverers  contract  to 
furnish  “competent  men  to  perform  work 
in  these  departments  promptly  and  in 
satisfactory  manner.” 

.All  changes  are  made  at  the  publishers’ 
(firection.  They  reserve  the  right  to  in¬ 
crease  or  reduce  the  number  of  routes, 
carriers,  or  deliveries,  or  to  consolidate  a 
number  of  routes  into  one. 

The  deliverers  further  contract  to  pro¬ 
mote  the  business  interests  of  the  pub- 
fishers  with  the  newsboys  and  the  general 
public. 

Of  course  in  a  city  like  New  York,  the 
oveiin  (  napping  of  routes  is  a  difficult  matter. 
Newspapers  do  their  own  arranging  in 
diis  matter. 

The  common  practice  is  the  establish- 
®ent  of  what  has  come  to  be  called  “Can¬ 
ada  Points.’’  These  are  centers  of  city 
tections.  where  a  deliverer  is  stationed  to 
»hom  newspapers  are  brought  by  truck 
'T  wagon  for  distribution  to  nearby 
'lands. 

T>T)ical  Canada  Points  are  Brooklyn 
“ridge.  Grand  Central  Station,  and  Bor- 
'■ugh  Hall.  Brooklyn.  Afternoon  news- 
Pupers  in  New  Y’ork  have  about  800  such 
*'inada  points,  ranging  from  a  block 
'Jluare  to  a  two-mile  territory.  .\t  the 
irand  Central  Station,  approximately 
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By  PHILIP 


JOE  BANMON 


15,000  newspapers  are  handled  by  the 
union  man  in  charge. 

The  man  in  charge  of  a  Canada  Point 
has  his  office  and  clerks.  The  clerks  de¬ 
liver  the  different  editions  to  the  stands. 
The  man  in  charge  makes  collections  and 
arrangements  with  the  newspaper. 

Starting  from  an  evening  newspaper 
office,  a  chauffeur  and  tail  man  with  a 
truck,  carrying  between  2,000  to  9,000 
copies,  speed  out  along  a  route,  throwing 
off  bundles  at  different  Canada  Points 
and  returning  to  the  office  for  another  de¬ 
livery. 

Speed  counts,  and  the  auto  drivers  must 
be  among  the  best  city  traffic  experience 
can  produce.  It  is  the  usual  thing  for  a 
driver  to  travel  from  the  New  York 
.American  building  downtown  through 
traffic  to  the  Grand  Central  station,  a  dis¬ 
tance  of  2'/>  miles  in  10  minutes.  The 
whole  operation  of  loading  up  from  the 
delivery  window  and  unloading  requires 
only  17  minutes. 

With  the  different  erlitions  of  evening 
newspapers  this  speed  is  naturally  most 
important.  Inspectors  are  posted  all  over 
the  city,  timing  each  other  to  see  who 
gets  the  “Wall  Street  lulitions”  to  stands 
first. 

Great  amounts  of  money  are  involved 
in  the  daily  Stock  Exchange  transactions. 
Financiers  and  woidd-be  speculators  want 
to  see  price  fluctuations  in  print  as  soon 
as  possible.  The  distributors  try  to 
gratify  their  desire  by  speed. 

Then  at  4  o’clock  in  the  afternoon,  rac¬ 
ing  results  are  printed,  and  between 
inO.OnO  and  400,000  copies  of  the  dailies 
must  l)e  rushed  into  the  hands  of  this  type 
of  speculator. 

Every  second  counts  in  the  press  rooms 
of  evening  newspapers.  Not  alone  for  the 
VVall  Street  and  Racing  editions,  but 
earlier  in  the  day  for  the  “Home 
Editions.”  when  trains  to  suburban  and 
more  distant  points  must  be  caught. 

The  routes  from  newspaper  offices  to 
the  furthest  city  limits  would  make  a  cob¬ 
web  covering  for  any  map  of  Manhattan. 
Trucks  and  wagons  assigned  to  cover 
these  routes  are  time-tabled  like  trains. 

Some  taicks  make  express  trips,  speed¬ 
ing  several  miles  before  throwing  off  their 
first  bundle  of  newspapers.  Others  are 
locals,  making  50  or  more  stops  within  a 
short  distance. 

One  deliverer  in  his  automobile  dashes, 
for  example,  from  Park  Row  to  50th 
street,  without  a  stop.  Then  from  59th 
to  14^h,  he  will  average  between  fiO  to 
100  stations,  where  his  tail  man  leaves 
copies. 

IVspitc  the  12,000  stands,  from  which 
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mcist  newspapers  are  sold,  the  newsboy  is 
not  dead  in  New  York.  The  biggest 
group  of  this  “ixuver  of  the  press”  have 
the  name  of  "Bull  Dog  News  Boys.” 
They  have  their  own  pseudo-union,  and 
their  services  as  youngsters  gives  them  a 
preference  to  lucrative  positions  in  the 
big  unions  when  they  grow  older. 

Each  of  them  has  his  own  “spot,”  a  dis¬ 
trict,  corner,  or  section  of  the  subway, 
near  which  he  has  grown  up.  This  “spot” 
becomes  by  sort  of  feudal  right  his  own 
property,  which  he  can  sell  or  farm  out  to 
another.  They  come  to  the  newspaper 
offices  in  person,  buy  copies  wholesale  and 
carry  them  to  sell  in  their  territories. 

Functions  of  the  members  of  New 
York]s  deliverers’  union  were  thus 
described  to  the  writer  by  John  R.  Dunne, 
secretary-treasurer : 

“The  very  nature  of  the  newspaper  and 
mail  delivery  end  of  the  printing  industry 
compels  us  to  become  part  and  parcel  of 
the  policy  and  business  make-up  of  the 
paper. 

“We  assimilate  its  news,  its  headings, 
its  features.  We  take  on  and  carry  into 
practical  operation  the  multitudinous 
plans,  schemes,  and  ideas  on  quick  deliv¬ 
ery  and  sales  originating  in  the  circulation 
departments. 

"The  circulation  managers  know  well 
that  they  can  always  bank  on  the  deliv¬ 
erers  to  carry  out  any  of  the  aggressive 
competitive  policies  which  they  desire  to 
inaugurate.” 

“Organization  is  what  has  made  the 
union  successful,”  President  Bannon  says 
today.  “Organization  is  the  necessity  be¬ 
hind  all  circulation. 

“1  am  a  competitor  of  the  circulation 
managers  of  all  other  New  York  news¬ 
papers.  Yet  at  no  time  have  any  serious 
differences  arisen. 

“They  are  all  my  friends  and  I  am 
their  friend.  1  have  tried  to  deal  fairly 
and  justly  without  fear  and  without 
favor.” 

Before  the  union  was  organized  in 
1901,  the  ragged  army  of  truck  drivers 
who  peddled  New  York  newspapers  were 
paid  $6.  $7,  and  $8  a  week. 

Not  infrequently  newspapers  failed  to 
receive  all  money  due  them  from  the  sale 
of  their  daily  copies.  Bannon  grew  up 
with  this  gang. 

But  Joe  and  about  a  dozen  men  em¬ 
ployed  in  the  delivery  rooms  of  the 
Evening  Journal  formed  in  1901  what 
they  called  “The  Journal  Drivers’  Gub.” 
The  object  was  to  better  working  con¬ 
ditions  of  the  men  employed  on  that  paper. 
By  1903,  augmented  by  men  from  other 
newspapers,  the  roster  contained  1,000 
names. 

Since  the  early  days  the  union  has  been 
steadily  growing.  There  has  been  but 
one  strike.  That  was  in  1905,  when  the 
Brooklyn  Eagle  management  discharged 
some  of  its  men  for  joining  the  union. 

.An  effort  to  make  Joe  Bannon  tell 
what  he  knows  is  interesting  enough  to 
record,  liecau.se  in  the  mythology  of 
newspapering,  he  has  become  so  roman¬ 
tic  a  figure  that  any  sort  of  clo,se-up  is 
well  worth  the  ink,  if  only  to  print  an 
understandable  likeness. 

Joe,  strutting  into  his  private  office 
with  a  prize  fighter  swagger,  after  a 
conference  with  .Arthur  Brisbane — what 
better  intrcxluction  ?  That  is  how  I  first 
saw  him. 

“.Anvthing  new,  sister?”  he  called'  to 
one  of  his  secretaries.  He  has  two,  but 
it  is  said  he  could  keep  twenty  busy,  so 
prolific  is  he  in  his  orders,  and  so  im¬ 
patient  for  quick  results. 

She  told  him  the  latest  message  re- 
ceivecl  over  the  telephone. 

“So,  said  Mr.  R.annon.  “Get  me  Bill 
- will  you.” 

A  bell  notifiejl  him  the  telephone  con¬ 
nection  was  made. 


I')ark  eyebrows  like  itnerted  “v’s”^ 
twitched  up  and  down  over  unusually 
round  wide-oiH-n  eyes  to  illustrate  dif¬ 
ferent  shades  of  meaning  as  he  talked 
into  the  telephone.  It  was  up  when  a 
laugh  was  exiR-cted,  and  down  for  some¬ 
thing  serious.  Mostly,  on  this  occasion, 
it  was  for  a  laugh.  .And  Joe’s  laugh 
provetl  to  be  a  genuine  haw-haw-haw ! 

“You  get  after  the  street  cleaning  de¬ 
partment,  will  you?”  said  Bannon.  with 
the  proper  expletives,  at  his  end  of  the 
phone. 

“They  haven’t  cleaned  the  snow  out  of 
W'illiams  street  yet.  There’s  a  pile  of 
junk  by  that  Dutch  newspaper  office  that 
raises  hell  with  our  trucks.” 

Joe  finished  his  instructions  to  Bill. 

He  swung  his  chair  straight  to  the 
desk,  took  up  his  pen,  and  began  to  sign 
his  name  to  some  papers  stacked  high 
before  him.  He  talked  while  he  wrote. 

“Well,”  he  began.  “What  can  1  do 
for  you?” 

I  told  him  I  wanted  to  know  his  cir¬ 
culation  secrets. 

“I’ve  been  dodging  this  for  20  years,” 
he  replied.  “I  don’t  see  why  I  should 
give  in  now.” 

Came  a  long  pause,  punctuated  with 
the  scratch,  scratch  of  the  pen. 

Bannon  sat  with  his  back  to  a  bare 
wall,  his  desk  facing  two  big  windows 
five  full  paces  away.  Behind  this  desk 
was  the  grey  suited  bulk  of  a  chunky 
Irishman,  who,  when  standing  is  about 
5  feet  10  inches  tall.  The  suit  was  of 
fashionable  Fifth  avenue  cut. 

A  grey  felt  Prince  of  Wales  hat  was 
tilted  back  on  his  head,  giving  full  view 
of  his  broad,  jovial,  but  hard-muscled 
face,  with  high  forehead.  His  complex¬ 
ion  is  pink  and  white  like  an  Irish 
colleen’s.  His  teeth  are  even  and  white. 

“Well,”  exploded  Bannon  again,  “just 
what  do  you  want  to  know.” 

Then  he  told  me  the  story  substantially 
as  printed  above,  with  the  only  instruc¬ 
tion  that  I  do  not  quote  him  directly. 

“It  would  give  the  out-of-town  circula¬ 
tion  boys  the  impression  that  I  think  I 
know  it  all,”  he  explained. 

“But  the  fact  is,  every  city  has  its  own 
problems.  I  merely  know  New  York’s.” 


ALBANY  NEWSPAPER  DEAL  * 


Knickerbocker  Pret»  Buys  Journal  to 
Merge  With  News 

The  Albany  Knickerbocker  Press 
Company  has  purchased  the  Albany  Jour¬ 
nal,  and  will  merge  its  circulation  with 
the  Albany  Nezvs,  its  evening  edition,  it 
was  learnt  late  this  week. 

William  Barnes  is  publisher  of  the 
Journal  and  Arthur  Lucas,  editor.  Frank 
W.  Clark  is  editor  of  the  News. 

Circulation  of  the  Journal  was  listed 
as  10,492  in  the  1925  Editor  &  Pub¬ 
lisher  International  Year  Book,  while 
circulation  of  the  News  was  given  as 
21,982. 


HORNER  LEAVES  B’KLYN  EAGLE 


Display  AdvertUing  Manager  Join*  Staff 
of  Brooklyn  Times 

William  M.  Horner,  display  advertis¬ 
ing  manager  of  the  Brooklyn  Eagle,  has 
resignetl  to  accept  a  position  as  advertis¬ 
ing  manager  of  the  Brooklyn  Times,  ef¬ 
fective  Feb.  9.  He  has  been  16  years  with 
the  Eagle.  No  successor  has  yet  been 
named. 

Mr.  Horner  started  newspaper  work  as 
office  boy  for  Don  Seitz  on  the  Nezo  York 
World.  After  three  years,  he  became  as¬ 
sistant  advertising  manager  of  the  C.  Lud¬ 
wig  Baumann  Company,  furniture  store. 
I.ater  he  became  connecte<l  with  the  classi¬ 
fied  advertising  department  of  the  old 
Nezo  York  Press,  reiraiirJng  there  11 
years.  He  left  the  Press  'or  the  Eagle 
in  1908. 


UNKING  RADIO  WITH  NEWSPAPER  ADVERTISIN 


Victor  Company  Promotes  Successful  Tie-up  Using  Half-Page  Space  to  Announce  Air  Programs 

Silvertown  Cord  Take  Full  Pages — Other  Companes  In  Line. 


By  HAMMOND  EDWARD  FRANKLIN 


OX  TliiirMlay  iiiKlit,  Jan.  15,  tin;  l)nia<l-  Meantime,  other  concerns  hroiight  out  cast  that  evening  from  Stations  \VE.\1',  fhemet.  t'ori 

casting  l)y  I  ranccs  Alda,  celebrated  a  combination  radio  and  phonograph  WJAR,  \\X.\C,  WFI,  \VC.\E,  WGK.  <iigli.  Heifetz, 
singer  and  \  ictor  artist,  simultaneously  cabinet  enabling  the  consumer  to  join  \VC.\1’  and  WDHl I.  To  have  artists  of  Kuffo,  Sebipa 
through  eight  stations,  marked  an  inter-  Ixdh  forms  of  entertainment.  The  niak-  such  a  class  enter  radio  the  company  agreed  to  broai 
esting  new  chapter  for  newspaper  adver-  ers  of  the  Brunswick  phonograidi  and  declared  was  “The  beginning  of  a  new  daily  newspape 

riTords  were  a  pioneer  in  this.  Follow-  era  in  radio  broadcasting.”  Thanks  to  broadcastings. 
For  several  years  the  (luestion  of  ing  the  introdnctioii  of  Brunswick  rec-  new  spaper  advertising,  the  program  could  The  general 
w  hether  or  not  radio  broadcasting  would  ords  and  cabinets  in  191h,  a  ix'licy  of  he  announced  the  same  day  the  broadcast-  business  is  th 
tend  to  comix'te  with  and  diminisli  news-  general  magazine  advertising  was  in  use.  ing  was  to  he  heard.  The  copy  gave  the  from  compctiii 
paixr  advertising  has  Ixen  discussed  More  recently  the  company  changed  to  prices  of  the  selections  in  record  form  latcs  interest  a 
heatedly  in  publishing  circles.  It  now  the  newspiipers,  making  its  advertising  and  also  showed  and  priced  the  radio-  advertising,  fo 
apixars  that  radio  gives  promise  of  Ixing  more  closely  lit  the  varying  conditions  in  adaptable  \"ictrola.  The  public  was  told  lie  Ixmght  for 
iin  allv,  rather  th;m  an  enemy  of  news-  its  20  sales  districts  in  charge  of  branch  to  tune  in  and  when  the  concert  was  over  well  as  for  reg 
Iiaper  advertising,  as  is  indicated  by  the  managers.  to  hear  these  artists  on  a  Victrola  with  and  cabinets  i 

exixrience  which  the  Victor  Company  is  \\  hen  it  came  to  putting  across  the  \'ictor  records.  The  comp.any  frankly  killing  interest 

undergoing.  Brunswick  Kadiola,  the  policy  of  using  stated  it  was  an  c.xixrimcnt.  Whether  the  public  is  1 

In  view  of  the  fact  that  the  Victor  newspapers  proved  its  value.  Some  1.56  or  not  such  broadcasting  would  continue  buying  and  pla 

J'alking  Machine  Company  made  a  news-  newsiiapers  carried  big  schedules,  with  would  depend  nixm  the  response  to  it.  As  has  been 

paper  outlay  of  $1,500,060  for  1923  and  numerous  tie-ups  introducing  them.  The  More  than  500  wires  and  25,000  letters  manufacturers 
stands  fourth  from’  the  top  on  the  list  merchaixlising  departments  did  yeoman  engulfed  the  company,  proving  conclu-  of  a  lesser  .sc 
of  national  advertisers  in  the  newspapers  work  for  the  Brnnswick-Balke-Collender  sively  the  public’s  desire  for  such  broad-  stations  of  thei 
(as  estimated  by  the  American  News-  Company  in  interesting  the  trade.  In  casting.  lar”  advertisin 

pjiixr  i’ublishers  Association),  this  de-  one  territory  dealers  agreed  to  run  at  On  Jan.  15  the  company  staged  its  the  concert  be 
velopmcnt  is  all  the  more  significant.  East  80  inches  a  month  in  their  lociil  second  broadcast,  with  F" ranees  Alda  is  broadcasting 
During  1923,  radio  was  growing  enor-  iwpers  and  arrange  store  and  window  singing,  and  several  other  artists  assist-  .Stations  W  E.5 
mously,  but  Victor  went  along  in  its  displays.  Sales  have  Ixen  sensational.  ing.  Another  half  page  announced  it  and  WCR  and  W1 
usual  way,  using  frequent  and  large  in-  W  hether  or  not  competition  of  this  the  company  advised  the  public  to  watcb  time.  The  mi: 

sections  in  newspapers  in  all  parts  of  type  cut  in  on  Victor  sales  cannot  be  for  future  announcements  of  broadcast-  orchestra  is  s 
America  and  sticking  to  its  job  of  selling  determined,  since  the  company  officials  ing  in  Thursday  evening  papers.  In  con-  and  the  milliot 
phonographs  and  records  without  refer-  and  their  agency,  the  F.  W'allis  Arm-  nection  with  the  half-page  copy,  it  is  in-  who  is  doing 
ence  to  radio.  strong  Compiny,  Philadelphia,  are  in-  teresting  to  note  the  company  was  able  that  the  comp; 

The  output  showed  a  big  increase  over  dined  not  to  comment.  to  announce  that,  due  to  certain  changes  and  name  pul 

the  previous  year,  according  to  Eldridge  .‘\nyway,  Victor  late  last  fell  came  out  in  the  repertoire  of  the  Metropolitan  plain  the  com 

R.  Johnson,  president  of  the  company,  with  the  “Radio-adaptable  Victrola,"  Opera  t'ompany,  Miguel  Fleta,  tenor,  substituting  i 
In  fact,  plans  were  put  into  effect  at  once  which  provided  a  talking  machine  combi-  would  not  take  part  in  the  broadcast.  Rather,  radio 
to  increase  the  manufacturing  schedules  nation  into  which  one’s  favorite  make  of  (  Imagine  trying  to  make  such  an  an-  life  to  its  new 

48  [xr  cent  on  instruments.  In  1923  a  radio  could  be  placed.  This  saved  the  nouncement  in  a  magazine  which  closes  Last  week  s 

new  record-pressing  plant  was  completed  Victor  Con-.p-any  the  responsibility  of  try-  tight  two  or  three  months  ahead!)  .Silvertown — oi 

at  Camden  and  20  acres  at  Oakland,  Cal.,  put  out  radio  sets,  yet  tied  up  with  The  Victor  management  also  turned  to  radio,”  was  p 

formed  the  site  for  a  branch  record-  ll’*’  radio  interest.  The  copy,  which  was  newspaper  space  to  correct  some  mis-  A  column  of 
making  building  to  handle  the  demands  large,  but  incidental  to  regular  com-  statements.  In  doing  so  it  made  public  “Silvertown  a 
of  the  coast.  A  10-story  building  at  Pa'’y  copy,  pointed  out  that  a  selection  that  artists  who  have  agreed  to  join  the  copy  was  inge 

Canxien  for  increased  facilities  has  txen  ‘"'ce  heard  through  the  ether  could  be  company  in  the  e.xperiment  include  .Mda.  public’s  intere 

in  process  of  erection,  with  about  120,(X)0  heard  over  and  over  again  on  a  X’ictor  Bauer.  Bori,  Dc  Gorza,  De  Luca,  Fleta.  The  Gillette 
square  feet  of  flfxir  space.  In  short,  record.  In  one  eastern  city,  the  demand  Flonzaley  Quartet.  Gordon,  Jeritza.  has  h.ad  sever; 
radio  or  no  radio,  the  company’s  prog-  exceeded  the  supply.  Mcformack.  Martinelli,  ^latzcnauer,  of  razors  have 

ress  was  remarkable  and  Ixyond  a  ques-  ^'cw  Year’s  Day,  half-page  copy  Be mselle,  .Schnmann-Heink.  Scotti,  White  letters  :ibe>ut 

tiem  greatly  aided  by  its  lilxral  and  con-  announced  that  Lnerezia  Beeri  and  John  bill.  Paul  Whiteman,  Richard  C'rooksj  turer  of  tea  ; 

tinumis  purchase  of  newspaixr  space.  McCormack,  \  ictor  artists,  would  broad-  and  the  Shannon  Quartet,  Qialiapin.l  (Coni 


fromStationsWEAF.  WJAR.WEEI.WFI.WCAE.WGR.’WCAP.  WDBH  at  9  EM. sharp  Eastern  standaid  time 
'v  .  I  I  Frank  La  Forge 

~ '  Trances  Alda  wuipUy 


Victor  Concert 
Orchestra 

will  play 

Air  frew  D^^inr  Suit*  (Bach) 

Anitra’i  Dane*  (Ifc«  Pert  Gym)  (Cn«) 

***** 

Entr’acte— Gavotte  (GiSet) 

In  the  t4M  (GiOil) 

uw  Ntt.  iti«) 

Your  dealer  will  be  tied  lo  play  ior 
vetl  ether  Vkler  Records  bjp  Iheac  artiatak 

Ope'a  Company,  waa  to  hava 
I.  Due  to  a  a««Mon  changa  in 
lany  he  will  wnf  a*  a  latar  dele. 

new  era  in  radio  broadcasting* 

These  proframs  will  cover  the  whole  range  el  nuMw  Irom  grand 
opera  to  jaca,  but  m  every  instance  the  perlormancea  wtU  ba 
Ihosa  of  really  great  artists  it.  all  the  various  kinds  of  OMiaic  If  you 
***  interested  in  the  continuance  of  such  programs,  let  us  hear  froaa 
you  after  each  concert  Suggesliona.  requests  or  commenU  ahould 
be  addressed  to  the  VkIot  Talking  Machine  Company.  (  amden,  N.  J., 

Advertising  Department,  or  to  the  Vwlor  Talking  Machine  Company 
cam  of  the  stations  from  which  you  hear  Ike  performancea. 

Mme.  Alda  will  be  assisted  by  Mr  FranM  iFrrir  rnmpoarr  pianial; 
the  Florentine  Quartet:  Mr.  Rosario  Bourdon,  Musical  Director  of  tbo 
Vielor  Talking  Machine  Company,  and  the  Victor  Concert  fTirhietia. 

“Tune  in”  tonight— and  when  the  concert  is  over  hear  these  artists 
whenever  you  wish  to  hear  them-on  a  Victrola  with  Victor  Records 

There  is  but  one  Vtcirola  sod  that  is  made  by  the  Victor  CompanT 
Look  for  these  Victor  trade  ourlii 


Meftstofele^L'AHra  Motto  (B 


Florentine  Quartet 

will  play 

To  a  Water-Lily  (Ma<n»weH) 

aWI  tSSSS 

Serenade  (Di^Y 

Vmim  ama  um  itsm 


Uliall  I  Do  Hr 


cond  of  the  senes  of  broad*  ast  programs  by  the  Victor 
chine  Company  in  >  ooprraiinn  with  the  AmenranTelephone 
iph  Companv,  in  whi*  k  world  famous  artists  of  the  first  rank 
rd!  Mme  AMs.  snprsnn,  prims  donna  of  the  Metropolitan 
ipany  will  sing  in  the  studio  of  the  Ameriran  Telephone  and 
Company,  Station  WEAF,  New  York  City,  and  this  perform 
e  commumcated  by  land  wires  to  the  stations  given  above. 

broadcast  programs  by  Victor  artists  will  be  announced 
o  time  in  the  Wtor  Company's  weekly  newspaper  adver 
Watch  for  them*  They  appear  every  week  in  Thursday 


Radio-adaptable  Victrolas 


Victor  Talking  Machine  Company.  Camden. K.J. 


WAS^ItS  voice* 


See  how  Victor  Comp  ny  it  hooking  up  its  daily  reu spaper  paid  space  with  radio  audiences. 


/ 
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This  Is  Station 


II  r  9 

liman  ealure 


Broadcasting  from  Washington,  D.  C. 


Our  Next  Feature  Will  Be— 


John  Smith  and  His  Radio 


By  FREDERICK  C.  RUSSELL 


Here  is  a  feature  every  new  radio  fan  is  waiting  to 
hear  broadcast  from  your  paper. 

I.et  yotir  readers  cash  in  on  the  experience  of  John  Smith  in  buying,  operating,  learning  about  and  enjoying  his  radio  •■et- 


And  tlien  you  cash  in  on  this  reader  interest. 

John  Smith  and  His  Radio  is  the  feature  every  ra<iio  writer  has  been  striving  for — the  prac¬ 
tical  simplicity  that  every  newspaper  man  has  waited  for. 

The  radio  fan  of  today  and  of  tomorrow  is  the  average  man  who  is  now  dumb-  X 
founded  and  perplexed.  John  Smith  can  lead  him  out  of  the  wilderness  of  technicalities  / 
and  make  his  radio  worth  while.  X 

John  Smith  and  His  Radio  is  a  liberal  education  in  radio  ownership  and  opera-  X 
tion.  It  tells  the  reader  everything  he  wants  to  know  about  his  set  and  how  X  ^  ’C 
to  use  it  to  best  advantage.  No  bothersome  diagrams.  No  technical  talk.  X  LI 
VV'ritten  so  that  every  one  can  enjoy  it.  Instructive,  yet  entertaining.  X  4 

Experienced  radio  enthusiasts  will  find  that  John  Smith  always  man-  X  4* 

ages  to  learn  something  they  never  knew.  X  ** 


oV 


ThelllIfnanreatufeScivke 

Woodward  Bldg. 
Washington,  D.  C. 


DON’T  LAG  BEHIND.  TUNE  IN 
NOW  WITH  RELEASE  No.  1— 

‘^The  Birth  of  a  Fan^^  . 

Use  the  “Applause  Card”  / 

^  TIT TTr" TIT  ^  Tnr 


4^  / 

f  •  Let’s  liav 

/  Ill's  Radio 
*  details  of  new 


■t’s  have  some  more  John  Smith  and 
Radio  Prog^rams.  Quote  rates  and 


r/ 


V  / 


newspaper  service. 
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HOOK-UP  RADIO  AND  NEWSPAPER  ADVERTISING 

t  Ci^utiuurd  from  8) 


pnyrn-.'  POST,  .THyyrxVY. .  JAM.  A«Y  1S._W25 


in  with  Silvertowm 
--on /our  car 
--onjvur  J^adio 


The  «iicM>ch<fi(iifkg  rtiTifam  of 
tng  on  SilvctttmTM  «  brootkjx  Co 
yon  over  cbe  radio  in  the 
sliding  rhythm  of  the  Goodrich 
Silvertown  Coed  Orchoom. 

Tone  in  with  Silvertown  on  your 
car  hy  day;  on  ymir  r^lio  by  ni^L 


bec2c<e  the  results  of  more 
than  a  half  century  of  rubber  manufacturing  are  in  them  .....They 
possess  the  same  unvarying  value,  found  in  Qoodridi  footwear,  belts, 
hose,  and  hard  rubber  gcxxls.  All  have  the  prestige  of  quality  in 
their  respective  fields  of  usefulness ....  With  Silvertown  Balloons, 
or  any  other  rubber  prodtict . . . .  Qoodridi  is  the  guide  to  value. 

Goodrich 


New  M.  E.  Named  for  Macon  BALTIMORE  SUN  CHANGES  f 


-Mark  Ethridge  resigned  from  the  edi¬ 
torial  staff  of  the  Xcw  Vork  Sun  this 
week  to  become  managing  editor  of  the 
Consolidated  Press  Association.  He 
started  newspaper  work  when  he  was  15 
years  old  on  the  Meridian  (Miss.)  Dis- 
I'atcli  in  1911.  .\fter  study  at  the  Uni¬ 
versity  of  Mississippi  he  joined  the  staff 
of  the  Macon  Tclcgral'h,  to  which  news- 
Maeon  (Ga.)  Telegraph,  effective  Feb. 
5.  He  had  been  with  the  Sun  a  year  and 
a  half.  Prior  to  that  he  was  with  the 
Itaper  he  is  now  returning. 


ICaltenbom  Proposes  Radio  School 

H.  V.  Kaltenborn,  associate  editor  of 
the  Brooklyn  Eagle  proposed  the  found¬ 
ing  of  a  radio  university  to  broadcast  col¬ 
lege  educations  to  millions,  when  he  spoke 
Feb.  2,  before  the  Magazine  Club  in  New 
York.  About  250  persons  were  present, 
including  publishers  of  metropolitan  daily 
newspapers. 


Ochs  Offers  $10,000  for  Park 

Adolph  S.  Ochs,  publisher  of  the  Xeio 
York  Times,  at  a  dinner  in  his  honor  in 
Chattanooga,  Tenn.,  Feb.  2,  offered  $10,- 
OIX)  for  the  purpose  of  building  a  park 
on  a  slope  of  l.ookout  Mountain  pro¬ 
viding  the  local  Rotary  Club  raises  a 
like  amount.  Carr  Van  Anda,  managing 
editor  of  the  Times,  who  visited  Chatta¬ 
nooga  Jan  25,  preceding  Mr.  Ochs’ 
visit,  was  tendered  a  dinner  at  the  coun¬ 
try  club  by  the  CTiattanooga  Times,  L. 
G.  Walker,  editor,  presiding.  Mr.  Van 
.\nda  is  on  his  way  to  California  for  an 
extended  vacation. 


M.  F.  Murphy  Joins  Staff  As  N.  f  c 
Correspondent  Owns  to  London  I 

Two  important  changes  in  its  corps  « I 
correspondents  have  been  made  receatl;| 
by  the  Baltimore  Sun.  I 

Merle  F'.  Murphy,  former  managi^f 
editor  of  the  Paris  Edition  of  the  C/iicajji; 
Tribune,  and  previous  to  that  New  York 
correspondent  of  the  same  paper,  ha 
joined  the  forces  of  the  Sun  as  New  York 
correspondent. 

John  W.  Owens,  until  recently  asso¬ 
ciated  with  J.  Fred  Essary  in  the  Wads 
ington  Bureau  of  the  Sun,  has  been  mai 
the  London  correspondent.  ” 

Heretofore,  the  Sun  has  relied  on  th  " 
World  News  Bureau  to  tile  on  its  leased 
wires. 

Mr.  Murphy  began  his  newspaper 
career  with  the  Topeka  Stale  Journal  h 
1893.  He  was  Washington  correspondea 
of  that  paper  in  1895-6.  He  joined  the 
Chicago  Tribune  in  1897,  was  New  York 
correspondent  of  that  paper  from  1897  to 
1917;  was  manager  of  the  Tribune  Euro¬ 
pean  Bureau  and  published  the  .'\rmy  Ei 
tion  of  the  Tribune  in  Paris  in  1918.  He 
was  correspondent  of  the  Tribune  froeo 
Central  Europe,  with  headquarters  io 
Vienna  in  1919,  and  served  with  the 
.\merican  Relief  Administration  in  Cea- 
tral  Europe  and  Russia  from  1919  to  1© 
Mr.  Owens  began  his  newspaper  carte 
on  the  Baltimore  Et'cning  Sun  about  12 
years  ago.  Later,  Mr.  Owens  became  the 
political  editor  of  the  Sun  and  sevoil 
years  ago  went  to  Washington.  He  has 
covered  national  political  conventions  for 
the  Sun  since  1912. 


How  About  Your  Cincinnati  Sales  Quota? 


Here*t  the  way  Goodrich  connects  radio  aad  newspaper  advertising. 


a  concert,  duly  heralded  in  paid  space  in 
the  press  in  his  territory.  It  evoked 
such  a  favorable  response  he  has  done 
the  same  thing  several  times. 

The  recent  e.xperience  of  \  ictor  and 
other  concerns  indicates  that,  although 
radio  may  lie  used  somewhat  for  general 
or  good  will  institutional  advertising,  tlie 
newspapers  need  not  fear  Iteing  replaced 
in  any  extent  as  a  medium  hy  broadcast¬ 


ing.  The  outlook  now  is  that  advertisers 
will  continue  to  depend  on  the  newspaper 
for  their  main  selling  force,  along  with 
other  regular  methods,  and  that  even 
more  space  than  ordinary  will  result  in 
connection  with  radio  programs.  Such 
special  newspaper  advertising  will  in¬ 
crease  interest  of  the  public  in  the  ad¬ 
vertising  columns,  as  it  is  a  form  of 
“news”  which  ccimmands  intense  interest. 


PRAISE  FOR  CRIME  STORIES 


Cameron  Declares  Them  Necessary  as 
Weather  Reports 

(By  Telcgra/’li  to  Editor  &  Publisher) 

Coi.UMBis,  ()..  l-'eb.  5. — Crime  stories 
should  be  published  as  regularly  as  the 
weather  reports,  William  J.  Cameron, 
editor  of  the  Dearborn  Independent  de¬ 
clared  in  an  address  before  the  .-Vssociated 
Ohio  Dailies  and  the  Buckeye  Press  .As¬ 
sociation,  meeting  at  Columbus,  O.,  this 
week. 

“Bandit,  murder  and  divorce  stories 
seem  to  be  the  chief  objective  of  the 
news  branch  of  the  modern  newspaper,” 
Mr.  Cameron  said.  “Special  attention  is 
always  given  to  Hollywood  cases. 

“But  that  is  as  it  should  be,”  he  argued. 
“Crime  stories  should  be  published  as  the 
weather  reports  are,  to  show  the  state  of 
morality  of  the  nation.” 

Kent  Cooper,  assistant  general  manager 
of  the  Associated  Press,  another  speaker, 
said  present  prosperity  of  the  .-Xmerican 
newspapers  was  due  to  their  “service  of 
truth.” 

The  Ohio  publishers  adopte<l  a  resolu¬ 
tion  protesting  against  the  bill  increasing 
postal  rates,  declaring  subscription  prices 
would  have  to  go  up,  if  postal  rates  .were 
advanced. 

R.  C.  Snyder,  editor  and  publisher  of 
the  Nonvalk  (,0.)  Keflcetor-Ilerald,  was 
re-elected  president  of  the  .-\ssociated 
Ohio  Dailies. 


New  Printer  Service  Installed 

I'niversal  Service  this  week  announced 
opening  of  a  new  printer  service  between 
■New  Vork  and  Chicago,  using  the  “Start- 
Stop  Printing  Telegraph  System”  of  the 
.\merican  Telephone  and  Telegraph  Com¬ 
pany.  These  machines,  according  to 
claim,  are  capable  of  transmitting  60.000 
words  a  night,  or  eight  columns  of  news 
to  an  editor’s  desk  every  hour. 


jV/T  OST  of  the  far-sighted 
^  publishers  who  were 
quick  to  recognize  the  econ¬ 
omies  of  the  Associated 
Press  in  its  infancy  have  again 
shown  their  alertness  by  ob¬ 
taining  the  exclusive  rights  in 
their  respective  cities  to  the 
Consolidated  Press — the  first 
service  designed  to  avoid 
duplication  and  to  furnish 
instead  a  distinct  supplement 
to  “spot”  news  reports. 

The  Consolidated 
Press  Assn. 

Executive  Offices,  Evening  Star 
Building,  Washington,  D.  C. 


Are  you  satisfied  with  the  showing  of  your  Cincinnati 
sales?  Are  they  holding  up  according  to  the  quota 
that  was  set  for  them?  Are  they  making  a  nice  steady 
increase  month  by  month? 

No?  What’s  the  trouble? 

General  business  is  good  in  Cincinnati.  The  old  town  is  run¬ 
ning  true  to  form;  her  diversified  industries  keep  employment 
on  a  normal  level.  Many  of  the  biggest  industries  report  a 
record-breaking  business  for  the  opening  of  the  season. 
Wages  are  high.  Building  operations  are  still  booming  and 
there  are  buyers  for  every  house  that  goes  up.  The  people  are 
eating  and  drinking  as  much  as  ever  and  as  well;  they  are 
wearing  as  many  clothes  as  ever  and  as  good;  they  are  buying 
furniture  and  household  equipment,  plumbing  and  electrical 
goods,  radio  and  musical  instruments  as  never  before.  Nor 
does  the  almost  universal  use  of  the  automobile  seem  to  be 
discouraging  to  the  progressive  shoe  merchants. 

If  your  Cincinnati  sales  are  off,  the  trouble  is  not  with  the 
market  but  with  your  method  of  marketing.  If  your  merchan¬ 
dise  is  not  moving  as  it  should  perhaps  there  is  something 
wrong  with  your  merchandising  program. 

The  Times-Star  is  the  buyer’s  guide  for  Greater  Cincinnati 
and  the  Times-Star  merchandising  department  makes  a  spe¬ 
cialty  of  assisting  manufacturers  and  advertising  agencies  in 
getting  at  the  solution  of  local  marketing  problems,  lining  up 
dealers  and  securing  effective  cooperation  for  advertising  and 
sales  promotion  programs.  For  eighteen  years  the  Times- 
Star  has  been  the  foremost  publicity  medium  in  this  great 
market,  both  for  local  merchants  and  for  national  advertisers. 

If  your  Cincinnati  sales  are  not  up  to  quota  the  Times-Star 
will  be  glad  to  help  you  put  them  there. 


CINCINNATI  TIMES  Sm 

CHARLES  P.  TAFT,  Publisher  C.  H.  REMBOLD,  Manager 

Member  of  Audit  Bureau  of  Circulations 
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Than  Ani)  Other  Newspaper 

In  the  Countrg** 


New  York 
19  West  44th  Street 


LORENZEN  &  THOMPSON,  Inc. 

Publishers'  Representatives 


Chicago 

Peoples  Gas  Building 


San  Francisco 
SOT  Montgomery  St. 


Los  Angeles 

San  Fernando  Building 


GEORGE  B.  PARKER— ‘‘Reporter  is  newspaper’s  best  element.** 


^^IVKW  SPAPKRS  are  stepping  along." 

This  laconic  bit  <'l  optimism  came 
this  week  from  George  15.  Parker,  who 
recently  succeeded  William  B.  Colver  as 
general  editorial  manager  of  the  25  • 
Scripps-Howard  newspapers. 

And,  to  borrow  Mr.  Parker’s  own 
phrase,  he,  too,  is  “stepping  along.”  A 
little  more  than  fifteen  years  ago,  the 
present  Scripps-Howard  executive  began 
work  as  cub  reporter  for  the  Oklahoma 
XetfS. 

“SomelxKly  once  said :  ‘The  newspaper 
isn't  perfect,  and  neither  is  the  human 
race.’  Mr.  Parker  declared  in  an  inter¬ 
view  with  Editor  &  Pi  blisuer.  He  had 
been  asked  to  summarize  his  newspaper 
philosophy. 

“I  think  the  newspaper  is  no  less  per¬ 
fect  and  no  nearer  perfection  than  the 
human  race  but  that  the  newspaper  is 
stepping  along,  as  sincerely  desirious  of 
attaining  perfection  as  any  individual 
member  of,  group  or  bloc  in,  the  human 
race.  That  when,  and  if,  the  run  for 
perfection  approaches  the  wire,  tlie  news¬ 
paper  will  fie  there  with  both  head  and 
tail  up.  and  with  a  fair  chance  for  win. 
place,  or  show. 

“I  believe  in  evolution,  have  faith  in 
Inith  the  rock  of  ages  and  ages  of  rock, 
despite  Mr.  Bryan’s  efforts  to  separate, 
and  that  the  newspaper,  like  the  chimpan¬ 
zee  and  the  statesman,  has  its  place  in  the 
evolutionary  sclnme  of  things,  is  playing 
its  part  tolerably  well  despite  typographi¬ 
cal  and  other  errors,  and  will  arrive  along 
with  the  rest  of  the  mortals  whenever  the 
millennium  becomes  visible  on  the  horizon 
of  time. 

“I  think  that  the  most  important  ele¬ 
ment  in  newspaper  making  is  the  reporter, 
and  that  all  the  rest  of  us.  copy  readers, 
editors’  sub-editors,  and  general  execu¬ 
tives.  exist  merely  because  the  reporters 


Woodson  A.  P.  C.  Vice-Chairman 


PRESS  GROUPS  MAY  MERGE 


L'ney  Woodson,  editor  and  publisher  of 
the  Oiit'nsboro  (Ky.)  Messenger,  has 
lieen  elected  executive  vice-chairman  of 
the  American  Publishers  Conference.  Mr. 
Woodson  has  taken  over  the  active 
direction  of  the  Conference  which  is  the 
central  legislative  committee  for  the 
various  elements  of  publishing,  with  na¬ 
tional  headquarters  in  the  Investment 
Building,  Washington.  For  several  years 
Mr.  Woodson  has  been  one  of  the  most 
active  figures  in  the  work  of  this  or¬ 
ganization. 


Pennsylvania  Daily  and  Weekly  Assn’s, 
to  Discuss  Move 


Magazine  Publishers  Confer 

Publisher  co-operation  with  the  com¬ 
mission  which  will  probably  be  named  to 
readjust  jxistal  rates  to  meet  the  pending 
salary  bill  was  urged  at  a  special  con¬ 
ference  of  the  National  Publishers  As¬ 
sociation  held  at  the  Commodore  Hotel, 
New  York,  Feb.  3.  Arthur  J.  Baldwin, 
of  the  McGraw  Hill  Comiiany,  president 
of  the  association,  presided.  .Xbout  125 
magazine  publishers  attended. 


N.  J.  Governor  Guest  of  Publishers 


McKeesport  Publisher  Dies 


J.  Denny  ('I’Xeil,  59,  president  of  the 
Daily  News  Publishing  Company,  pub¬ 
lisher  of  the  Mi'Kcesl'ort  (Pa.)  Daily 
\ezes  died  at  St.  Petersburg.  Fla.,  on 
Feb.  3,  where  he  had  gone  for  his  health. 
Mr.  O’Neil  suffered  a  nervous  break¬ 
down  alxmt  7  years  ago.  since  which  time 
be  had  been  in  ill  health. 


May  Use  Field’s  Picture 


“Big  Business’’  at  Sphinx  Dinner 

Ivy  L.  Lee,  described  as  “official  voice 


for  big  business,”  and  I'rancis  H.  Sisson, 
of  the  Guarantee  Trust  Company,  New 
^‘ork,  are  speakers  for  the  next  Sphinx 
I  'lull  dinner,  scheduled  to  be  held  at  the 
Waldorf  Astoria  Hotel.  New  York, 
Feb.  11. 


aren’t  as  good  as  they  should  be.  If 
reporters  were  perfect,  they  and  the  boys 
who  set  the  type  would  suffice.” 

Mr.  Parker  liked  street  work  well 
enough  to  remain  a  reporter  on  the 
Oklahoma  Xezt's  until  he  had  equipped 
himself  with  a  solid  foundation  in  the 
fundamentals  of  newspaper  work.  Then 
he  went  inside  and  became  copy  reader  on 
the  same  newspaper,  graduating  upwards 
through  the  positions  of  city  editor,  man¬ 
aging  editor,  and  editor,  taking  the  latter 
position  in  1914. 

Until  December,  1920,  he  remained 
editor  of  the  News.  In  that  year  he  was 
transferred  to  another  Scripps-Howard 
newspaper,  becoming  editor  of  the  Cleve¬ 
land  Press. 

Two  years  later  another  promotion 
rame  to  him.  He  was  appointed  editor- 
in-chief  of  the  Southwestern  group  of 
Scripps-Howard  Newspapers  in  October, 
1922. 

From  this  position  in  February,  1924, 
he  was  made  general  editorial  executive 
of  tlie  chain.  His  authority  was  extended 
to  all  editorial  and  policy  branches  of  the 
Scripps-Howard  Newspapers,  when  he 
succeeded  Mr.  Colver  as  general  editorial 
manager.  He  makes  his  headquarters  in 
Cleveland,  O. 


lion,  (ieorge  S.  Silzer,  Governor  of 
New  Jersey,  will  be  guest  of  honor  at  the 
annual  winter  luncheon  of  the  New  Jer¬ 
sey  I’ress  .\ssociation  to  lie  held  at  the 
Stacy-Trent  Hotel,  Trenton,  N.  J..  Feb. 
Ifi.  Members  of  the  State  Legislature 
will  al.so  be  gue>ts  of  the  association.  Dr. 

I’arkcs  I  adman,  of  Brooklyn,  will 
>  I  leak. 


Fditok  \  Pi  Bi.i.siiER  has  all  the  news¬ 
paper  news. 


THE  NEWSPAPER 
OF  RECORD 


THE  NEW  YORK 
newspaper  of  record. 


TIMES  is  the 


There  is  no  publication  in  the  United 
States  preserved  in  so  many  places — 
libraries,  banking  houses,  newspaper 
offices,  Chambers  of  Commerce,  schools, 
colleges  and  universities. 


It  is  the  only  newspaper  in  the  country 
completely  indexed — and  it  has  been  for 
vears. 


Indexing  of  The  New  York  Times  in 
the  past  ten  years  cost  The  Times  more 
than  $150,000  over  revenue  received  from 
the  sale  of  the  Quarterly  Index. 


The  Times  is  the  only  newspaper  in 
America  that  has  a  quarterly  index  as 
well  as  subscribers  who  buy  monthly 
bound  volumes  for  the  purpose  of  keep¬ 
ing  The  Times  on  file  and  for  reference. 


The  New  York  Times  is  subscribed  for 
in  more  newspaper  offices  than  any  other 
newspaper. 


Possible  union  into  one  organization  of 
the  weekly  and  daily  newspapers  of  Penn¬ 
sylvania  will  be  discussed  at  the  annual 
meeting  of  the  Pennsylvania  Associated 
Dailies  to  be  held  at  Harrisburg,  Pa, 
Feb.  9-10. 

VV.  L.  McLean,  of  the  Philadelphia  Bul¬ 
letin,  will  preside  over  discussion  of  this 
subject.  The  Associated  Dailies,  the 
Weekly  Newspaper  Association,  and  the 
Pennsylvania  Editorial  Association  will 
hold  a  joint  banquet  at  the  Penn-Harris 
Hotel,  F'eb.  9. 

In  addition  to  the  annual  report  of  John 
L.  Stewart,  of  the  ll'ashington  Observer 
and  Reporter,  association  president,  other 
speakers  will  include;  H.  L.  Johnston, 
.lltootia  Mirror;  Ernest  G.  Smith, 
Il’ilkes-Barre  Times-Lcader ;  Paul  R. 
F'yerly,  Bloomsburg  Morning  Press; 
George  .-X.  F'ahey,  Franklin  Neiv.z-Herald; 
Jay  E.  House,  columnist,  Philadelphia 
Public  Ledger;  Herbert  Bayard  Swope, 
Xezo  York  World;  Joe  Mitchell  Chappie; 
Frederic  Godcharles,  Milton  .Milton¬ 
ian;  F  J.  Stack-pole,  Harrisburg  Tele¬ 
graph;  and  John  J.  Meade,  Erie  Times. 


Only 


The 
m"Mpi 
Jinniiu 
the  re 
Editoi 


The  Coraza  Cigar  Company  of  Phila¬ 
delphia  has  been  formally  granted  the 
right  to  continue  using  its  trademark, 
wliich  consists  of  the  name  and  picture  of 
the  late  Marshall  Field.  Sr.  Complaints 
were  made  by  the  grandson  of  Marshall 
Field  and  Mar.shall  Field  &  Co.,  and  the 
cigar  company  was  cited  by  the  Federal 
Trade  Commission. 

The  examiner  of  interferences  of  the 
United  States  Patent  Office  made  formal 
decision  that  the  objections  raised  were 
without  merit. 
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MUSSOLINI’S  IRON  HAND  IS  CRUSHING 
ITALY’S  OPPOSITION  NEWSPAPERS 

Only  Fascist  Newspapers  Obtainable  in  Rome — Fascist  Mob 
Wrecks  Florence  Paper — Immediate  Confiscation 
Follows  Editorial  Criticism 

By  ROBERT  L.  STERN 


ITte  fiilloiiing  graphic  story  of  the 
iir^uspapcr  situation  in  Italy  under  Fascist 
liomiiuttion  z>.\ts  written  at  the  height  of 
the  recent  eampaisn  of  suppressim  for 
KPmW  &  I’l  BI.ISHER. 

ONLY  Fascist  newspapets  were  (obtain¬ 
able  in  R<nne  tixlay.  All  others  were 
ci«ntiscate<l  immediately  after  publication. 
A  few  copies  were  sold  in  front  of  the 
newspaper  offices,  but  these  were  snatched 
from  the  hands  of  purchasers  by  police. 

In  one  of  the  streets  a  news  vendor  at- 
.iracted  a  crowd  this  afternoon  by  shout¬ 
ing  the  name  of  one  of  the  forbidden 
papers.  He  was  not  selling  the  news¬ 
paper  itself,  but  a  souvenir  calendar  which 
it  distributes  every  New  Year,  the  pro¬ 
ceeds  going  to  the  poor  of  the  city.  .\ 
bearded  inspector  of  police,  supported  by 
a  dozen  uniformed  canibinicri  who  kept 
at  a  distance,  pushed  his  way  through  the 
crowd  and  ordered  the  news  \endor  to 
stop  his  .sales  and  move  on.  The  man 
argued,  and  the  crowd  grew  excited,  most 
of  them  wishing  to  protect  him.  I'inally 
a  young  Fascist  landed  a  heavy  punch  on 
the  news  vendor's  jaw.  Imnuxliatcl)’  tin- 
inspector  arrested,  not  the  Fascist,  hut  tin- 
news  vendor,  against  the  jwotests  of  an¬ 
other  young  F'asci.st  who  wanted  the 
privilege  of  hitting  him  toi'. 

In  Florence  yesterday  a  group  of  l-'as- 
cists,  after  parading  around  the  town, 
broke  through  a  line  of  apparently  indif¬ 
ferent  inilice  into  the  ollices  of  a  news- 
p,-iper  which  had  not  opjtosed  their  gov- 
eniment.  but  failed  to  support  it  with 
sufficient  enthusiasm.  They  damaged  the 
linohpe  machines  with  revolver  shots  and 
blows  with  clubs,  threw  most  of  the 
furniture  out  of  the  window  and  made  a 
iKinfire  of  the  latest  edition. 

Seven  Koni<'m  newspapers  were  sup- 
|iressed  yesterday  and  today.  Four  were 
suppressed  in  Alilan,  and  a  fifth,  the 
Cflrriere  della  Sera,  which  has  the  largest 
circulation  in  Italy,  was  forced  by  fear 
to  omit  its  usual  forceful  anti- Fascist 
political  article.  Four  in  Naples  and  two 
each  in  Genoa  and  Turin  were  forbidden 
to  appear.  Publishers  who  oppose  the 
government  in  smaller  cities  also  suffered. 

In  this  way  Mussolini  is  attempting  to 
save  himself  during  one  of  the  most 
dangerous  crises  his  government  has  gone 
through.  Before  this  story  reaches  the 
L'nited  States  the  cable  will  have  told 
whether  the  high-handed  abolition  of 
press  freedom  succeeded  in  saving  the 
government,  but  the  correspondents  prob¬ 
ably  will  not  find  space  to  descrilie  this 
detail  of  the  fight,  which  is  of  particular 
interest  to  newspaper  men. 

The  trouble  in  which  the  Fascist  gov¬ 
ernment  finds  it.self  is  partly  due  to  the 
publication  on  Christmas  day  in  one  of 
the  opposition  papers  of  a  statement  by 
one  of  Mussolini’s  former  lieutenants,  now¬ 
in  jail,  in  which  the  chief  of  Fascism  is 
accused  of  instigating  the  murder  of  his 
adversaries  and  of  maintaining  a  liand  of 
gunmen  to  terrorize  the  country.  Never 
before  has  the  Italian  premier  lieen  so 
definitely  chargetl  with  responsibility  for 
the  political  crimes  that  have  disturbed 
Italy  in  the  past  few  years.  When  the 
accusing  statement  was  shown  to  Mus¬ 
solini  he  is  said  to  have  exclaimed : 

“Don’t  suppress  it.  Let  it  have  wide 
circulation,  and  it  will  defeat  its  own 
Hids.’’ 

The  opposition  journals  t<H)k  up  the 
“exposure’’  with  great  gusto,  and  called 
upon  the  premier  to  resign.  The  lire 
went  down  in  New  York  and  other  im¬ 
portant  markets,  and  certain  1-jiglish  firms 
refused  credit  to  Italian  customers.  Xew  s- 
Wpers  on  lx)th  sides  grew  abusive,  and 
Mussolini  evidently  decided  that  any  fur¬ 
ther  calling  of  names  would  be  done  by 
his  side  only. 


The  suppression  of  the  press  is  taking 
place  on  the  eve  of  a  meeting  of  the 
c  hamber  of  1  )eputies.  at  which  the  Parlia¬ 
mentary  opiKisition  will  bring  its  agita¬ 
tion  to  a  climax  and  Mussolini  will  de¬ 
fend  himself.  He  evidently  wants  to  con¬ 
trol  carefully  the  impression  received  by 
the  public  of  what  goes  on  at  that  ses¬ 
sion. 

The  plight  in  which  the  suppressed 
iiew-spajK-rs  find  themselves  is  In-st  shown 
by  the  following  (|notation  from  a  paper 
which  linally  succeeded  in  getting  out  an 
edition  which  the  authorities  let  by.  It 
says : 

"Yesterday  morning  we  iiuidished  an 
edition  containing  a  very  jxicitic  i-ditorial 
on  the  political  situation,  expressing  the 
wish  that  during  the  New-  Year  the  coun¬ 
try  would  be  delivered  from  the  present 
bitterness.  We  did  not  lieliexe  that  such 
an  article  wduld  enable  the  governnn-ntal 


authorities  to  accuse  us  of  trying  to  dis¬ 
turb  the  public  spirit ;  but  the  issue  was 
confiscatecl. 

"We  immetliately  prepared  another 
edition  containing  only  news  and  features, 
without  any  piditical  editorials.  This 
also  was  immetliately  confiscated. 

"Then  we  got  out  our  evening  edition, 
deliberately  abstaining  from  any  political 
discussion.  It  contained  not  a  line  of 
comment.  .  .  .  The  authorities  confiscated 
it  without  reading  it,  at  the  same  time 
issuing  a  decree  to  the  effect  that  it  ‘con- 
stitute<l  a  grave  and  evident  danger  to  the 
public  safety.’  ’’ 

The  law  under  which  the  suppressions 
have  Iteen  effccteel  is  part  of  the  Italian 
ciale  for  the  government  of  provinces  and 
municipalities.  It  provides  simply  that 
the  Prefect,  who  is  the  head  of  the  pro¬ 
vincial  government  and  who  is  responsible 
to  the  Minister  of  the  Interior,  “shall 
'ce  to  the  rruiintenance  of  the  public  ad¬ 
ministration.  and  in  case  of  urgency  shtill 
take  such  steps  as  he  considers  indis- 
tx-nsable  in  the  various  branches  of  the 
service." 

The  government  interpret'  this  broad 
l>rovision  as  giving  it  power  to  inflict 
uixiii  publishers  the  .serious  financial  loss 
involved  in  confiscation  of  their  pnxlucts, 
and  to  deprive  the  public  of  free  news- 
pajier  criticism  during  a  time  of  political 


NOME  TRAGEDY 


U.  P.  Correapoiulent’s  Wife  Die*  in 
Diphtheria  Epidemic 

newspaper  drama  in  diphtheria-ridden 
Nome,  -Alaska,  untold  in  press  dispatches 
w  hich  held  lead  column  space  in  dailies 
this  week,  intimately  concerned  R.  C. 
McDowell,  Nome  correspondent  of  the 
L'nited  Press  .Associations,  who  obtained 
the  first  exclusive  .story  from  Gunnar 
Kasson,  who  made  the  last  lap  with  the 
sorely  neeiled  antitoxin. 

In  a  report  from  K.  F.  Gregory,  staff 
correspondent  of  the  .A'cjii  York  World, 
news  came  of  the  death  of  McDowell’s 
24-ycar  old  wife  on  Feb.  4,  one  of  the 
latest  victims  of  the  epidemic. 

On  Feb.  5,  Frederick  Ferguson,  U.  P. 
vice-president  in  charge  of  news,  re- 
ceivi-d  a  brief  message  from  his  Nome 
corresiR  indent. 

It  told  of  the  death  of  his  wife,  and  of 
his  own  illness,  stating  that  he  was  forced 
to  dictate  his  daily  stories  from  his  bed. 

"My  wife,’’  he  wired  “was  the  second 
white  child  born  in  Nome.  She  was 
known  to  every  sourdough,  miner  and 
pros|x-ctor  on  the  Seward  peninsula. 

"Will  t>e  at  work  tomorrow,’’  the 
message  ended. 

On  that  "tomorrow,"  his  wife  was 
buried  in  the  frozen  snow  of  the  land 
where  'be  was  liorn. 


Five  Questions 
for  Advertisers 


1  Why  did  the  Boston  Evening 
*  Transcript  carry  a  greater  vol¬ 
ume  of  national  advertising  in 
1924  than  in  any  other  of  its 
ninety-six  years? 

O  Why  did  the  Boston  Evening 
“  Transcript  show  the  second 
largest  gain  in  national  adver¬ 
tising  in  Boston,  in  1924 — a  gain 
of  197,068  lines? 


O  Why  did  the  Boston  Evening 
Transcript  in  1924  cut  flown 
by  191,612  lines  the  lead  of  the 
daily  with  the  largest  volume  of 
national  advertising? 

A  Why  did  the  Boston  Evening 
*  Transcript  carry  326,496 
more  lines  of  national  advertis¬ 
ing  than  the  daily  paper  showing 
the  largest  gain? 


C  Does  not  all  this  prove  that  space  buyers  are 
^  buying  quality  rather  than  mere  quantity 
circulation;  that  they  are  turning  to  the  paper 
that  shows  the  highest  ratio  of  BUYERS  to  readers? 


(Ml  figures  are  for  the  teeek-day  editions.  Transcript  has  no  Sunday  edition) 


Highest  Ratio  of  BUYERS  to  Readers 


i:il.4RLES  H.  EDDY  CO. 

Boston — New  York — Chicago 


R.  J.  BIDWELL 

San  Francisco— Los  Angeles 


Motional  Adrertising  Representatives 
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CHAPTER  THIRTY-TWO 


^NE  of  the  most  remarkable  jxirsonalities  of  any  memter  of  the  old 

Herald  staff  was  that  of  Joe  Elliott,  connected  with  the  pai^er  from 
its  inception  in  1835. 

As  printer  and  pressman  he  attracted  the  attention  of  the  elder 
Bennett  by  the  vigor  and  efficiency  with  which  he  discharged  his  duties, 
and  was  chosen  to  report  prize  fights,  cock  fights,  ratting  contests,  and 
dog  fights  in  the  “good”  old  days  when  such  cruel  sjxirts  were  unmo¬ 
lested.  Joe’s  ability  as  a  realistic  writer  was  soon  demonstrated,  and 
he  became  the  Herald’s  first  sporting  editor  and  as  a  turf  reporter 
and  writer  had  few  equals. 

“Uncle  Joe,”  as  he  w’as  familiarly  known,  was  acquainted  with  all 
the  leading  horse  owners  and  jockeys,  and  at  all  the  race  tracks  in  the 
country  he  was  a  striking  and  familiar  figure.  He  was  the  first  reporter 
to  give  detailed  accounts  of  every  heat  in  trotting  races.  The  junior 
Bennett  finally  retired  him  on  a  pension.  Joe’s  stories  of  the  turf  and 
“fistic  ring”  were  thrilling  and  would  have  proved  to  be  a  “best  seller” 
if  put  in  book  form.  His  death  occurred  on  February  13,  1895. 

His  successor  was  the  late  Edward  Moore  Brandt,  not  only  an  all 
around  sporting  writer,  but  who  was  latterly  recognized  as  the  leading 
authority  on  yachting  topics,  concerning  which  he  was  specially  quali¬ 
fied  to  write,  as  he  had  l>een  educated  in  a  Naval  Engineering  school. 

During  the  last  twenty-five  years  of  his  connection  with  the  Herald, 
he  was  its  yachting  editor,  reporting  all  the  America’s  Cup  races;  New 
York  Yacht  Club  regattas  and  cruises;  and  describing  all  the  new  yachts 
as  they  were  launched.  His  death  occurred  on  .-\pril  11,  1912,  after 
forty-nine  years  active  service  for  the  Bennetts,  leaving  a  widow,  also 
long  an  employe  of  the  Herald. 

James  C.  Goldsmith,  as  the  editor  of  the  column  of  Personal  Intel¬ 
ligence,  was  well  paid  to  originate  a  couple  of  fresh  jokes  for  it  daily, 
and  from  1878  for  several  years  made  gocnl  at  this  rather  difficult  task. 
The  following  effusions  are  from  his  pen : 


‘Sitting  Bull  is  only  a  medicine  man.  He  uses  the  scalpel.” 


“A  lady  writes  to  a  Chicago  p,iptT  about  tramps,  but  .die  calls  them  ‘waifs.’ 
Ah!  what  are  the  wild  waifs  .saying,  sister,  to  thee?” 


little  supply  float)  on  an  ice  cake,  and  lauded  on  a  Staten  Island  dock 
with  a  warning  from  the  bugle  that  roused  the  sleepy  w'atchman,  who 
was  alarmed  at  sight  of  the  two  grotesque  figures  advancing  up  the  pier. 
Later  voting  Creelman  was  sent  to  Montreal  to  ascend  in  a  balloon 
with  Griinley,  the  aeronaut,  who  was  exiTerimenting  with  a  dirigible  de¬ 
vice.  They  landed  in  \’ermont,  the  Herald  next  day  having  a  long, . 
double  leaded  account  of  the  voyage.  ...  1 

Subsequently,  in  1881,  he  floated  down  the  Missouri  and  Mississij^i 
Rivers  with  Boynton,  and  later  was  assigned  to  imixirtant  reportorial 
work.  As  a  representative  newspaper  man,  he  was  made  a  trustee,  and  | 
was  elected  Vice-President  of  the  Press  Club  in  1887.  i 

.Another  prominent  member  of  the  Herald  staff  from  1875  to  1880  i 
was  Miss  Jeannette  L.  Gilder,  who  began  her  career  at  the  age  of  eigh-  ■ 
teen,  when  she  was  a  writer  for  the  Nexvark  Morning  Register.  As  j 
the  Herald’s  literary  critic  she  maintained  a  high  standard  of  efficienq 
and  eventually  resigned  to  found  with  her  brother,  Mr.  Joseph  B.  Gilder, ' 
the  Critic,  for  many  years  the  representative  publication  in  the  book 
world. 

William  J.  C.  Meighan  for  years  was  prominent,  first  as  a  “star' 
reporter  and  then  as  the  Herald’s  City  Editor.  He  was  a  Cincin¬ 
natian  by  birth,  and  began  his  journalistic  career  on  Nezv  York  IVorld, 
under  Manton  Marble,  about  1866.  He  had  not  been  there  long  when  \ 
the  famous  official  test  race  lietween  two  gunboats  of  different  types—  j 
the  “Algonquin”  and  the  “Winooski,”  was  ordered  by  the  United  States 
Navy  Department. 

Young  Meighan  was  assigned  to  cover  the  event  for  the  World, 
while  the  Herald  had  two  men  on  the  gunboat  tlrat  Meighan  got  on.  He 
was  not  allowed  to  remain,  liecause  he  had  not  an  official  jx-rmit  from 
Washington,  and  regretfully  went  ashore.  However  with  characteristic 
resourcefulness  he  “fashioned  a  plan”  by  which  he  heat  the  Herald  on 
the  early  story  of  the  exciting  race,  much  to  consternation  of  Mr.  Ben¬ 
nett,  and  his  City  Editor,  Charley  Farrell. 

The  unexiiected  result  was  that  Mr.  Meighan  was  offered  a  position 
on  the  Herald  staff,  which  he  accepted,  and  big  space  hills  showed  the 
important  ch.iracter  of  the  stories  he  wrote. 

{To  be  continued  nc.vt  zoeek) 


“An  Iowa  pickle  factory  advertises  for  200,000  cabbage  heads.  This  will  clean 
out  a  good  many  newspaper  offices.” 


“An  exchange  says  Napoleon  IV'  is  always  poring  over  books.  He  never  reigns, 
but  he  pores.” 


Our  Ads  are  Clean 


“To  our  remark  that  girls  are  the  prettiest  objects  in  picture  galleries,  the 
Boston  Commercial  Bulletin  says  they  are  sometimes  the  best  painted.” 


“The  man  who  wanted  to  kiss  Susan  B.  .Anthony  was  told  that  she  would  have 
none  of  his  lip.” 


and  Clear  in  Print 


“Gen.  Grant  has  improved  in  conversational  powers.  He  recently  made  the 
remark  that  the  Burmese  female  attire  might  be  made  more  suitable  for  mixed 
societv. 


Say.s  W.J.  Scott,  Manager — Composing  Room, 
The  World  Herald,  Omaha,  Nebraska. 


“Almost  all  of  us  are  generous  to  a  fault,  if  the  fault  hapjiens  to  be  our  own." 


'‘Evolutionists  may  talk,  but  .'Vdam  was  the  prime  evil  man." 


"T  "T  TE  installed  the  Ludlow  because  movable  type 
\/\/  would  not  stand  up  in  stereotyping.  I  have 
^  *  used  the  Ludlow'  six  years.  It  has  done  far 
more  than  1  expected.  The  men  all  say  that  they  would 
not  like  to  go  back  to  case  type.  The  Ludlow  saves 
both  time  and  money.  Our  ads  are  clean  and  clear  in 
print,  making  a  very  much  better  looking  newspaper. 
There  are  many  ways  in  which  the  Ludlow  is  a  time 
saver,  particularly  on  recast  lines  in  department  store 
ads;  also  in  the  setting  of  prices  w  here  superior  figures 
are  used  and  in  the  handling  of  the  ads  after  they  are 
set — pied  type  here  is  a  thing  of  the  past.” 


“A  little  girl  who  was  much  petted,  said:  ‘I  like  sitting  on  gentlemen’s  knees 
better  than  ladies’.  Don’t  you,  ma  ?’  ” 


“Old  Goldy,”  as  he  was  affectionately  known  to  the  staff  for  his 
fine  traits  of  character,  resigned  from  the  Herald  to  go  to  San  Francisco, 
where  he  l)ec.ame  editor-in-chief  of  the  San  Francisco  Po.zt,  and  later  of 
the  Oakland  Tribune.  1  le  finally  returned  East ;  wrote  a  humorous  novel 
— “McGinnis  lliiiLself  .Again,”  and  renew'ed  his  connection  with  the 
Herald.  His  death  occurred  in  August,  1887. 

Another  distinguished  journalist  made  his  debut  as  a  cub  reporter 
on  the  Herald,  in  1879,  in  the  person  of  James  Creelman.  who  had  l)een 
“nenny-a-line-ing”  for  Joe  Howard  of  the  old  Star,  and  finally  got  an 
assignment  from  Mr.  Meighan.  the  Herald’s  City  Editor,  to  accompany 
Paul  Boynton  on  his  initial  trip  down  New  York  Bay,  in  one  of  his  un- 
sinkable  ruhlier  suits.  The  eventful  voyage  l)egan  on  a  bitterlv  cold  night 
in  January,  and  the  intrepi<l  navigators  paddled  off  through  floating  ice 
from  the  Battery  Ijound  for  Stapleton,  Staten  Island.  Boynton’s  bla.sts  on 
his  bugle  giving  warning  to  tugs  and  steamers  of  their  progress.  .About 
mi<lnight  they  ate  their  lunch  (carried  along  in  “Baby  Mine.”  Bovnton’s 
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Editor  &  Publisher  for  February  7 ,  1925 


PUBLISHERS  TAKE  STEPS  LEADING  TO 
WITHDRAWAL  FROM  MAILS 

A.N.P-A.  Special  Committee  Reports  on  Independent  Distribu* 
tion  Systems  to  Board  of  Directors  Urging  Adoption 
As  Soon  As  Possible 


Pl'BLlSllKRS  this  week  took  first 
steps  wliich  may  lead  to  a  wide-spread 
withdrawal  of  newspapers  from  the  United 
States  mails,  be- 


cause  of  excessive  in 
postal  rates  and  se 
threatened  i  n-  co 
creases. 

A  special  com-  el 
mittee,  created  by  p« 
the  American  bi 
Newspaper  Pub¬ 
lishers’  Associa-  al 
tion,  h  e  a  d  e  d  by 
George  M.  Rog-  ir 
ers  of  the  Clezv-  tl 
land  Plain  Deal-  t: 
cr,  studied  the  tl 
C.  M  Rocf»s  newspaper  distri- 

b  u  t  i  o  n  system  1< 
and  on  Feb.  3,  submitted  a  report  to  the  r 
association's  b(«rd  of  directors  meeting  a 
in  New  York,  containing  five  construc¬ 
tive  recommendations  as  means  to  defeat  " 
the  proposed  high  zone  rates  and  insure 
less  expensive  delivery  to  out-of-town 
points. 

The  report  was  unanimously  approved 
by  the  A.  N.  P.  A.  directors  and  will  be 
sent  to  all  members,  with  the  suggestion 
that  the  recommendations  be  adopted 
whenever  and  as  soon  as  possible. 

Briefly  summarized  the  distribution  rec¬ 
ommendations  are ; 

1.  The  immediate  withdrawal  from  the 
mails  of  all  dealers’  and  agents’  bundles, 
where  it  is  p»)ssible  to  get  service  by  bag¬ 
gage  or  express. 

2.  Extension  of  service  by  automobile 
truck,  either  office  owned  or  by  con¬ 
tract.  to  dealers  and  agents  within  the 
greatest  possible  radius. 

3.  Development  of  a  system  similar  to 
that  of  the  Indianapolis  News  in  main¬ 
taining  service  to  rural  route  subscribers. 

4.  Encourage  publishers  to  develop  the 
"boy  agent"  plan  of  distribution  in  towns, 
wherever  possible. 

5.  Establishment,  wherever  possible,  of 
a  plan  of  delivery  through  city  carriers  of 
out-of-town  newspapers,  arriving  by  bag¬ 
gage  or  express  in  club  bundles  to  indi¬ 
vidual  mail  subscribers. 

While  consideration  of  the  Rogers’  re¬ 
port  cxrcupied  considerable  attention  at 
the  N.  P.  A.  board  meeting,  other 
important  problems  were  discussed  at 
length. 

Of  outstanding  importance,  was  dis¬ 
cussion  of  pending  postal  legislation  and 
the  new  turn  in  the  paper  situation, 
treated  elsewhere  in  this  issue. 

The  directors  requested  the  postal  com¬ 
mittee  to  continue  its  efforts  to  obtain 
fair  postal  rates  as  provided  for  in  the 
George  amendment. 

No  public  action  was  taken  on  the  pro¬ 
posed  export  tax  on  Canadian  pulpwood. 

The  next  board  meeting  was  set  for 
Boston,  March  30  and  31. 

“Many  publishers  have  overlooked  tlie 
opportunity  of  service,  already  available, 
at  lower  rates  than  those  offered  by  the 
postal  service,’’  the  Rogers  committee  re¬ 
port  reads  under  the  first  of  the  five  rec¬ 
ommendations. 

“In  some  newspapers,  the  matter  is  left 
“to  the  mail  room’,  where  bundles  go  into 
mail  bags  as  a  m.itter  of  habit  or  con¬ 
venience. 

“Shipping  galleys,  consequently,  should 
be  checked  thoroughly  at  once. 

“In  localities,  where  baggage  tariffs  arc 
not  quoted,  application  should  be  made  by 
the  publishers  for  such  service.  Connect¬ 
ing  railroads  should  be  interested  in  the 
estaWishment  of  a  through  joint  baggage 
service,  with  the  local  paper,  in  the  city 
where  the  transfer  is  made,  furnishing, 
if  necessary,  the  transfer  service  from  one 
depot  to  another.’’ 

_  The  Rogers  report,  in  its  recommenda¬ 
tions.  relics  largely  upon  co-operation  be¬ 
tween  local  publishers. 

“Co-operation  between  local  publish¬ 


ers’’,  it  reads,  “can  accomplish  much  in 
providing  cheaper  service. 

“Large  newspapers  can  use  ‘drop-car’ 
baggage  shipments  to  distributing  centers 
in  their  country  territory,  completing  the 
service  by  use  of  automobile  trucks,  in 
co-operation  with  local  papers. 

“Special  cars  can  often  be  obtained  on 
electric  interurban  lines  at  a  cheaper  rate 
per  pound  for  transfer  than  can  be  had 
by  mail. 

“Intercity  automobile  bus  service  should 
also  be  used  wherever  possible.” 

Under  the  third  recommendation,  urg¬ 
ing  development  of  a  system  similar  to 
that  of  the  Indianapolis  Nnvs  in  main¬ 
taining  service  to  rural  route  subscribers, 
the  report  lists  two  sub-heads,  as  follows : 

“1.  Arrangements  may  be  made  with 
local  publishers  to  provide  service  in  their 
respective  territories  to  outside  publishers 
at  a  nominal  expense. 

“2.  Request  should  be  made  to  the  post 
office  department  to  modify  the  existing 


regulation,  w  h  i  c  h  prevents  placing  of 
newspapers  into  rural  mail  boxes,  owned 
and  put  up  by  rural  patrons,  unless  the 
newspapers  go  through  the  mails.” 

The  “boy  agent"  system,  recommended, 
hinges  on  the  transportation  of  newspa¬ 
pers  by  baggage  or  express,  with  the 
papers  received  at  depots  for  outside  de¬ 
livery,  the  agent  completing  the  service 
to  readers. 

“In  small  towns,  where  the  service  of 
an  agent  is  not  practicable,”  the  report 
continues,  “a  club  bundle  with  newspapers 
individually  addressed,  can  be  sent  by  bag¬ 
gage  or  express  to  the  town  druggist  or 
confectioner,  where  they  can  be  called 
for  by  the  subscribers.  This  plan  is  soon 
to  be  tried  out  in  Texas. 

“In  certain  instances  a  club  bundle  can 
be  sent  by  baggage  or  express  to  a  distant 
city,  where  the  individual  papers  can  be 
remailed  at  third  class  rates  with  stamps 
affixed.  Local  publishers  can  provide  out¬ 
side  publishers  with  a  remailing  service, 
thereby  defeating  the  proposed  high  zone 
rates. 

“Co-operative  arrangements  can  be 
made  in  the  larger  cities,  whereby  one 
newspaper,  through  an  available  employe, 
can  pick  up  bundles  of  out-of-town  news¬ 
papers,  arriving  by  baggage  or  express, 
for  local  dealers,  and  make  delivery.  Sin¬ 
gle  copies  for  downtown  business  offices, 
individual  subscribers,  and  advertising 


agencic.s,  might  be  delivered  in  the  same 
way. 

"The  delivery  from  depot  to  addressee, 
either  dealer  or  subscriber  is  now  the 
stumbling  block.  .\  small  fee  per  copy 
could  be  charged.” 

Members  of  the  Rogers  committee,  who 
signed  the  report,  are:  J.  M.  Schmid,  of 
the  Indianapolis  News;  E.  R.  Hatton,  De¬ 
troit  Free  Press;  and  H.  C.  Kloecker, 
Cincinnati  Em/uirer. 

Attending  the  A.  N.  P.  A.  directors 
meeting  were:  S.  E.  Thomason,  Chicago 
Tribune,  president;  G.  M.  Rogers,  Clew- 
land  Plain  Dealer;  Howard  Davis,  Nevr 
York  Herald  Tribune;  Paul  Patterson, 
Baltimore  Sun;  Edward  H.  Butler,  Buf¬ 
falo  Evening  News;  C.  H.  Taylor,  Bos¬ 
ton  Globe;  T.  R.  Williams,  Pittsburgh 
Press. 

Planning  Publisher  Golf  Tournament 

Plans  are  being  made  for  a  newspap^ 
publisher  golf  tournament  to  be  held  in 
i\ew  York  .Xprd  20,  before  the  annual 
meetings  of  the  Associated  Press  and  the 
American  Newspaper  Publishers’  Asso¬ 
ciation. 

Allen  to  San  Antonio 

W.  P.  Allen,  formerly  of  the  Houston 
Press  has  been  made  circulation  manager  of 
San  Antonio  Express  and  Evening  News. 


Big  Comic  Strip  Contest 

280.^  RADIO 

GIVEN  AWAY 


100  OTHER  PRIZES 


Lay  on  McDiiffer  Seeks  Best  Slogan  For  His  Comic  Pipe 

The  present  plot  of  the  comic  strip,  LAYON  McDUFFER,  centers 
around  a  comical  scheme  to  manufacture  a  pipe  shaped  like  a  golf  club. 

Layon,  the  hero  in  the  strip,  has  the  factory  under  way,  and  will  soon  need 
a  slogan  for  the  business.  He  decides  to  let  the  readers  name  the  slogan. 
Barrie  Payne,  the  author  of  the  strip,  will  give  a  $280.00  six  tube  super-heter¬ 
odyne  radio  set  (this  is  a  complete  set)  to  the  reader  suggesting  the  funniest 
slogan. 

The  contest  for  this  slogan  begins  with  the  release  of  March  2nd,  and  ends 
March  31st.  The  winner  will  be  announced  soon  after. 


This  is  the 
MeDuffer  Pipe 


^  hy  take  a  year  to  put  a  comic 
strip  across  when  you  can  do  it 
better  in  a  month  with  a  con¬ 
test  like  th  is. 


Let  your  readers 
name  the  slogan. 


If  rite  for  Full  Information  About  the  Layon  MeDuffer  Contest. 

ASSOCIATED  EDITORS,  INC. 
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DAILY  WINS  SUIT  OVER 
EXCLUSIVE  STORY 

New  York  Herald  Tribune  Awarded 
Damages  by  French  Court  When 
Exclusive  Manuscript  Appears 
in  Other  U.  S.  Papers 

(Sfciial  t,)  I'.niTOR  &  I’rBLisiiKB) 


NEW  EL  PASO  DAILY 


SUGGESTED  S.  N.  P.  A.  CODE  OF  ETHICS  STRESSES 
TRUTHFUL,  UNBIASED  NEWS 


A  OF  I'THICS  by  > 

W.  M.  L'Unu'ii-i.  m.tnat;iii}i  editor  > 
ol  tlie  Knox:  ill,'  ( Tem;. )  Joiinial,  has 


VJ  S  Herald,  Evening.  Launches  Mors. 

WS  ing  Edition,  the  News-Herald  I 

_  The  HI  I'tiso  (Tex.)  Xcws-Hcralc 

a  new  morning  and  Sund.iy  newspapt: 
Iionld  do  no  le--  and  should  be  expected  was  launched  in  F.l  Paso  last  week  by  tli 
o  do  no  more.  HI  I’aso  IH-niid,  44-year-old  evcnim 

Tkitii.  first,  last  an«l  always,  to  newspaper.  It  is  sold  for  two  cents  ot 


lieen  forwarded  to  all  members  of  the  "*  '‘'''''k'’ ;  to  be  as  accurate  tbe  street,  and  46  cents  a  month  by  car 

(StCi'ial  t.)  l-.niTOR  &  PrBLisiiKR)  Southern  XewspaiKT  Publishers’  Ass(Kia-  '’’‘"’iJi"  lallibility  on  the  part  of  others,  rier.  The  Herald  has  l)cen  sold  lor  $. 

P.AKis,  Jan.  21.  The  Paris  Court  of  by  tbe  board  of  directors.  A  vote  'V'*’  !’'  "ur'i'l't’s.  will  permit  ;  to  a  month,  and  there  will  Ik-  no  increa* 

Appeal  has  handeil  down  a  decision  of  will  be  taken  uixm  its  adoption  at  the  "'llingly  mislead  none  and  to  be  fair  to  in  price  for  the  two  iwi)ers.  The  Her. 
first  imiBirtance  to  .\merican  publishers  annual  meeting  of  the  a"- iciation  at  .\shc-  I  Itc-re  are  two  sules  to  every  story,  ah!  continues  to  sell  for  5  cents  on  tht 


and  agents  interested  in  the  product  of  ville,  X.  C..  July  <>  t 

F'rencli  writers  for  exclusive  publication  code  follows: 

in  tbe  I'nited  .States,  -A  new'naner's  lirs 


The  suggested 


Let  us  tell  both.  If  we  do  anyone  an  in¬ 
justice.  we  should  correct  it  at  once, 


treet. 

The  principal 


higher  court  has  reversed  the  judg-  news  honestly  and  fairly  to  all,  unbiased 
ment  of  tbe  1  ribunal  of  the  Seine  that  mn  other  consideration,  even  includ-  ■ 
exclusivity  is  not  an  implied  piirt  of  the  inj,  jt;  ,nvn  editorial  opinion.  ’ 


newspiiper’s  lir-t  duty  is  to  print  the  injured  iK-rson  demamls  it  or  new  daily  wa>  to  give  llerakl  reader 


purchase  <if  newsiiaper  material.  The 
Court  of  .'\])peal  ruled  that  "even  though 


"Its  second  duty  is  to  construe  honestly 
and  fairly,  in  its  tslitorial  columns,  hap- 


it  had  not  Ik-cii  exjihcitly  said,  it  is  the  jK-nings  at  home  and  abroad,  that  the  ik-o- 
essence  ot  the  contract  of  sale— according  their  full  iK-nefit  under  a 

to  the  terms  ot  .Xrticle  1 1()_  that  the  ri-jniblic  and  reipiire  of  public  officials 
seller  must  funnsh  guarantees.  faithful  iK-rformance  of  the  duties  en- 

1  he  case  in  ixiint  was  the  sale  in  19_1  trusted  to  them  as  servants  of  the  people, 
by  l-.mile  Massard,  well-known  laris  It  must  protect  its  readers,  in  so  far  as  may 


not.  added  service,  according  to  a  statenw 

“Though  tcmpor.yy  prosperity  may  be  to  IrniToR  &  Pi  iilisiikr.  but  the  mon 
achieved  by  violation  of  some  of  these  ing  pajx-r  is  rapidly  building  up  ^ 
ideals,  we  conceive  our  duty  to  hold  >eiKirate  circulation  list. 
steadfa^t  to  these  principles,  and  believe  The  new  paper  receives  the  Unite; 
Iiernianent  success  will  reward  their  faith-  News  reports  and  special  features  3k 
fill  iierformance."  comics. 

- -  -  I).  H.  .'stater,  publisher  of  the  Herak 

New  Monthly  Publisher.'  Magazine  'V  '''Tr’  and  editor  c: 

the  News-llerald,  assistetl  by  Henry  H 
The  Illinois  riihlislur.  monthly  organ  Fris,  sales  director.  I  harles  C.  Gibso: 


JM  IXOCrt,-.  lie  contracted  Wltn  tne  old  ,  _  ..vnlnit  its  readers 

A'crgyorF  7>,7uo.c  to  furni.sh.the  exchi.  i^  dut  is  to  itself,  and  its 

sive  rights  to  republish  these  instalments  stockholders;  for.  unless  a  fair  return  on 


111  the  I  iiittxl  States  under  his  name  He-  investment  is  yiehletl,  the  publica- 

fore  the  Tr.bune-^eahng  through  its  „ 

Pans  corresiK,ndeut-«.uld  land  the  man- 

iiscript  111  New  \  ork,  identical  instal-  -I,',  furtherance  itf  these  duties,  we  hold 
ments  un<ler  the  author  .s  name  were  ap-  rinciples  to  Ik-  compatible  with  Ixttl 

IK-armg  m  two  o.mpetmg  -V-w  1  ork  ^ 

newspaiHrs.  The  1  nbune  declined  eitl.er  ^  successful,  prosperous  and  useful  new 
to  iniblislt  or  pay  l(»r  the  manuscript.  The  • 


ine  auiMor  .S  „a,.ie  these  principles  to  ]>e  Compatible  with  l>oth 

.  ?  high  ideals  and  sound  business  conduct  of 
The  1  nbune  declined  eitlier  . .  r. 


author  brought  suit  for  alleged  breach  of 
contract.  The  lower  court  sustained  him. 


paper ; 

"1. — .'sKRVit'E  to  the  Community,  the 
state,  our  countrv  and  to  civilization. 


The  newspaper  appealed  the  case  and  criticisms  shall  k-  constructive,  not 

argued  ‘  that  i  can  k-  easily  undeptoiKl  ,,^.,tcuctive.  Our  columns,  w  hether  edi- 
that  we  wou  .l  not  buy  articles  already  advertising,  must  be  gov- 

pubhslHxl  111  Igi  I.iberte,  111  1  aris  unless  welfare:  no  other 

the  author  could  undertake  to  sell  us  he  consideration  for  suppression  of  news  is 
right  to  print  them,  exclusive  y.  in  the  .lefeiisible,  nor  should  advertisements  ,let- 
l  lilted  States.  He  assume,  that  right  accepted, 

an.!  It  was  .m  that  l.asis  hat  the  agree-  -2._i.-.„k^.kss  to  its  suhscribers,  its  a.l- 
nie.it  was  reache.1.  Since  the  auth.jr  coul.l  its  competitors  a.i.l  the  public, 

not  .lel.ver  the  exclusive  rights  wdi.ch  he  differences  of  opinion 

sj, 1.1  to  us  It  was  only  natural  that  we  ,„,^i,„ai..  our 

sh..ul.l  .lec  me  to  pay  for  something  winch  ,i,i„„  \citliout  .lemmiicing  others 

we  di.l  not  receive.  as  .bshoiiest  or  unfair.  L  n.ler.iocircum- 

Ihe  (.nirt  of  Appeal  not  only  susta.ne.  countenance  the  use  of 

tins  argument,  but  (luashed  the  case  an.l  spite  nor 


francs  .i'lmage.s.  ,  public  interest,  but  unfairness  in  anv 

l!y  Its  .lees.....  he  Uourt  ..t  ApjK-al  „„forgivable  sin.  We  regard 

esta  ihshc-.!  a  valuable  prece<  e.it...iasmuch  un.leresti.iiate  our  com¬ 
as  the  con  ract.  like  ni..st  of  its  kni.l.  was  imcthical  to  disparage  them  an.l 

verba!  an.  raised  the  u.i..,ue  position  of  misrepresent  them, 

obliging  the  court  t..  juilge  the  sale  of  ..3  v.  which  should  be  the 

mainiscnpt  j.i-t  as  it  wonl.l  be  called  up..n 

to  deliver  nulgment  on  any  commercial  ToHals.  advertising  and  all  feature  articles 
■  or  illustrations.  Even  though,  at  times, 

^  j.rurienev.  morhi.lness  and  a  .lesire  for 

VIRGINIA  PRESS  MEETS  sensationalism  may  seem  to  be  in  deman.l 

_ _ _  by  the  rea.ling  public,  it  is  a  newspaper’s 

iluty  to  keep  its  own  columns  .lecent  and 
Go«t  on  Record  a>  Opposed  to  Postal  strive  to  hol.l  steady  the  public  min.l 


VIRGINIA  PRESS  MEETS 


Rate  Increase 

Tbe  Virginia  Press  .\ssociation  went 
on  record  as  against  any  increase  in 
postal  rates  on  newspapers  in  the  mails 


in  the  path  ..f  right,  morality  an.l  the 
service  of  (lod.  ‘Is  it  fit  t.>  print  and  to 
be  read  by  my  own  mother,  wife  or 
daughter?’  should  be  the  test,  rather  than 
’will  it  sell  more  papers?’  Let  us  he  en- 


as  c.intemplated  in  tbe  measure  now  pend-  terprising  without  being  sensational. 


ing  in  Congress  at  a  meeting  held  at 
Charlottesville  recently.  Paul  Scar¬ 
borough,  prcsi.lent.  presided. 


"4.— C.>NsniER.\Tiox  f.ir  the  unfortunate 
an.l  for  the  guiltless  victims  .if  the  faults 
of  others.  Since  publicity  is  the  greatest 


The  story  .if  the  Xational  Editorial  deterrent  of  crime,  we  must  expose  fear- 
Association  was  told  .lelegatcs  by  H.  C.  Iq^sIv  an.l  without  favor  the  names  of 
H.ita1mg.  executive  secretary.  V  irginia  law-breakers.  hut  we  shoul.l  protect  the 


will  act  as  hosts  to  the  X.  F?.  A.  conven- 
titin  next  June  an.l  July. 

On  account  of  the  X.  E.  .\.  coming  to 


names  of  members  of  their  families  an.l 
other  associates.  Xo  st.iry  justifies  need- 


( )n  account  of  the  X.  I-,.  .V  coming  to  damage  to  a  go.id  reputation  n.ir  wan- 
\  irgima  the  exicutive  c.immittee  deferred  p-d,.,  die  innocent 
the  summer  meeting  of  the  Virginia  Press  ‘‘5.— Respe.-t  ano  t.ii-krante  for  those 

AsMciation  until  Sept.  10,  11  and  12,  at  different  reli.gions,  races  and  circum- 
Clifton  Forge.  stances  of  life.  Ridicule  may  bring  only 

I  resident  Paul  Scarborough  has  ap-  pai,  ,,  them,  but  its  author  cannot  escape 
pointed  the  following  legislative  commit-  real  injure  in  loss  of  the  respect  in  which 
tee :  John  A.  Whitman,  Wythcville,  chair-  he  is  held'  by  the  public  and  by  himself, 
man;  George  L.  Kilpatrick,  Igiwrence-  ‘‘6. — Hoxf.stv  in  our  dealings  with  out 

ville;  Claude  Harri.son,  Bedforil;  C.  11.  readers,  our  advertisers,  our  employes. 
Edwards,  .Altavista.  This  committee  will  our  competitors  and  all  with  whom  we  do 
present  to  the  September  meeting  the  business;  to  give  a  dollar’s  value  for 
lepuslative  program  affecting  legal  adver-  every  dollar  received  and  to  pay  a  dollar 
f'sittR.  for  everv  dollar’s  worth  of  service.  We 


LINOTYPE 


,  ^  ,  our  columns  to  vent  personal  spue  nor  i  mta 

or.lertx  the  plaintiff  to  pay  the  court  costs  immen.lo,  often  m..re  dea.llv  than  ^ 

m  K-th  .nsta.ice.s  an.  further,  awar.ks  ^ 

the  1  nbune,  now  the //cru/.f  rn/umc,  2(M)  d.^.-s  in  defving  libel  laws  in  the  I 


Linotype  Split  Magazines 

A  change  of  face  in  less  time  than 
it  would  take  a  hand  compositor 
to  get  out  a  case  of  type. 

Mer(;e.nth.4ler  Linotype  Company 
Brooklyn,  New  York 


Set  entirely  on  the  Linotype  in  the  Bodoni  Series 
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INCOMES  OF  0000  OR  OVER 

Are  Not  Uncommon  in 

New  England 


Federal  Income  Tax  Reports  show  that  there  are  5 1 ,850  people  in  New  England 
that  paid  taxes  on  incomes  of  $5000  and  over.  The  total  net  income  in  New 
England  was  $1,908,136,479.  The  number  of  persons  with  these  incomes  of 
$5,000  and  over,  in  the  various  states  constituting  this  group,  is  as  follows: 

MAINE .  4,184 

NEW  HAMPSHIRE .  1,969 

VERMONT .  1,228 

MASSACHUSETTS . 30,710 

RHODE  ISLAND .  4,221 

CONNECTICUT .  9,538 

TTiese  are  the  people  you  should  seek  to  reach.  TTiese  are  the  people  who  will 
make  the  best  possible  customers  for  your  product. 

HOW  CAN  YOU  REACH  THESE  PEOPLE  ? 

The  answer  is  as  simple  as  the  method  by  which  this  can  be  accomplished.  Ad¬ 
vertising,  now,  in  this  representative  list  of  dailies,  and  advertising  continuously 
will  reach  and  bring  your  message  to  the  attention  of  this  desirable  class  of 
people. 


1U88ACHUSETTS — FopuU.tion.  3.8! 

Oroa- 

Utl*B 

,  •Attlaboro  Bnn  . (W)  k.MM 

^Boston  OloW  . (MAE)  H4.89t 

Olob* . (S)  SSt.OSO 

Bolton  Truioript  . (E)  84,990 

*Boiton  Poit . <B[)  in. 114 

*Boiton  Poit  . (B)  881,617 

•FnU  SlTor  Rornld . (E)  16,iM 

'Pltebbant  Bantlnel . (E)  11,813 

•HnowhlU  Onxetti . (E)  16,400 

tLyno  Itom  . (E)  16,846 

tttliiwoU  Obnrlor-Clttzoa  and 

Ertolnc  Lander  . (KAE)  11,970 

*Vaw  Bedford  Standard  Kereury 

(MAE)  18,188 

•Haw  Bedford  Bnndaj  Standard 

(S)  M,M4 

•Hartk  Adami  TraBseript...(B)  9,491 

•Salea  Hewa  . (E)  10,794 

•Tanatan  Oaiatte . (E)  1,479 

•Waraaatar  Talacram-Oasette 

(MAE)  M,041 
•Wareeatar  Bondar  Talatraa  (S)  4B,141 
MAIHE— PapoUtton,  761,914 
•Ancvata  Kannabaa  Jeomal  (M)  11, M4 
tBnatav  SaDr  OaaaaroUl. .  (S)  14,760 
•Partiand  Expraai  . (E)  17,861 


•Portland  Talacraa  . (B)  19,991  ,10  ,67 

(Bondar  Edition  Exprai) 

hew  EAMPSHIKB—PapBlatlon,  4tt,66S 
•OoBOord  Monitor-Patriot...  (E)  6,104  .ono  .6t6 

tXaeno  Bantlnel  . (E)  1,609  .M  .014 

•Manoheitar  Vnion  Leader 

(MAE)  17,164  .09  .67 

BHODE  ISLAHlb— Popolatlon,  904,197 

tHowport  Sailr  Hawi . (E)  6,149  .0116  .OH 

tPawtookot  TIaao  . (E)  88,1W  .07  .07 

tProTidenoa  BnUetlB  . (E)  04,614  .17  (B).n 

•Providence  Journal  . (M)  36,686  .10  (B).83 

•Piovidanoa  Journal . (■)  61,676  ,16  ,16 

•Proridanoa  Hawn  . (E)  16,646  .07  .17 

tProTldanoa  Tribna . 11,601  .19  .00 

•Watarlr  Bun  . (EAS)  4,616  .011  .066 

tWooniookat  CaU  . (E)  13,660  .06  .06 

yEBMOHT— PapoUtUn,  881,416 

•Barra  Tlaaa  . (E)  6,944  .01  '  .608 

tBanniBstan  Banner  . (E)  1,607  .0116  ,018 

•Barliactaa  Praa  Praea . (M)  11.961  .06  ,06 

•Bntland  Herald  . (M)  1A766  .04  .M 

•••Bt,  Joknaborr  Caladanlan-EaMril 


(XlHHECl'lCUT— Population,  1,180,611 
•Brldcapart  Poat-Talacram 

(EAM)  46,796  .16 

•Bridreport  Poet . (8)  10.017  .10 

•Hartford  Courant  . (M)  37.649  .08 

•••Hartford  Conrant  . (8)  60,147  .11 

tHartford  Timas  . (E)  46.171  .11 

•Meriden  Baoord  . (M)  7.641  .046 

•Middletown  Press  . (£)  8.060  .0328 

THew  Haven  Barlstar _ (EAS)  40.171  .18 

•Mew  London  Day  . (E)  18.079  .06 

tttMorwl<A  Bnllatin  . (M)  11,404  .07 

•Morwalk  Hour  ..  . (B)  6.141  ,04 

tSouth  Norwalk  Sentinel _ (E)  4.880  086 

•Stamford  Advocate  . (E)  6,106  .06 

•Watarbary  Bepnbliean  Amarioan 

(MAE)  a.wo  .H 

•Watarbary  Bopnbtloan  ....(B)  16,040  .01 

•••  A.  B.  C.  Btatamant,  AprU  1,  IBM. 

ttt  Oevarnmant  Btatamant,  April  1,  IMA 
t  Oovammant  Btatemaat,  Bapt.  M,  IMA 
•  A.  B.  0.  Btatamant,  Bapt.  M,  IMA 

(B)  OambiaatlaB  rats  Sally  Jennal  and 
Eva  Bnllatla. 


Mm 
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sets  a 
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In  Advertising  Morning,  Evening  and  Sunday 

In  Circulation  I  i  o  L  Morning,  Evening  and  Sunday 

That’s  Why  Everything  in  Baltimore  Revolves  Around 

SUN 

GUY  S.  OSBORN,  N.  Michigan  Avc.,  Chicago 


JOHN  B.  WOODWARD,  Bowery  Bank  Building,  N.  Y. 
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SECRECY’S  LAST  GASPS 

will  save  you  boy?  the  trouble  of  tryiiie  to 
I  find  out  what  happened  in  an  executive  >e'.'ion 
*  *  *  we  can't  remedy  the  present  situation 

by  trjini^  to  force  newspaiK-rmen  to  disclose  their 
source  of  informatic'n,  nor  by  lecturing;  our  own  mem 
bers,”  ♦  *  *  so  the  Honorable  David  A.  Reed. 

United  States  Senator  from  Pennsylvania,  conceiveil 
the  brilliant  idea  of  suppressing  the  news  of  secret 
sessions  ot  the  upper  house  at  Washington  by  strip¬ 
ping  iiKiuiring  reporters  of  all  privileges — casting  them 
into  utter  darkness  for  periods  to  be  determined  by 
the  Senate  Rules  Committee. 

When  they  begin  to  “save  you  Ixiys  trouble.”  the 
trouble  always  begins.  But  so  deep  is  the  conviction 
among  American  citizens  that  the  public's  business 
must  be  done  in  public  view  that  there  is  no  danger 
at  any  time  that  newspaper  reporters  will  l)en(l  to  a 
Senate  muzzle  rule.  It  often  threatens,  but  it  never 
succeeds.  We  have  outgrown  the  old  cloak  of  secrec:. 
in  public  affairs  and  such  measures  serve  merely 
to  remind  us  that  the  executive  session  of  the  Senate 
is  making  its  last  fight  for  life. 

It  is  incoiiceiiablc  that  5  /’cr  cent  of  any 
.hncrican  cvinmiinity  is  directly  or  indirectly 
interested  in  the  horse  race  “dope"  zihich 
monopol:::cs  first  pages  of  late  editions  of  many 
cfcning  papers. 

CONSUMPTION  “PREVENTIVES” 

7  E  are  led  to  believe  that  advertisements  which 
promise  medical  “prevention”  of  tuberculosis 
are  as  sinister  as  those  which  promise  “cures.” 
huge  numlier  of  persons  live  in  constant  dread  of 
the  White  Plague  and  naturally  are  easily  exploited 
by  fake  medical  advertisements.  But  the  greater  dan¬ 
ger  lies  among  those  who,  actually  suffering  from  the 
disease  in  incipient  stages,  grasp  at  the  “prevent’ve 
and  cling  to  it  until  the  ravages  of  the  disease  have 
carried  them  beyond  all  hope  of  relief  through  change 
of  climate  or  diet.  As  S.  Roland  Hall  says;  ‘The 
Nobel  prize  awaits  the  great  man  who  discovers  the 
medical  preventive  that  annihilates  tuberculosis  in  the 
incipient  stage.” 

IVrv  nifty  is  "The  Three  Em  Dash,"  .Vctc 
York  .Wezi-spaper  Club's  nezv  monthly  paper, 
’oaming  u'ilh  good  humored  shop  talk,  meaning- 
nil  cartoons  and  class  conscious  editorials.  Its 
typography  is  an  optical  caress. 

GULF  BETWEEN  STREETS 

ANOTHP'R  reason  for  the  cynical  sentiment  fre 
qucntly  noted  among  men  in  high  public  office, 
that  newspapers  create  sensations  and  that  their 
headlines  are  written  merely  to  scare  up  readers,  is 
that  these  critics  do  not  credit  sensational  news  be¬ 
cause  it  does  not  touch  their  lives.  They  live  in  a 
world  apart.  Unpleasant  fact  hurts  and  the  easy 
means  of  escape  is  denial  of  it. 

Years  ago  we  attended  a  Horse  Show  in  Madison 
Square  Garden  in  the  company  of  Mother  Jones,  the 
labor  leader.  She  had  never  before  witnessed  snob¬ 
bish  fashion  on  its  throne.  She  could  not  believe  that 
a  woman,  seated  in  a  box,  wore  a  dress  of  gold  threads 
and  a  diamond  and  pearl  necklace  valued  at  $100,000. 
We  left  the  show  and  walked  up  Fifth  avenue,  en¬ 
countering  more  spectacles  of  wonder  for  her  eyes, 
and  then  turne<l  east  to  Third  avenue  and  its  shabby 
tenements.  At  the  corner  of  28th  street  was  a  bakery, 
with  a  line  of  children  standing  in  the  snow  at  the 
back  door,  bearing  baskets.  Ivach  night  the  baker 
gave  stale  loaves  to  the  poor.  Mother  Jones  well 
understood  this,  and  she  made  this  prophecy :  “\\  hen 
that  street  over  there  understands  this  street  over 
here,  everything  will  be  all  right  in  this  country.” 

When  men  in  responsible  office  understands  that  the 
“scare-heads”  in  newspapers  represent  life  as  it  is 
being  lived,  social  and  economic  progress  will  have  a 
new  status.  Of  course,  there  are  many  instances  of 
news  exaggeration,  but  experienced  newspaper  men 
we  know  seem  to  feel  that  the  tendency  is  to  under¬ 
play  rather  than  overplay  news  concerning  the  vital 
affairs  •f  life. 


sasuaa 


Boast  not  thyself  of  tomorrow;  for  thou 
knots est  not  what  a  day  may  bring  forth. 

Let  another  man  praise  thee,  and  not  thine 
own  mouth;  a  stranger,  and  not  thine  own  lips. 
—Proverbs;  XXVH,  1-2. 


UNFAIR  CRITICISM 

The  editor  of  The  Xation,  New  York,  says  he 
“carefully”  read  our  stenographic  rtqxirts  of 
the  conference  of  the  American  Society  of 
-Newspaper  Editors,  and  found  therein  that  the  editors 
bad  discovered  means  to  “deal  with  attacks  on  the 
press,”  but  had  ignored  the  “worst  scandal  concerning 
the  press  which  has  come  to  light  in  years — the  jour¬ 
nalistic  corruption  brought  out  in  the  oil  investigation.” 

Even  a  casual  reader  of  the  reports  as  published  in 
Editor  &  Publisher  would  have  found  that  the  editors 
took  a  very  remarkable  and  highly  commendable  action 
in  regard  to  the  oil  scandals.  Failure  to  recognize  it 
indicates  that  The  Nation  does  not  intend  to  be  fair. 


That  publishers  should  be  forced  to  find  pri¬ 
vate  means  by  tehich  to  distribute  neiospapcrs  to 
the  people  of  the  United  States,  to  eseape  pro- 
hibith’c  postal  rates,  is  one  of  the  zocirdest  com¬ 
mentaries  on  free  prc.ts  and  democratic  govem- 
uieiit  that  this  generation  has  'Xtiiessed. 


GOOD  NEWS  SENSE 

ONE  of  those  horrifying  cases  of  a  degenerate's 
attack  upon  a  four-year-old  girl  occurred  this 
week  in  Xew  York.  .Yctc  York  lYorld  handled 
a  column  story  which  was  comprehensive  and  detailed, 
except  that  it  carefully  excluded  the  names  of  the 
child  and  her  parents  and  their  home  address.  In  ex¬ 
planation  the  following  statement  was  added  to  the 
story : 

“The  World  knows  the  name  of  the  child,  her  mother 
and  father.  It  has  not  been  used  herein  in  order  that 
a  guiltless  victim  of  a  vicious  attack  may  not  have  to 
bear  the  stigma  attached  to  such  an  occurrence.  She 
is  still  suffering  from  fright.” 

This  is  by  no  means  a  novelty  in  newspaper  practice. 
It  is  the  policy  of  many  newspapers  to  suppress  in¬ 
formation  which  would  tarnish  the  name  of  a  child. 
But  how  sensible  to  make  the  fact  clear  to  all  readers  1 
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PAID  OWN  FREIGHT 

Till-!  Washington  corresiRiiulent  of  X cbra.zka  Sti, 
Journal  remarks  that  the  members  of  the  Ame 
ican  Society  of  Newspaper  Editors  deiiMnsirr- 
tbeir  sincerity  when  they  dug  down  into  their  inc 
vidual  jeans  for  the  eight  dollar  New  Willard  bar. 
plates  and  that  no  local  chamber  of  commerce 
permitted  to  pass  the  hat  or  charge  the  night’s  e 
penses  to  “promotion  fund.” 

The  correspondent  adds:  “There  was  once  a  iiati 
editorial  association  that  seemed  to  have  nothing 
do  but  to  ride  free  on  the  railroads  just  as  far  as 
trams  would  run  and  to  eat  fried  chicken  at  •- 
up.  This  association  became  an  object  of  ridicule.' 


It's  what  is  read,  not 
ounit' 


is  printed,  tim 


KEEP  THE  CARTOON 

OF  the  thousands  of  men  who  are  able  to  dr 
pictures,  we  can  think  of  less  than  two  sc  ■ 
who  are  today  making  first-class  daily  cart&i 
for  the  American  press.  We  do  not  refer  to  coir... 
or  syndicated  material.  The  local  cartoon  appears 
be  a  declining  art,  but  there  is  no  evidence  that; 
public  has  in  any  sense  lost  its  affection  for  a  sir:; 
pictured  take-off  of  the  day's  news  or  a  local  situa: 
of  interest.  W  hy  have  so  many  newspapers  t.  ■ 
aside  the  staff  cartoonist? 

His  drawings  may  not  be  as  intense  as  those 
Nast,  nor  have  the  wonderful  swing  and  punch 
Davenport’s  magnificent  portrayals,  or  indeed  k. 
nically  compare  with  the  leaders  of  the  contein|jor;- 
school,  but  if  they  smack  of  spuntaneous  humor, 
satire,  and  tell  stories  in  tune  with  the  day’s  into:: 
they  are  surely  gixid  sttiff.  not  to  be  neglected. 

With  any  cartoon,  the  idea  is  the  whole  thing, 
most  any  artistic  tyro  can  make  the  pattern.  ' 
toonists  that  have  stirvived  and  become  famous 
blessed  with  the  faculty  of  creating  their 
"hunches.”  To  supply  an  artist  each  day  with  a  ;• 
idea  is  in  many  offices  considered  an  irksome 
gratuitous  effort,  but  we  think  the  end  very  well  ju 
ties  the  best  thought  of  an  office,  assuming  that 
toonists  with  ideas  cannot  be  found. 

Do  not  permit  the  local  cartoon  to  fade  from 
stage  of  the  daily  press !  Great  has  been  its  triuiu 
It  is  a  treasured  ptiblic  possession. 

A  othing  is  so  sure  to  defeat  an  ailvcrtisui; 
solicitation  as  misstatements  concerning  tht 
prospect's  .sales  problem;  go  in  zocll  informcT 

FINTY’S  LOCAL  ENTERPRISE  I 

HL  NDREDS  of  thousands  of  thinking  pa:.| 
in  this  country  Itelicve  that  the  average  f 
public  school  has  grave  faults,  imixiriling  ♦ 
mental  health  of  their  children.  Many  despair  of  > 
action  that  would  penetrate  the  mists  of  politics. 
misconceived  ideas  and  rank  outgrowths  of  arbiu  jl 
trusteeship.  t1 

Tom  I'inty,  Jr.,  editor  Dallas  Journal,  is  one  f'i'f 
who  looked  out  of  his  office  window  and  saw  in 
situation  an  opportunity  for  service.  He  prepared! 
mind  for  the  assignment  and  then  Ux>k  to  the 
Presently  he  began  w  riting  a  series  of  articles  on  'I 
w  as  wrong  with  local  schools,  and  what  was  net  I 
to  make  them  yield  true  service  to  the  child  Hit  I 
the  city.  His  survey  finally  encompassed  the  ed:? 
tional  system  of  Texas. 

The  editor’s  findings  have  just  been  published 
pamphlet  form.  Editor  &  Publisher  suggests ' 
interested  editors  apply  to  Mr.  Finty  for  one  of  r 
enlightening  books,  with  a  view  to  a  study  of 
conditions.  Mr.  Finty  finds  that  neither  miserlin 
nor  extravagance  will  produce  a  good  school  syc: 
He  asks  for  cultural  education,  with  schools  keptc’ 
to  the  people.  Every  child  deserves  an  equal  chi' 
He  demands  an  altered  public  attitude  toward  : 
cation. 

This  is  a  remarkably  wholesome  new'spaper  eu 
prise,  which  must  have  endeared  the  Journal  to  © 
thousands  of  citizens,  both  young  and  old.  It  refre; 
faith  in  the  newspaper  as  a  public  servant. 
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PERSONALS 


^  l-OGAX  PAYXE,  publisher  and 
i-ciieral  manaiicr  of  the  ll’dsliington 
Tiiiit'.'!.  was  the  only  newspaiH’r  man  at- 
tendinii  President  Coolidpe's  farewell  din¬ 
ner  to  liis  secretary,  ('.  Hascom  Slemp, 
at  the  White  House,  Jan.  27. 

Roy  Howard  rethrncd  to  Xew  York 
this  week  from  a  trip  to  the  Pacitic 
Coast. 

Karl  .A.  Pickel,  president  of  the  I'nitcd 
Press  .Yssociations,  .and  Mrs.  Hickel  !e‘’t 
New  York  I'eh.  5.  for  a  three-week  vaca¬ 
tion  trip  to  Havana  and  .Mexico. 

Mrs.  .-Mfred  Horatio  Belo,  owner  of 
the  /)rt//a.f  (Tex.)  Xcii's-lh.tl'atch,  re¬ 
turned  from  a  visit  abroad  on  the  Beren- 
garia,  Feb.  3. 

Dwight  B.  Heard,  publisher  of  the 
riwciii.r  (.\riz.)  Arizona  Rcf’tihlican, 
with  Mrs.  Heard  recently  returned  from 
a  trip  to  Hawaii. 

K.  J.  Lynett,  owner  and  publisher  of 
the  Scranton  (Pa.)  Tintcs.  accompanied 
hy  his  daughter.  Miss  Elizabeth,  and  his 
son.  Edward  Lynett.  Jr.,  are  on  a  month’s 
trip  to  southern  waters. 

W.  C.  Dowd,  Sr.,  publi.sher  of  the 
Charlotte  (X.  C.)  AVjw,  and  Mrs.  Dowd 
are  making  an  automobile  tour  of  Florida. 

E.  K.  (iaylord,  president  of  the  Okla¬ 
homa  City  OklahoiiMn.  with  Mrs.  Gay¬ 
lord.  is  spending  a  month  in  San  Antonio. 

John  K.  Robinson,  editor  of  the  Toronto 
Evening  Telegram,  who  is  leaving  shortly 
on  a  visit  to  England,  was  the  guest  of 
the  editorial  staff  at  a  dinner,  Jan.  30. 

Charles  F.  Scott,  editor  and  publisher 
of  the  lola  (Kan.)  Register,  and  former 
congressman,  is  leaving  about  March  1 
for  a  six  months'  tour  of  the  Orient. 

Andrew  Popovici,  editor  of  America, 
Cleveland’s  Rumanian  daily,  resigned  last 
week  to  join  the  Rumanian  legation  in 
Wa'hington.  D.  C. 


IN  THE  BUSINESS  OEHCE 

CIDXEY  H.  BERXHEIM,  for  11  ye.irs 
with  the  .advertising  department  of 
the  l.oui.ffille  Herald,  has  joined  with  the 
l.oiii.ei’ille  Courier  Journal  and  Times  as 
head  of  the  display  .advertising  depart¬ 
ment. 

C.  J.  Edelman  has  resigned  from  the 
advertising  .staff  of  the  Xt.  Louis  Post- 
Disl'atcli  to  become  manager  of  the  Kan¬ 
sas  City  branch  of  Yeree  &  Conkling. 
special  representatives. 

P.  O.  Gorder.  advertising  manager, 
ICc.f/  Palm  lieacit  (Fla.)  Palm  Beach 
Times,  has  been  advanced  to  advertising 
director.  C.  L.  l-'anes  of  F't.  Worth, 
Tex.,  has  been  nanual  .advertising  man¬ 
ager. 

L.  E.  Owens,  production  m.anager  of 
the  -Vi-'i'  York  World,  and  Mrs.  OwerA 
are  parents  of  a  boy  born  Feb.  2. 

John  W.  Rose.  25  years  business  man¬ 
ager  of  the  Bridgeport  Times,  has  re- 
■signed  to  take  a  similar  post  with  the 
Bridgeport  Star. 

Qint  H.  Bryson,  advertising  manager 
of  the  Parsons  (Kan.)  Daily  Sun,  has 
resigned  to  join  the  advertising  staff  of 
the  St.  Joseph  (Mo.)  Gazette. 

Thomas  Clark,  general  manager  of  the 
Buffalo  Times,  has  returned  from  a 
month’s  v.acation  in  Miami,  Fla. 

T.  J.  Duffy  has  resigned  as  advertising 
manager  of  the  Scranton  (Pa.)  Republi¬ 
can  and  has  been  succeeded  by  (jeorge 
Somarindyck.  his  assistant. 

Martin  Weir,  advertising  manager, 
lYilkes-Barre  (Pa.)  .Sunday  Telegram, 
has  been  promoted  to  business  manager. 

H.  E.  Hull  is  the  new  business  man¬ 
ager  of  the  Bellefontaine  (O.)  Index- 
Repuhliean. 

Miss  Crystal  Otstot  is  now  assistant 
classified  manager,  Springfield  (O.)  Daily 
Sezi-s. 

W.  W.  Goodwin,  of  the  Pittsburg 
(Kan.)  Daily  Sun  advertising  staff,  has 
been  made  advertising  manager  of  the 
Parsons  (Kan.)  Daily  Sun. 


IN  THE  EDITORIAL  ROOMS 

r  EROY  R.  EISEXHOWER,  telegraph 
^  editor,  Scranton  (Pa.)  Times,  has 
been  api>ointed  directing  editor  of  the 
Scranton  Telegram. 

Louis  J.  Rielly,  managing  editor  of  the 
Bridgeport  Post,  has  resigned  to  become 
head  of  the  city’s  purchasing  department. 

Bertram  G.  Zilmer,  formerly  of  the 
.^lihcaukee  Journal,  is  now  on  the  copy 
desk  of  the  Xeie  York  Evening  Post. 

Xick  R.adford  has  been  transferred 
from  the  copy  de.sk  to  the  make-up  de- 
iwrtment  of  the  .Yc:c  York  Evening  Post. 
succeeding  John  Thorp. 

Paul  Xewm.an,  Jr.,  son  of  Paul  Xew- 
man,  of  the  Xciv  York  Evening  Post's 
re-write  staff,  is  now  a  reporter  on  the 
same  newspaiier. 

Kenneth  C.  Beaton,,  “K.  C.  B.”  of  the 
Hearst  newspai>ers.  has  returned  to  San 
Fr.ancisco,  where  he  will  make  his  home 
after  an  absence  of  ten  years. 

Robert  J.  Cole  of  the  A'cro  York  Sun 
staff,  has  been  named  art  critic  and 
special  writer  on  the  A'ctc  York  Morn¬ 
ing  Telegraph. 

Ross  Me  Michael  has  resigned  as  edi¬ 
tor  of  the  Bellefontaine  (O.)  Index- 
Republican. 

Joseph  Lynch  of  Ottawa  is  now  on  the 
copy  desk  of  the  Buffalo  Times. 

George  D.  .\rmistcad  has  rejoined  the 
San  Antonio  Express  staff  and  is  help¬ 
ing  to  cover  the  Texas  legislature. 

Ralph  Schjoel  has  joined  the  local  force 
of  the  St.  Paul  Dispatch. 

B.  Franklin  Johnson  has  resigned  from 
the  .San  Antonio  Evening  Xezvs  reportor- 
ial  staff. 

FYitncis  J.  Starzl  has  resigned  as  man¬ 
aging  editor  of  the  lou'O  City  (la.) 
Press-Citizen  to  join  the  Des  Moines 
Register  &  Tribune  Syndicate.  He  has 
been  succeeded  by  Graham  M.  Dean, 
former  city  editor  of  the  Daily  louwt. 
University  of  Iowa  publication. 

George  Chapin,  assistant  to  the  pres¬ 
ident  of  the  University  of  Illinois,  has 
been  made  managing  editor  of  the  Cham¬ 
paign  (III.)  Xezi’s-Gazette,  succeeding  the 
late  Charles  L.  Kiser. 

J.  W.  Cummins,  for  several  years  a 
member  of  tbe  Wichita  (Kan.)  Eagle 
staff,  has  been  made  editor  of  the  Wheat 
Growers  Journal,  of  Wichita. 

A.  F.  Johnson,  real  estate  ed'tor  of  the 
Portland  Oregon  Journal,  was  seriously 
injured  recently  when  struck  by  an  auto¬ 
mobile. 

Ralph  F'mmons  has  resigned  from  the 
Salem  (Ore.)  Capital  Journal  staff  to 
enter  the  University  of  Washington. 
Rixiney  .Mden  has  succeeded  him. 

Henry  P.  I,apidus,  formerly  on  the 
staff  of  the  Omaha  (Neb.)  Bee  is  now 
a  student  in  the  Universitv  of  Missouri. 


FOLKS  WORTH  KNOWING 


K.\lpii  B.  Steassbl'iiceii 


/  \  XE  does  not  need  to  turn  to  the  larger 
centers  always  for  the  outstanding 
characters  in  any  held  of  endeavor.  This 
is  as  true  in 
newspaper  circles 
as  elsewhere.  As 
an  example, 
P  e  n  n  s  y  1- 
vania  gives  us 
Ralph  Beaver 
Strassburger,  of 
the  XorrisloZKti 
Times  Herald. 

Mr.  S  t  r  a  s  s- 
burger  is  a  man 
of  wealth,  who.se 
greatest  pleasure 
lies  in  the  publi- 
cation  of  the 
Times  Herald. 

Before  Mr. 
Strassburger’s  return  to  active  interest  in 
the  affairs  of  the  town  of  his  birth,  there 
were  two  struggling  country-style  dailies, 
the  Times  and  the  Herald.  The  tradition 
of  the  Herald,  which  dated  back  to  1799, 
appealed  to  him.  He  bought  it,  built  a 
new  plant  for  it  and  set  about  to  give 
Norristown  a  wide-awake  newspaper.  He 
did  what  only  a  wealthy  man  could  af¬ 
ford  to  do  so  quickly  in  producing  a  high- 
class  papiT. 

_His  next  conviction  was  that  a  town  of 
35,(X)0  like  X’orristown  was  too  small  for 
two  papers.  So  he  bought  the  Times  and 
con.solidated  them  in  January,  1923. 

Mr.  Strassburger’s  ambition  also  finds 
an  outlet  in  the  field  of  politics. 

In  his  moments  of  relaxation  he  goes 
in  for  horse-racing,  tennis  and  travel. 
His  great  pride  is  his  boy,  Peter.  Peter’s 
full  name,  by  the  way  is  Johann  .Andreas 
Peter  Strassburger,  and  he  is  named  for 
his  great  grandfather  eight  generations 
removed,  who  settled  near  the  present 
family  estate  in  1742. 

HOLDING  NEW  POSTS 

HILDEGARDE  DARMSTAD- 
TER.  from  Clezrland  Plain  Dealer 
to  club  editor,  Cleveland  Times. 

.\.  D.  Jones,  from  city  staff.  Greens¬ 
boro  (X.  C.)  Daily  Xezvs  to  staff,  Char¬ 
lotte  (X.  C.)  Xezes. 

Toseph  Butler,  from  sporting  etlitor, 
Scranton  (Pa.)  Republican,  to  news  staff, 
.Scranton  (Pa.)  Times.  He  is  succeeded 
by  Edward  Kelly,  reporter. 

Bernard  Swanson,  from  sports  depart¬ 
ment.  Minneapolis  Tribune,  to  sports  staff, 
St.  Paul  Dispatch-Pioneer  Press. 

Earl  X.  Heap.  Jr.,  from  copy  desk, 
Baltimore  .Yezvs  to  staff,  Philadelphia 
Xorth  .-1  merican. 


WITH  THE  SPECIALS 

rDWARD  J.  BYRNE,  for  the  p;ist  S 
years  with  the  Hanff-. Metzger  .Ad¬ 
vertising  .Agency,  latterly  as  assistant 
manager  and  space  l>uycr,  has  joined  the 
Xew  York  office  of  Howland  &  Howland. 

John  l’.udd  Company  has  .added  to  the 
staff  of  its  Xew  York  office,  Edmund 
Hume,  M.  J.  boulon,  J.  F.  Byrne  and 
\\’.  U.  Johnson. 


SPECIAL  EDITIONS 

CT.  PAUL  SUNDAY  PIONEER 
PRESS,  128-page  edition  Feb.  1.  in¬ 
cluding  44  pages  devoted  to  automobiles. 

Kansas  City  Journal-Post,  a  special  e<li- 
tion  commemorating  jointly  the  naming 
of  Kansas  City  75  years  ago  and  the  estab- 
lishment  of  the  Journal  71  years  ago. 

St.  Paul  Daily  Xezvs,  36-page  automo¬ 
bile  section  Feb.  1. 

Clarksburg  (\V.  V’a.)  Telegram,  14- 
page  hardware  section  Jan.  21. 

Keokuk  (la.)  Daily  Gate  City,  an 
eight-page  section  on  the  opening  of 
Keokuk’s  new  $150,000  theater. 

Springfield  (111.)  State  Register,  12- 
page  auto  section  Jan.  25. 

Lonsdale  (Pa.)  Xorth  Penn  Reviezo, 
auto  show  number  Jan.  21. 


MARRIED 

CAM  R.  ARMSTRONG  of  the  editorial 
^  staff.  Si.  Louis  Post-Dispatch,  to 
Miss  Elizabeth  Owen  of  Joplin.  Mo.,  re¬ 
cently.  Mr.  .Armstrong  was  formerly  on 
the  Joplin  Globe  staff. 

Sydney  1.  Snow,  night  editor  of  the 
Reading  (Pa.)  Tribune,  to  Miss  Olive  B. 
Brcmner  of  Xew  York. 

John  M.  Mullen,  editor  of  the  Lincoln- 
ton  (N.  C.)  Xezi's  and  general  manager 
of  the  Western  Carolina  Publishing  Com¬ 
pany.  to  Miss  Martha  Isabel  Spears,  of 
Lillington. 

Miss  Marion  Boyce,  of  the  busi¬ 
ness  office  of  the  Christian  Science 
Monitor,  Boston,  to  Raymond  A.  Bus- 
tanoby,  of  New  York,  in  Melrose,  Mass. 

Miss  Dorothy  Dick  of  the  St.  Louis 
Post-Dispatch  to  Fred  Henninger  in  St. 
Louis  recently. 


SCHOOLS 

T^HREE  (Thicago  newspaper  men  are 
among  the  six  in.structors  recently 
added  to  the  facultv  of  the  Medill  School 
of  Journalism  for  the  coming  year.  They 
are  Llewelyn  Jones,  literary  editor  of  the 
Chicago  Ez’cning  Post,  who  will  give  a 
course  in  short  story  writing;  RolieruM. 
Johnston  of  the  Chicago  Daily  Xews 
and  John  Carroll  of  the  (Chicago  Tribune. 
who  will  take  the  late  Cicorge  Bastian’s 
classes  in  copy  reading. 

T wo  new  courses  adtled  to  the  curricu- 


F.arl  Sparling  of  the  Oklahoma  City 
(Okla.)  .K'ezi’s  staff,  is  author  of  “Under 
The  Levees’’  a  collection  of  Xew  Orleans 
short  stories,  just  announced  by  Scrib¬ 
ners. 

Miss  Annette  Wells  has  been  appointed 
society  editor  of  the  Buffalo  Times  suc¬ 
ceeding  Mrs.  Florence  Sparfeld,  resigned. 

Miss  Carol  Janowitz.  special  feature 
writer  on  the  Buffalo  Times  resigned  to 
teach  in  a  local  high  school. 

Edwin  Kain  has  joined  the  staff  of  the 
Cleveland  Times  as  feature  writer  and 
assistant  on  the  new  Sunday  tabloid. 

Kenneth  Shofstall  has  returned  to  the 
local  staff  of  the  I  'rbana  ( O. )  Demo¬ 
crat. 

Fred  W.  May,  formerly  city  editor  of 
the  .'it.  Joseph  (Mo.)  Gazette,  is  now 
attending  the  University  of  Missouri. 

F.  F.  Wakayama  and  H.  J.  Tawara 
of  the  staff  of  the  Fukuoka  (Japan* 
Daily  Xezes  have  entered  the  School  of 
Journalism  of  the  University  of  Missouri. 

NEW  PLANTS  AND  EQUIPMENT 

LJIBBIXG  (Minn.)  Daily  Tribune  is 
installing  a  new  16-page  stereotype 
press. 

Edina  (Mo.)  Sentinel,  F.  E.  Scho¬ 
field,  publisher,  has  purchased  the  build¬ 
ing  it  occupies  and  is  planning  extensive 
improvements  of  the  plant. 


CANADIAN  PAPERS 

Real  F>tate  Editors  Advertising  Managers 

i  AT  LAST! 

You  can  get  HOUSE  PL.UNS  this  spring  designed  for 
building  in  Canada;  costs,  specifications,  estimates,  based 
on  Canadian  conditions. 

Blue  Print  Service  Included 

FIFTY  ORIGINAL  DESIGNS 

for  Canadian  homes  of  moderate  priee 

Entire  Series  or  Single  Plan.t 

MATS  OR  STEREOS  WRITE  FOR  PRICES 

SERIAL  SERVICE  DEPARTMENT 

i 

The  Miisson  Book  Company,  Ltd. 

I  263  ADELAIDE  ST.  W  TORONTO,  CANADA 
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lum  of  the  S'chod  oi  Joiiriialibni  ot  the 
I'liiversity  oi  Mi^^ollri  are:  Interna- 
liiii'al  Wws  1. "iiinmnicatiotfi  tau^lit  hy 
F.tiLietie  \\ .  Sliarj)  and  Ihe  Law  ot  the 
taut-lit  In  T.  C.  Morelock. 

L'tiivtr^ity  of  Maine  cnaptcr  ot  Sij;ina 
Delta  Chi,  professional  journalism  frater¬ 
nity,  has  surrendered  its  charter  because 
there  is  no  department  of  journalism  con¬ 
nected  with  that  in>titution. 


ASSOCIATIONS 


ASSOCIATION  of  Foreign  Press 
^  Correspondents,  New  York,  were 


guests  at  exercises  held  Feb.  1,  at  Inter¬ 
national  House,  New  York,  observing  the 
anniversary  of  Woodrow  Wilson’s  death. 
1’.  W.  Wilson,  association  president,  de¬ 
livered  the  eulogy. 


Minnesota  Editorial  Association  will 
hold  its  atinual  convention  Feb.  20  and 
21.  at  St.  Paul.  .Among  the  speakers 
scheduled  are  Wright  M.  Patterson,  of 
the  Western  Newspaper  Union,  Chicago; 
Mayor  .Arthur  Nelson  of  St.  Paul ;  H. 
Z.  Mitchell  of  the  Bcmidiji  Sentiitcl;  M. 
J.  McGowan  of  the  Af'ticton  Press,  pres¬ 
ident  of  the  .Association,  and  H.  C.  llo- 
taling,  secretary.  National  Fditorial  -As¬ 
sociation.  Theodore  Christianson,  who 
published  the  Daivson  Sentinel  until 
elected  governor  a  few  months  ago.  will 
be  principal  speaker  at  the  haiuiuet 
Feb.  20. 


Newspapermen's  Club  of  San  Fran¬ 
cisco,  which  disbanded  a  few  years  ago 
has  reorganized.  There  will  be  a  limited 
associate  membership.  Officials  are  :  F'rank 
.\nderson,  president ;  Richard  Jones,  Eric 
Cullenward,  R.  C.  Saunders  and  E.  Hol- 
dal.  vice-presidents ;  secretary,  Curran 
Swint. 

Northwest  Missouri  Press  Association 
elected  the  following  officers  at  a  recent 
meeting  held  in  St.  Joseph ;  president. 
John  C.  Stapel,  Roek[<ort  Atehison 
County  Mail;  first  vice-president.  Clar¬ 
ence  Watkins,  Chillieothc  Constitution  : 
second  vice-president.  Merle  Selecman. 
Maryzalle  Democrat-Forum ;  treasurer, 
J.  P.  Tucker,  Parkinlle  Gasettc;  secre¬ 
tary,  Mrs.  Marshall  E.  Ford,  Maryeille 
Green  and  White  Courier. 


WEEK’S  FLASHES 


ATEMBERS  of  the  Milwaukee  Press 
~  club  have  honored  a  widely  known 
sport  writer  by  unanimously  electing 
M  a  n  11  i  n  g 


Prosperous  times  are  those  in  which 
lieople  feel  rich  enough  to  take  on  more 
debt. — Times,  Hartford.  Conn. 


FORESHADOWED  EVENTS 


Manning  V'aughan 


X’aughan  presi¬ 
dent  of  their  or¬ 
ganization. 

Mr.  Vaughan, 
who  is  a  member 
of  the  Miki’aukce 
Journal’s  sports 
department,  was 
for  eighteen  years 
sporting  editor  of 
the  Mikeaiikee 
Sent  in  c  I .  He 
was  secretary  of 
the  Wisconsin 
State  Boxing 
Commission  for 
eight  years  and 


The  world  has  learned  pretty  well  how 
to  triumph  over  troubles.  Alany  legis¬ 
latures  are  in  session  yet  the  people  ap- 
;)ear  reasonably  happy. — Gaacttc-Times, 
Pittsburgh. 


"Ned’’  McLean  is  letting  his  George 
Harvey  rattle  like  a  broken  automobile 
fender,  between  the  White  House  and  the 
Senate  Chamber. — Times,  Louisville,  Ky. 


Salmon  P.  Chase’s  picture  is  to  be 
printed  on  a  new  issue  of  $10,000  bills. 
.At  that  figure  we’re  willing  to  accept  one 
with  Albert  B.  Fall’s. — News,  Detroit. 


was  instrumental  in  placing  boxing  under 
the  strictest  regulation.  The  Wisconsin 
law.  which  was  the  second  one  creating 
commi»  ons  to  be  adopted  in  the  United 
.''tates.  I'.as  been  copied  by  many  other 
states  because  of  its  merits. 

Mr.  Vaughan  is  secretary  of  the  Wis¬ 
consin  Professional  Golf  association  and 
he  aided  in  the  formation  of  the  Wis¬ 
consin  chapter  of  the  Izaak  Walton 
league.  He  is  a  native  of  Racine.  Wis., 
and  is  38  years  old. 

His  daily  column  in  the  Journal  is 
called,  “Putting  ’Em  on  the  Pan.’’ 


Omaha  1.8  per  cent  illiterate,  and  of 
course  we  must  obliterate  that. — World- 
Herald,  Omaha,  Neb. 


Fortunately,  the  heathen  are  told  about 
civilization  and  not  shown. — Sun,  Balti¬ 
more,  Md. 


“Mint  Begins  Coining  Memorial  Half 
Dollars,’’  says  a  headline.  Perhaps  they 
will  serve  as  memorials  to  the  dollars  we 
have  loved  an<l  lost. — Erening  Tribune- 
.\’cu's,  Des  Moines,  la. 


Feb.  I-IO — .Associated  Pennsylvania 
Dailies,  annual  meeting,  Penn- 
Harris  Hotel,  Harrisburg,  Pa. 

Feb.  1 1 — News  Photographers 
.Assn,  of  New  York,  dinner. 
Keen’s  Chop  House,  44th  street 
and  6tb  avenue.  New  York. 

Feb.  16-18 — Seventh  District,  A.  A. 
C.  W.  Convention,  Wichita,  Kan. 

F’eb.  16 — New  Jersey  Press  Assn., 
annual  winter  meeting,  Stacy- 
Trent  Hotel,  Trenton,  N.  J. 

Feb.  17-18 — Inland  Daily  Press 
Assn.,  annual  convention,  Chi¬ 
cago. 

Feb.  17-21 — Journalism  Week,  Uni¬ 
versity  of  Nebraska,  Lincoln, 
Neb. 

Feb.  20-21 — Minnesota  Editorial 
Assn.,  convention,  St.  Paul, 
Minn. 


Feb.  20 — New  York  Business  P  ub- 
lishers  .Assn.,  editorial  confer- 
ence.  Hotel  .Astor,  New  York. 

Feb.  21 — .Advertising  Club  of  New 
York,  carnival  and  dinner  dance. 
Hotel  Biltmore,  New  York. 
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cotton  plant  doesn’t  know  it  is  producing 
wool  and  olive  oil. — .Wtc  York  Tele- 
gram-.Mail. 


Republican  Editorial  Association  of 
Missouri  will  hold  its  annual  meeting 
F'eb.  12,  at  the  Muehlebach  Hotel  in  Kan¬ 
sas  Citv. 


Costa  Rica  has  withdrawn  from  the 
League  of  Nations,  and  now  has  the  priv¬ 
ilege  of  declaring  war  on  one  of  the 
powers  whenever  it  wants  to. — Plain 
Dealer,  Cleveland,  O. 


PRESS  ASSOCIATION  NOTES 

rLMER  ROBERTS,  Paris  correspon- 


*— *  dent  of  the  Associated  Press  is  vis¬ 
iting  in  this  country.  He  plans  to  return 


Steuben  County  (N.  Y.)  Publishers 
Association  has  organized  for  1925  by- 
electing  Merritt  D.  Landon,  of  the  Hath 
(N.  Y.)  Advocate,  president,  and  Leona 
Bancroft,  of  the  Prattsburgh  Advertiser, 
secretary  and  treasurer. 

New  York  Newspaper  Women’s 
Club  this  week  started  a  drive  for 
$75,000  to  purchase  a  club  house. 


.An  exchange  suggests  that  the  modern 
pedestrian  needs  the  multiple  eyes  of  the 
l1y  and  the  numerous  legs  of  a  centipede. 
The  pedestrian  has  enough  legs.  AVhat 
he  needs  is  wings. — Age  Herald,  Birming¬ 
ham.  -Ala. 


■An  hour  a  day  with  good  books  will 
enable  you  to  talk  about  the  things 
people  don’t  talk  about. — Xew  York 
r elegram-Mail. 


to  France  about  Feb.  21. 

\V.  O.  Cantrell,  state  mail  editor  for 
the  .Associated  Press  at  the  Raleigh,  N. 
C..  bureau  has  been  transferred  to  the 
Atlanta,  Ga.,  bureau.  He  was  succeeded 
at  Raleigh  by  Johnson  Hall,  formerly 
with  the  lYinston-Saiem  (N.  C.)  Jour¬ 
nal. 

Siisguehanna  (Pa.)  Evening  Transcript 
has  contracted  for  International  News 
l*ony  telegraph  service. 
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Connecticut  Editorial  Association, 
holding  its  37th  annual  convention  at  New 
Haven  recently,  elected  C).  S.  Freeman, 
ITatcrtoTeii  .\'eses  and  Woodbury  Re¬ 
porter,  president,  flther  officers  named 
were:  Everett  G.  Hill,  Xew  Haven  Reg¬ 
ister,  secretary-treasurer;  and  John  E. 
Hersam,  Xew  Canaan  .Advertiser,  auditor. 

Del-Marvia-Press  Association,  at  its 
annual  meeting  held  in  Salisbury,  Md., 
last  week,  elected  the  following  officers : 
President.  Edwin  H.  Brown,  Centrc'Alle 
i.Md.)  Record:  vice-president,  George 
Carter,  editor.  Wilmington  Evening 
Journal:  secretary-treasurer,  William  F". 
Metten.  publisher,  Wilmington  Ei'ery 
livening.  It  was  decided  to  hold  the 
summer  meeting  at  Ocean  City,  Md.,  and 
the  next  annual  meeting  in  January.  1926, 
in  W  ilmington. 

Lancaster  County  Publishers  Associa¬ 
tion  meeting  at  Lancaster,  Pa.,  elected 
the  following  officers:  President,  H.  E. 
Trout,  of  the  .\Ianheim  .Sentinel:  vice- 
president,  W.  D.  Marburger,  the  .Millers- 
ville  Press;  secretary -treasurer.  Howard 
Reynolds,  Quarryi-ille  .S'lni. 

Pen  and  Pencil  Club,  Philadelphia,  re¬ 
elected  James  .A.  CamplK-ll  president  Nlon- 
day  night.  F'rederick  Ulrich  was  chosen 
vice-president.  A’ictor  Guniiis,  treasurer, 
and  Raymond  Nelson,  secretary. 

Kentucky  Press  Association  at  its  re¬ 
cent  annual  meeting  in  Louisville,  elected 
Keen  Johnson.  I.awrenceburg.  Ky.,  presi¬ 
dent  :  Cecil  Williams,  Somerset,  vice- 
president.  and  Malcolm  Bayley,  Louis¬ 
ville.  chairman  of  the  Executive  Commit¬ 
tee. 

Advertising  Club  Secretaries  held  a 
national  conference  in  Columbus.  O..  last 
week.  It  was  voted  to  conduct  two  such 
conferences  yearly  hereafter.  The  ne.xt 
conference  will  be  in  connection  with  the 
Houston  Associated  .-Advertising  Clubs  of 
the  World  convention  in  May.  the  next 
at  Indianapolis  in  October. 


MORE  AUTO  ADS  IN  DAIUES 

Industry  Affirins  Superiority  of  News¬ 
papers  Over  Magazines 

"During  1925,  fully  80  per  cent  of 
the  $75,000,000  which  will  be  spent  in 
advertising  motor  cars  will  go  into  .-Am¬ 
erican  newspapers,  daily  and  Sunday,’’  E. 
LeRoy  Pelletier,  advertising  manager  of 
the  Rickenb.acker  Motor  company,  de¬ 
clared  recently  in  an  address  before  mem¬ 
bers  of  the  Advertising  council  of  the 
.Association  of  Commerce. 

“.-Automobile  advertising  formerly  ap¬ 
peared  only  in  the  high-priced  magazines, 
the  theory  being  that  a  man  who  paid  a 
high  price  for  his  magazine  was  a  logical 
prospect  for  a  high-priced  motor  car,  but 
later  we  came  to  the  conclusion  that  a 
man’s  literary  taste  is  no  indication  of  his 
ability  to  buy  a  motor  car,”  he  said. 


TIMELY  TOPICS,  DAILY  8EHVICE 
BxeluRlTe  Territory 
Three  Pays*  Serrice  and  Rates 
Gladly  Rent 
Reid  Editorial  Service 
Harrisburff.  Pa. 


Fiction 

CIBCULATION  BRINGEBS 
Faniona  Action  of  all  Icnittha. 

Service  for  Authort,  33  W.  424  St.,  New  York 

■  S  T  0  B  I  E  S” 

Lewis  Wilson  Appleton.  Jr., 

2044  Harcaret  St.,  Philadelphia,  Pa. 


AA'e  don’t  claim  to  know  it  all,  but  it 
does  seem  to  us  that  our  women  gov¬ 
ernors  have  no  occasion  to  persuade  the 
sex  to  expand  the  veto  power. — Clc've- 
land  Times. 


There  can  be  no  question  that  prohibi¬ 
tion  is  a  success  when  a  dry  agent  whose 
salary  was  $2,400  saved  $38,000  a  year. — 
Columbia  Record. 


Relatively  few  people  know  everything, 
and  they  outgrow  it  before  they  are 
twenty. — Baltimore  Sun. 


•A  cynic  is  a  man  so  sopliisticatcd  that 
he  doesn’t  believe  anybody  except  a  boot¬ 
legger. — Xew  York  Telegram-Mail. 


Peate  will  come  to  the  churches  when 
all  the  denominations  cease  regarding  God 
as  a  close  corporation. — Columbia  Record. 


AA'e  build  better  than  we  know.  The 


CURRENT  BADIO 
Daily  Service,  reliable  and  timely,  that  make* 
radio  fann  rt^eular  oewfipaper  readers.  A  com* 
plete  dei>artment. 

American  Radio  Relay  Lea^e,  Hartford,  Conn. 


FOR  LARGE  AND  SMALL  PAPERS 
A  non-technfcral,  weekly  radio  review 
By  CARL  H.  Bl'TMAN 
Waihinfton  Radio  Newt  Service 
1428  F  St.  Waihinrton.  D.  C. 


Religious  Features 


A  ••DIFFERENT”  SUNDAY  SCHOOL  LESSON 
The  Standard  Religlout  Feature  of  American 
Nowapaperdom.  Twenty-five  years  of  contlnoout 
publication.  Noo-Controverslal.  Readable.  Timely. 
The  Ellia  Stirvice,  Swarthmore.  Fa. 


Directory  of  Leading  Features 

rOB  DAILY,  SUNDAY  AMD  WMEXLY  NEWSPAPERS. 

Elditorials  Radio 
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ing  proofs”  to  every  agency  | 
and  advertiser  promptly — and  | 
— efficiently.  ji 

WE  DO  IT  ALL  | 

front  a  few  complete  copies,  a 


II  DheJdvertising  H 

CHECKING  BUREAUS  J 

Ut  8*.  a«A  St.  U-U  Bui  u  *-  t 

CHICAGO  new  tom  | 


T 

Mo. 

gate 

gani 

City 

Assi 

Woi 

C. 

and 

Spe 


Ro 

E 

tisir 

this 

Ele 

veri 

Mo 

Boi 

H. 

mar 


Editor  &  Publisher  for  February  7 ,  1925 


23 


STRIFE  ABROAD  HALTS 
PRESS  CONGRESS  PLANS 

Unsettled  Conditions  in  Spain  and  Italy 
Cause  Postponement  of  World  Meet 
— Date  and  Place  to  Be 
Named  Later 
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Date  of  the  Press  Congress  of  the 
World  will  be  reset  and  the  meeting  place 
c^ged,  due  to  unsettled  conditions  in 
Spain  and  Italy,  the  executive  committee 
of  the  congress  announced  Jan.  31.  It 
been  previously  decided  to  hold  the 
congress  in  Spain.  Conditions  caused 
Italy  to  be  chosen  as  scene  of  the  con¬ 
gress  during  the  summer  of  this  year. 

The  meeting  place  or  the  exact  date  has 
not  yet  been  determined  upon,  but  will  be 
announced  later. 

The  statement  of  the  executive  commit¬ 
tee  was  made  through  Dean  Walter  Wilj- 
iains,  of  the  School  of  Journalism.  Uni¬ 
versity  of  Missouri,  and  James  Wright 
Brown,  publisher  of  Editiw  &  Pl'blishek. 

“The  Committee  is  greatly  encouraged 
at  the  increasing  efforts  of  the_  congress 
to  bring  about  acquaintanceship,  study 
and  discussion  among  the  journalists  of 
the  world,  with  a  view  to  the  elevation 
of  the  profession  of  journalism  towards  'T’HE  entire  sales  force  of  the  Intertype 
higher  standards  and  larger  service,”  the  Corporation,  pictured  al)ove,  assem- 


This  intenstinc  conarM*  reprmanti  the  setae  force  of  the  Intertyre  Compeny,  in  conference  la  New  Torh  recently. 


Statement  reads. 


bletl  from  all  parts  of  the  country  at  the 


Upon  the  press  the  public  opinion  of  Hotel  Pennsylvania,  New  York,  recently 
the  world,  which  determines  the  world’s  for  a  two-day  Sales  Convention,  presided 

over  by  G.  C.  \N  illings,  vice-president  of 
the  corporation. 

The  first  day  was  spent  in  inspecting 


destinies  in  large  measure,  depends.  To 
die  end  that  journalism  everywhere  may 
be  free,  informed,  sympathetic,  cour¬ 


ageous,  helpful,  the  activities  of  the  con-  the  Intertype  factories  in  Brixtklyn.  .\t 
gress  will  continue  to  be  directed.”  -  ~  ' — ' -  -  -- — 


years’  connection  with  the  Transcript 
were  Henry  D.  Eustis,  who  became  a 
member  of  the  organization  in  1872,  and 
I'redcric  A.  .Mien,  who  observed  his  .sOth 
anniversity  two  years  ago. 

Six  others  present  have  served  the  pa¬ 
per  continuously  from  40  to  45  years, 
making  11  in  all  having  such  a  record. 


Exports  of  Newsprint  Show  Increase 

Exports  of  newsprint  from  the  United 
States  during  the  first  11  months  of  1924 
showed  an  increase  of  9  per  cent  over 
1923,  the  exports  to  the  end  of  Novem- 
l)er,  1924,  being  31.617,.^94  pouixls.  In¬ 
creased  shipments  were  to  South  .\merica 
and  the  Far  East. 


NEW  “SPECIAL”  FORMED 


Devine-MacQuoid  Company  Succeeds 
The  MacQuoid  Agency 

The  Devine-MacQuokl  Company,  spe¬ 
cial  newspaper  representatives,  with  of¬ 
fices  at  103  Park  avenue.  New  York,  and 
First  National  Bank  Building,  Chicago, 
has  been  organized  to  succeed  the  Mac¬ 
Quoid  Agency. 

The  officers  of  the  new  corporation  are 
Robert  MacQuoid,  president,  and  James 
J.  Devine,  secretary  and  treasurer.  Mr. 
MacQuoid  is  a  well-known  newspaper 
representative,  having  been  enaaged  in  this 
business  in  New  York  during  the  past  20 
years. 

Mr.  Devine  was  formerly  general  man¬ 
ager  of  the  Clarksburg  (W.  Va.)  Tele¬ 
gram  and  has  been  active  in  newspaper 
work  for  15  years  and  was  a  former  presi¬ 
dent  of  the  West  Virginia  Newspaper 
Publishers’  Association. 

The  Devine-MacQuoid  Company  will 
represent  the  following  newspapers  from 
Feb.  1;  Cumberland  (Md.)  Times,  Rrad- 
ford  (Pa.)  Star  and  Record,  Lebanon 
(Ind.)  Retorter,  Rock  Hill  (S.  C.)  Her- 
ald,  and  a  list  of  West  V’irginia  news¬ 
papers.  consisting  of  the  Charleston  Daily 
Mail,  Clarksburg  Telegram,  Elkins  Inter- 
Mountain,  Fairmont  IVest  Virginian, 
Huntington  Hcrald-Disf'atch,  Martins- 
burg  Journal,  Moundsville  Echo,  Parkers¬ 
burg  Daily  Knes. 

I.  S.  Wallis  &  Son,  cf  Chicago,  have 
been  appointed  western  managers. 


'‘President’*  Special”  to  Houston 

The  Advertising  Club  of  Kansas  City, 
Mo.,  is  seeking  to  interest  enough  dele¬ 
gates  from  nearby  states  to  warrant  or¬ 
ganization  of  a  special  train  from  Kansas 
City  to  Houston  for  the  convention  of  the 
Associated  Advertising  Oubs  of  the 
World,  May  9-14.  Lou  Holland.  A.  A. 
C.  W.  president,  would  be  a  passenger 
and  the  train  called  ‘‘The  President’s 
Special.” 


niM)n,  a  special  luncheon  was  given  the 
j;arty  by  the  Intertype  Corporation  Man¬ 
agement,  and  in  the  evening  they  were 
entertained  and  dined  by  the  Intertype 
Pngluction  Club,  at  the  St.  George  Hotel. 

The  regular  sessions  were  featured  by 
addresses  by  President  H.  R.  Swartz  and 
\'ice-Prcsidents  G.  C.  Willings  and  C. 
W.  Gaskell.  The  afternoon  was  devoted 
mainly  to  di,scussions  by  the  Designs 
Committee.  In  the  evening  the  group 
attended  the  Ziegfcld  Follies. 

.At  the  closing  sessions  on  Wednesday, 
addresses  were  delivered  by  G.  C.  Palmer, 
F.  .A.  Hill,  manager  of  the  Chicago 
Branch.  F.  H.  Dunham,  manager  of  the 
Memphis  Branch,  W.  B.  Goode,  manager 
of  the  San  Francisco  Branch,  Secretary 
11.  G.  Willnus,  and  Charles  Chidsey, 
manager  of  sales  promotion.  E.  II.  Hos¬ 
tetler  of  Los  .Angeles,  who  made  the  best 
record  for  .sales  during  1924,  was  pre¬ 
sented  with  a  gold  mesial,  studded  with 
a  diamond,  while  S.  H.  Hayles  of  New 
York,  M.  K.  Kanaga  of  Miami,  Fla., 
J.  L.  Bourque  of  Indianapolis,  Ind.,  and 
F.  W.  Northmore  of  Des  Moines,  la., 
received  gold  medals  for  distinguished 
salesm.anship.  The  Southern  Br.anch, 
known  as  the  Dixie  Division,  received  a 
gold  plaque  for  having  the  largest  per¬ 
centage  of  sales  over  its  year’s  quota. 

The  convention  came  to  a  close  at  a 
dinner  given  by  President  H.  R.  Swartz, 
at  the  .Advertising  Cluh.  New  York  City. 
This  dinner  was  featureel  by  the  addresses 
of  Prof.  Elmer  E.  Ferris  of  New  York 
University,  who  spoke  on  “Making  the 
Sales,”  and  Dr.  .Ale.xander  Irvine,  writer 
and  speaker,  who  talked  on  “Personality 
in  Business.” 

nFTY  YEARS  ON  DAILY 


Rocky  Mountain  Advertisers  to  Meet 

_  E.  K.  Hartsell,  president  of  the  Adver- 
tjsmg  Club  of  Boulder,  Colo.,  announced 
this  week  the  annual  convention  of  the 
Eleventh  Di.strict  of  the  .Associated  .Ad¬ 
vertising  Gubs  of  the  World  (the  Rocky 
Mountain  Region)  will  he  held  in 
^ulder.  Feb.  27-28.  L.  J.  Cuniff,  of  the 
H.  K.  McCann  .Agency,  Denver,  is  chair- 
•iian  of  the  program  committee. 


Louis  M.  Hammond,  Treasurer,  Boston 
Transcript  Honored  by  Company 

I.ouis  M.  Hammond,  treasurer  of  the 
Poston  Transerit't,  was  given  a  surprise 
party  Feb.  2.  by  associates,  in  honor  of 
his  completion  of  years  as  a  Transcript 
man.  half  that  time  at  the  head  of  the 
business  management  of  that  newspaper. 

The  celebration  of  the  gohlen  anni¬ 
versary  took  the  form  of  an  informal 
luncheon  at  the  Parker  House,  when 
about  representatives  from  all  depart¬ 
ments  assembled  to  congratulate  him. 

Mr.  Hammond  shared  honors  with 
William  T.  Moreton.  of  the  composition 
department,  who.  like  Mr.  Hammond, 
joined  the  Transcript  in  1875.  Frank  A. 
Clark,  who  has  been  with  the  paper  for 
61  years,  was  the  senior  in  tne  assem¬ 
blage. 

C)thers  present  with  more  than  50 
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PUBLISHERS  NOW  FIGHT 
HOUSE  GAG  RULE 


AmAxinc  Determination  in  Lower  House 
To  Inflict  Postal  Bill  Which  Would 
Work  Disaster — Spokesmen 
Demand  Hearing 


H>  J.  Bakt  Camibku. 
W^\SHIX(.T(JN,  l\b.  5.— L'ndtr  the 
whip  and  spur  of  political  expediency 
the  House  I’ost  Oftice  Committee  re¬ 
ported  out  Wednesday  a  new  postal  wage- 
and-rate  increase  bill  which  House  lead¬ 
ers  announced  on  Thursday  they  were 
prepared  to  drive  through  the  lower 
chamber  next  week,  despite  the  vigorous 
protests  of  representatives  of  the  pub¬ 
lishing  interests  against  their  being  denied 
a  hearing  on  the  measure. 

Statements  issued  by  siKikesinen  for 
the  American  Publishers  conference  and 
the  -Xmericaii  Newspaper  Publishers  As- 
.'ociatioii  braniled  the  ffouse  bill  as  worse 
in  many  respects  than  the  one  passed 
by  the  Senate  which  the  House  rejected 
on  the  ground  it  infringid  tm  the  con¬ 
stitutional  prerogative^  of  the  lower 
chamber. 

The  Senate  hill  was  >ent  hack  to  the 
Senate  alter  the  House  voted  it  was 
unconstitutional  as  a  r  e  \  e  ii  u  e-raising 
measure  that  should  have  originated  in 
the  House. 

rile  House  Post  (  Iffice  Committee  then 
jiroceedcd  to  write  a  new  bill.  Its  mem- 
liers  were  evidently  goaded  into  precip¬ 
itate  action  by  the  unmistakable  notice 
served  i>reviou>ly  by  the  President  that 

. .  lie  i.;i)eclcd  to  approve  a  bill 

like  tiiat  p  ',"id  by  the  .Senate  as  it  did 
not  raise  enough  revenue  to  meet  the  pro- 
li.i>e.i  postal  wage  increase. 

Even  the  strong  warning  voiced  by 
represe  natives  of  tlie  jiuhlishing  interests 
that  such  legislation  as  the  House  com¬ 
mittee  had  written  would  <lrive  many 
newsixipers  from  the  mails  and  thus  de¬ 
feat  the  [irimary  purjiose  of  the  bill  did 
not  deter  House  leailers  from  arranging 
to  coiniiel  favorable  action  on  it  on  Tues¬ 
day  next.  A  special  rule  providing  for 
this  hasty  procedure  was  to  lie  shot  out 
of  the  House  Rules  Coinmittee.  A  ma¬ 
jority  vote  would  be  necessary  to  adopt 
this  rule  for  a  “gag”  jirovision  restricting 
debate  to  such  an  extent  as  to  give  its 
opponents  scarcely  any  opiHirtunity  to  lie 
heard. 

Usually  a  rule  is  only  debatable  for  an 
hour.  It  is  thought  that  not  much  more 
than  two  hours'  debate 
be  permittetl. 

Not  only  have  House  leaders  thus  de¬ 
creed  to  choke  off  discussion  of  the  House 
hill  on  the  floor,  but  siiokesmen  for  the 
publishing  interests  were  refused  a  hear¬ 
ing  when  the  House  Post  Oftice  Ctimmit- 
tee  met  iK-hind  closed  doors  to  write  the 
new  bill  and  provide  for  nearly  twice 
the  amount  of  revenue  carried  by  the 
Senate  bill. 

The  committee  in  deciding  to  reject 
the  Oddie  .Amendment  adopted  by  the 
Senate,  con.solidate  second  class  mail 
zones,  and  fix  higher  rates  for  them  at 
the  expense  of  newspapers  and  magazines, 
found  time,  however,  to  receive  Post¬ 
master  General  Harry  S.  New  behind 
the  closed  doors  of  the  committee  room 
Wednesday,  while  representatives  of  the 
publishing  interests  were  still  vainly  seek¬ 
ing  to  gain  admittance. 

House  leaders  exi)ressed  confidence 
they  would  whip  the  bill  through  the 
House  under  the  lash  of  the  “gag”  rule 
they  j)ropf>sed.  They  predicted  the  meas¬ 
ure  would  form  the  basis  of  legislation 
which  w<nild  he  agreed  upon  at  a  con¬ 
ference  of  Senate  and  House  memlters. 
The  conference  report  they  declared  them¬ 
selves  certain  would  be  adopted  by  the 
Senate  and  House,  and  ai)i)roved  by  the 
President. 

While  House  leaders  were  thus  work¬ 
ing  for  the  en.ictment  of  some  hill  which 
wDuld  increase  second  class  rates,  tele¬ 
grams  of  protest  from  newspaper  and 
magazine  publishers  ermtimied  to  deluge 
Hou.se  mem1)ers.  resisting  IkuIi  the  hill 
itself  and  the  “gag’’  rule,  under  which  it 
was  ]»ro()osc<l  bv  House  lc.aders  to  steam¬ 
roller  the  measure  through. 


During  the  week  Elisha  Hanson,  for 
the  A.  N.  P.  A.  issued  a  statement  that 
the  House  measure  “would  not  produce 
a  nickel  of  additional  revenue  from  sec¬ 
ond  class  mail,  and  would  only  serve  to 
drive  from  the  mails  a  great  volume  of 
newspaper  circulation.” 

He  recalled  that  when  an  increase  of 
one-quarter  of  a  cent  a  pound  in  the 
first  two  zones  went  into  effect  only  a 
few  years  ago,  there  was  a  falling  off 
in  revenues,  and  said  it  was  inconceivable 
that  an  increase  of  one  cent  a  pound, 
such  as  has  been  proposed  to  the  House 
at  this  time,  will  enhance  revenues. 

Mr.  Hanson  held  that  the  only  one 
way  to  increase  revenues  from  second 
class  mail  is  to  reduce  the  present  ex¬ 
cessive  rates  to  a  jtoint  which  will  enable 
publishers  to  resume  the  use  of  the  mails 
which  in  a  large  part,  wherever  possible, 
they  have  abandoned  since  1920. 

.\  statement  by  the  .Xmerican  Publish- 
er>’  Conference  stated: 


HALL  IS  NEW  CHIEF  OF 
NEW  YORK  DAIUES 


Jamestown  Publisher  Elected  at  Syra¬ 
cuse  —  Censorship  of  Press 
Deprecated — Discuss 
Problems 


‘"Tile  lltmse  Ct»mmittec  has  drafted  a  hill  in- 
ereasinn  the  second  class  rates  50  jter  cent. 
I'luJer  the  terms  of  the  proi^sed  !»ill  the  ratt-^ 
will  Ik*  ,1c  for  the  rir*it.  sectmd  and  third  zones; 
f*c  f<»r  the  fourth,  fifth  and  sixth  zones;  9c  for 
the  '•eventh  and  eighth  zones.  This  is  an  in¬ 
crease  of  fuie  cent  for  the  first  anti  second 
/tmes  and  one  cent  f«»r  the  eighth  zone,  as 
ctuniMretl  v'ith  the  Senate  hill. 

“The  House  (’’rtmniittee  has  \xiiK*d  out  the 
t>dtlie  amentlment  which  kept  the  i»rescnt  sec¬ 
ond-class  rates  intact.  In  ntidition.  the  House 
bill  as  it  nf*w’  stantls  increases  the  rates  on 
scientific  and  religious  tnihlications  *4  of  a 
cent,  which  is  i>ractically  the  same  as  the 
Mt.scs  hill  rei>orted  fnun  the  Senate  sulicom- 
conunitt<*<*.“ 


Puhlishcr.<;  were  urged  to  wire  pnitot- 
to  Congressmen  against  the  “gag”  rule. 

(In  Eehrnary  4  Urey  Woodson  sent 
a  letter  to  the  House  Committee  on 
Rules,  saying : 


Syracuse,  Feb.  5. — Censorship  of  the 
press  or  of  literature  was  deprecated  as 
unnecessary  by  the  New  York  Asso¬ 
ciated  Dailies  in  annual  convention  here 
today,  and  the  Legislative  Committee  was 
instructed  to  so  inform  the  Legislature 
which  is  again  considering  a  “Clean 
Books”  bill.  No  other  public  action  was 
taken  by  this  body.  Its  membership  is 
limited  to  one  paper  in  each  city  and  all 
sessions  are  executive  for  discussion  of 
shop  problems. 

proposal  that  the  association  seek 
representation  for  all  members  through 
one  representative  in  the  national  adver¬ 
tising  field  was  discussed  at  length. 

Late  on  Thursday,  Henri  M.  Hall, 
Jauu'stim’ii  Journal,  was  elected  Presi¬ 
dent  of  the  Association;  C.  H.  Cogdon. 
n'a/rrfim‘11  'rimes,  X'ifc-Presidcnt,  and 
E.  S.  Underbill,  Jr..  Corning  l^eadcr. 
Secretary. 

Large  dailies,  members  of  the  New 
York  State  Publishers’  .Association  will 
meet  Friday.  Speakers  scheduled  for  the 
annual  banquet,  Friday  night,  are  T)on 
C.  Seitz,  Sezv  York  World ;  and  Willis 
J.  Abbot.  Christian  Science  Monitor. 

The  New  A'ork  Press  .Association, 
comiRised  of  dailies  and  weeklies  will 
meet  Saturdav. 


Those  present  to<lay  include:  Gardi-( 
iier  Kline,  Amsterdam  Recorder,  C.  D.' 
Osborne,  W.  O.  Dapping,  Auburn  Citi¬ 
zen  and  Adverliscr-J ournal ;  G.  S.  Gris- 
wold,  Bataina  News;  E.  S.  Underhill, 
Jr.,  Coming  Leader;  E.  H.  Clark,  Corf- 
land  Standard;  T.  D.  Woods,  Dunkirk 
Obscri’cr;  Frank  E.  Gannett,  F.  E. 
Tripp,  Elmira  Star-Gazette;  W.  A. 
Gracey,  I^wrence  Tracey,  T.  B.  Wil¬ 
liams,  Geneva  Times;  E.  H.  Mills,  F.  L 
Rogers.  Gloversville  Leader-Republican; 
Mrs.  Olive  Buisch,  IJomell  Tribune;  E 
C.  A'anloan,  Hudson  Star;  John  W. 
Baker,  Ithaca  Journal-News;  F.  P.  Hall, 
Henri  M.  Hall,  Janiestcnvn  Journal;  A. 
W.  Hoffman.  Kingston  Freeman;  T.  E. 
Brundage,  Lockport  Union-Sun  and 
Journal;  E.  H.  Keefe,  Nnvburgh  News; 
P.  L.  Clark,  Norunch  Sun;  Merle  C 
Ostrom.  Glean  Herald;  H.  W.  Lee, 
Oneonta  .Star;  F2.  M.  Waterbury,  Os¬ 
wego  Times;  T.  J.  Blain,  Portchester 
Hem;  E.  I).  Salmon,  Fort  Jervis  Union- 
tiazette:  A.  R.  Kessinger,  F.  E.  Kes- 
singer,  Rome  Sentinel;  John  K.  Wal- 
bridge.  Saratoga  .‘iprings  Saratogian; 
Wallace  Odell.  Tarrytmcn  AA-rw;  C.  H. 
Congdon,  Watertonnt  Times. 


Liked  Lee’s  Speech 

To  EniTiiR  iX:  Publisher:  I  was  very 
much  interested  last  evening  while  com¬ 
muting  to  my  suburban  home  to  read 
Prof.  James  Melvin  Lee’s  recent  speech 
<.n  Benjamin  I'ranklin.  the  journalist.  I 
have  made  a  considerable  collection  of 
I'ranklin  material  and  will  be  glad  to  add 
this  to  it. 

E.  A.  IIUXCERFORD, 
Bureau  of  Information,  A’.  M.  C.  A., 
New  A’ork. 


"H  this  lijll  is  enacted  iiit<*  law  in  its  present 
fi  rm  it  will  prove  disastrous  to  many  piiMica 
ti.ir,-,  es|M-eiaIIy  to  the  smaller  newspa|iers.  Tiie 
smalf  dailies  atid  w'eeklies  have  their  circulation 
principals  wiihiii  the  first  three  zoties  and  they 
will  lie  seriously  affected  hy  an  increase  of  5*0 
per  cent  in  their  postal  rates  as  projiosed  in 
the  House  hill  now  iienditiR. 

“Thire  is  no  necil  for  hasty  legisl.ation  and  we 
are  confident  that  you,  as  a  niemlier  of  the  all 
Is.werftil  Rules  Committee  of  the  House,  will 
realize  the  Kr.avity  of  the  situation  and  oppose 
ativ  rules  which  might  lie  termed  ‘gag*  mea-- 


Retail  Ads  Proved  Public  Benefit 


Retail  advertising  has  proved  to  he  of 
"economic  lienelit  and  .service  to  the  puh- 
lic,”  acct.rding  to  Kenneth  W.  Backman. 
who  as  merchandise  manager  of  the  Buf¬ 
falo  Better  Business  Bureau  has  con¬ 
cluded  an  investigation  of  .4,056  individual 
retail  advertisements.  In  over  94  per  cent 
of  the  cases,  the  values  of  the  advertisd 
on  the  bill  will  merchandise  were  found  to  be  such  as 
would  benefit  purchasers,  the  investiga¬ 
tion  showed. 


Airplane  Used  As  “Carrier  Boy’’ 

The  Fort  Huron  (Mich.)  Tinies- 
Hcrald  used  an  army  De  Haviland  air- 
jilane  to  deliver  papers  in  Harbor  Beach. 
65  miles  distant,  on  Jan.  30,  when  huge 
snow  drifts  blocked  the  roads.  More 
than  1200  copies  of  the  daily  were  deliv¬ 
ered  by  the  plane  in  35  minutes. 


®bfhtary 


EORGE  W.  CABLE,  novelist  who 
died  recently  in  St.  Petersburg,  Fla., 
was  at  one  time  a  rejiorter  on  the  New 
Orleans  Tiines-Ficayunc. 

John  J.  Maxey,  44,  managing  editor 
of  the  Batavia  (N.  Y.)  Daily  News,  and 
former  Buffalo  newspaper  man,  died  re¬ 
cently  in  his  home  in  Batavia  after  a 
year’s  illness. 

11.  L.  Lamb.  S9,  for  23  years  editor  and 
general  manager  of  the  California  (Pa.) 
Sentinel.  <lied  Feb.  1. 

Marvin  W.  Pond.  73,  a  veteran  news¬ 
paper  man.  was  found  dead  in  bis  room 
at  Portland,  Ore.,  recently.  He  was  at 
one  time  a  writer  for  the  Mihivukee 
.Sentinel. 

Tiikodork  H.  Boic  e.  poet  and  editorial 
writer  of  the  Fittsburgh,  (Pa.)  Chronicle 
Telegraph  died  in  his  borne  Feb.  4  after 
a  brief  illness.  Mr.  Boice  was  with  the 
Chronicle  Telegraph  54  years. 


New  Series 
of  Church  Ads 


Here  and  there  over  the  country  advertising 
men  are  becoming  more  interested  in  church 
copy,  and  in  helping  newspapers  to  advertise 
churches  ade(]uately.  The  latest  accession  to 
these  enthusiasts  is  H.  R.  Wilson  of  the 
Fisher-Brown  Advertising  Agency,  1627 
Locust  St.,  St.  Louis,  Mo.  He  is  offering  to 
newspapers  a  monthly  series  of  illustrated 
church  advertisements,  mats  or  electros  being 
furnished  to  go  with  the  copy.  The  adver¬ 
tisement  can  be  used  in  half  page  or  page 
space. 


Mr.  Wilson  became  interested  in  this  phase 
of  advertising  through  his  activities  as  chair¬ 
man  of  the  Church  Advertising  Committee 
of  the  St.  Louis  Advertising  Club. 


Requests  for  proofs  and  details  should  be 
addressed  to  Mr.  Wilson. 


CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

Dr.  Christian  F.  Raisner,  Praaidant,  701  Wast  177th  Sl,  Naw  Yark 
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nCHT  BUZZARD  TO  GET  ' 
SUBMARINE  STORY 

Ifiton  New*  Men  Battle  Through  Drifts 
to  Reach  Scene  of  Wreck — 

One  Reporter  Rides 
a  Horse 

Boston  newspaper  men  braved  a  bliz- 
;ard  in  near  zero  weather  and  country 
joids  a  foot  deep  in  snow  to  obtain  for 
•lior  papers  first  hand  information  of  the 
plight  of  the  United  States  submarine 
s^,  which  ran  on  a  ragged  ledge  near 
Portsmouth,  N.  H.,  during  a  biting  north- 
aster  Thursday  night  of  last  week. 

The  report  came  to  Boston  late  in  the 
nening,  after  the  last  train  had  left  for 
Portsmouth.  The  Boston  Post  immedi¬ 
ately  dispatched  by  automobile  a  party 
consisting  of  a  chauffeur,  Herbert  Bald¬ 
win  and  Lester  .\llen,  reporters,  and 
George  Lord,  photograplier,  but  after 
bocking  mountainous  drifts  for  hours 
they  were  forcerl  to  abandon  the  car  and 
shelter  in  a  farmhouse. 

Harold  Fraser,  Boston  Globe  reporter, 
and  .■\rnold  Belcher.  Keystone  View 
photographer  shunned  the  automobile 
trip  and  went  to  Portsmouth  by  train 
(the  next  morning,  where  they  joinesl 
Philip  Sanderson,  the  Tilobe’s  Ports- 
;  mouth  correspondent.  Obtaining  an  auto¬ 
mobile  with  difficulty  they  fought  drifts 
\  for  two  hours  to  traverse  but  four  of  the 
nre  miles  to  the  scene  of  the  wreck.  The 
la>t  mile  was  made  on  foot,  carrying  the 
camera  and  plates. 

;  Reaching  the  beach  at  Little  Harbor. 

1  opposite  the  grounded  submarine,  they  put 
( ui  two  hours’  work  against  time,  tele¬ 
phoning  the  story  U>  the  office  in  Boston. 
Then  the  cold  trip  back  to  Portsmouth, 
where  at  4  p.  m.  they  had  their  first  real 
meal  of  the  day. 

Perhaps  the  wildest  ride  and  also  the 
funniest — afterwards — was  that  made  by 
Harold  Bennison,  reporter  for  the  Boston 
Trnrlcr.  Being  unable  to  find  any  taxi 
men  who  would  accept  his  offer  of  a  $50 
fee  for  the  trip,  he  finally  hired  a  horse 
at  a  livery  stable  and  set  out  to  cover  the 
assignment,  despite  the  fact  that  he  never 
had  ridden  a  horse  before  that  hour. 
Through  perseverance  he  stayed  on  the 
S|  animal’s  back  while  the  steed  ploughed 
'  through  the  drifts.  In  his  lack  of  knowl¬ 
edge  of  equestrianism  he  did  many  things 
which  were  humorous.  He  fastened  tlie 
girths  too  loosely  and  his  blanket  fell  off 
into  a  snowbank.  He  knew  so  little  about 
h^ess  that  when  the  stable  man  handed 
him  the  bridle  he  did  not  know  what  to 
do  with  it.  nor  could  he  tell  which  side 
of  the  horse  he  got  on.  Despite  this  he 
reached  the  wreck,  obtained  a  good  story 
and  telephoned  it  to  his  paper  in  time  for 
commuters  to  read  it  on  their  way  home 
from  work  that  night. 

1* 

i  Six  Papers  Buy  Intertypes 

The  following  newspapers  have  recently- 
installed  Intertypes  with  standard  equip- 
j  ®ent:  Cape  Fincent  (N.  Y.)  Eagle; 
Hew  Cumberland  (VV.  Va.)  Independent ; 
Isuutng  (Mich.)  Capital-Neu's ;  Carbon- 
^le  (III.)  Herald:  Palmetto  (Fla.) 
Hews;  ll’est  Plains  (Mo.)  Journal. 

Unions  Celebrate  Daily’s  Passing 

.  Buffalo  union  workers  held  a  jollifica- 
ktion  recently  to  celebrate  the  passing  of 
rthe  Buffalo  Commercial,  which  had  been 
1:*  staunch  champion  of  the  open  shop, 
p  Officials  of  State  and  local  organizations 
j[  spoke.  The  E^'ening  Post,  successor  to 
I  the  Commercial,  operates  as  a  union  shop. 

^  Twelre  Page  Comics  in  N.  Y. 

The  Xe^^<  York  Sunday  .-hneriean  is 
now  publishing  a  12-page  colored  comic 
section,  the  largest  endeavor  in  that  field 
.  tver  made. 

Daily  Endows  Journalistic  Course 

Itioon  Haily  Chronicle  has  given 

U  1.000  for  the  endowment  of  a  special 
journalistic  course  at  the  University  of 
London  to  cover  two  vears. 


CHICAGO  JOURNAL  WILLED  TO  THREE 
VETERAN  EMPLOYEES 

(Continued  prom  page  3) 


Seated,  left  to  right — H.  C.  Denter,  W.  Frank  Dunn  and  0.  L.  Hall. 


“.Mv  beloved  wife  died  in  Oiicago, 
March  15.  1918. 

"My  only  sister,  Anna  de  Bruen,  died 
at  my  farm,  August  11,  1918. 

“I  have  no  brothers.  I  have  no  sons 
or  daughters.” 

Then  followed  the  list  of  his  cousins. 

.\fter  the  formal  preliminaries,  the  will, 
dated  .kpril  1,  1922,  read: 

"The  last  will  and  testament  of  John 
Coates  Eastman.  I.  John  Coates  East¬ 
man  of  the  City  of  (Hiicago,  County  of 
Cook.  State  of  Illinois,  being  of  grod 
mind  and  memory,  do  hereby  make  and 
declare  this  to  be  my  last  will  and  testa¬ 
ment. 

“I  direct  that  my  just  debts  and 
funeral  expenses  be  jwid  by  my  executors 
from  any  funds  they  may  elect  to  ernploy 
for  that  purpose.  -Ml  the  rest  of  my 
estate,  both  real  and  per>onal.  whereso¬ 
ever  it  may  be  at  the  time  of  my  decease, 
and  all  rights,  claims,  and  property 
whether  personal  or  mixed,  and  now  held 
or  hereafter  obtained  by  me,  I  do  give, 
devise,  and  bequeath  to  my  friends.  VV. 
Frank  Dunn,  O.  L.  Hall,  and  H.  C. 
Deuter,  all  of  Chicago,  111. 

“■■Vnd  I  hereby  appoint  my  friends.  VV. 
Frank  Dunn.  O.  L.  Hall,  and  H.  C. 
Deuter,  all  of  Chicago.  Ill.,  to  be  my 
executors  of  this  my  Ust  will,  and  I 
direct  that  they,  my  executors,  he  ex¬ 
empted  from  giving  any  surety  or  sureties 
on  their  financial  bond  or  bonds  as 
executors;  and  it  is  my  last  will  that  no 
bond  or  other  securities  or  indemnities 
be  required  of  them,  or  either  of  them, 
for  the  faithful  performance  of  their 
duties  hereafter,  either  through  any  court 


proceeding  or  any  present  or  future  law ; 
and  I  direct  that  the  said  VV.  Frank 
Dunn,  O.  L.  Hall,  and  H.  C.  Deuter, 
executors  of  this  my  last  will  file  this 
document  in  the  Probate  Court  of  Cook 
County,  Ill.,  within  a  reasonable  time 
after  my  decease.” 

“John  Coates  Eastman.” 

The  will  was  witnessed  by  1 1.  L. 
Spencer,  and  Miss  Edna  Irwin,  cashier 
of  the  Journal.  The  doeuinent  was  filed 
by  Attorney  Matthias  Concarnou 

Advertiserg  Endorse  Forestry  Plan 

.\  resolution  endorsing  a  plan  advocat¬ 
ing  the  plan  advocated  by  the  .-Vmerican 
I'orestry  .Association  to  provide  national 
forests  in  the  east  was  passed  by  the 
executive  committee  of  the  .Associated 
.Advertising  Club  of  the  VV'orld.  meeting 
in  Detroit,  Jan.  28.  Lou  Holland,  asso¬ 
ciation  president,  presided.  Carl  Hunt, 
general  manager,  reported  the  associa¬ 
tion’s  finances  were  in  a  satisfactory  con¬ 
dition. 

Founder  of  Yankton  Press  Dies 

G.  VV’.  Kingsbury,  88,  founder  of  the 
Yankton  (S.  D.)  Press  and  Dakotan  in 
1875,  and  its  publisher  for  40  years,  die<l 
at  A’ankton.  Jan.  28.  He  was  author  of 
”.A  History  of  Dakota  Territory.” 

Lansbury  Quits  London  Daily 

George  Lansbury  has  resigned  as  gen¬ 
eral  manager  of  the  London  Daily  Herald. 
official  organ  of  the  British  Labor  party. 
He  plans  to  establish  and  edit  a  labor 
weeklv. 


IN  FLORIDA 


THERE  IS  ONLY  ONE  NEWSPAPER 

between  Jacksonville  and  Miami, 
rendering  daily  metropolitan  serv¬ 
ice.  That  p)af>er  is 

THE  PALM  BEACH  TIMES 

3  EDITIONS  DAILY 

(Evening  and  Sunday  Morning) 

ASSOCIATED  PRESS  AND  I.  N.  S.  SERVICE 

Supreme  in  Its  Field 

WEST  PALM  BEACH,  FLORIDA 


Permanent 
roads  are  a 
good  investment 
— not  an  e.vpcnse 

How  the 
Motor 
Industry 
Set  the  Pace 
for  Highway 
Building 

The  “horseless  car¬ 
riage”  of  yesterday  is 
now  lieing  produced 
as  the  modern  auto¬ 
mobile  at  the  rate  of 
4,000,000  a  year.  The 
total  number  of  motor 
vehicles  registered  in 
the  United  States  is 
over  16,CX)0,0<X). 

A  n  d  automobiles 
built  today  are  more 
tlian  ever  capable  of 
economically  s  e  r  v  ing 
Uith  business  and  rec¬ 
reation  needs. 

But  there  is  an  obstacle 
standing  in  the  way  of 
their  maximum  service  to 
owners. 

For  while  the  automo¬ 
bile  industry  made  paved 
highways  an  economic 
necessity,  the  mileage  of 
such  roads  is  today  years 
behind  the  requirements  of 
modern  traffic. 

Happily  motorists  every¬ 
where  are  boosting  for 
more  and  wider  paved 
highways. 

And  extensive  experience 
has  taught  them  that  Con¬ 
crete  Highways  are  one  of 
the  best  all-around  invest¬ 
ments  they  can  make — an 
investment  that  pays  big 
dividends. 

■As  one  of  our  16,000,000 
motorists  you  know  better 
than  anyone  else  the  need 
for  more  and  wider  Con¬ 
crete  Roads.  Start  now  to 
help  your  local  officials 
provide  them. 

PORTLAND  CEMENT 
ASSOCIATION 

111  W.  Waakington  Street 
CHICAGO 

A  \iuumml  (hftmtuuitm  to  Improve  am 
ikr  Cars  of  Comrreto 
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A.  N.  A.  PRESIDENT  DIAGNOSES  PRESENT 
CONDITION  OF  ADVERTISING 


maybe  weeks  preparing  him  for  his  work, 
training  him,  coaching  him,  helping  him 
develop  a  presentation  of  your  product 
that  would  make  the  most  favorable  im¬ 
pression  possible  and  actually  secure  the 
greatest  number  of  sales. 


Following  are  some  significant  and 
constructive  remarks  upon  advertis¬ 
ing  by  G.  Lynn  Sumner,  president.  Asso¬ 
ciation  of  National  Advertisers,  made  in 
an  address  on  “Has  Advertising  Found 
Itself?'’  before  the  Advertising  Club  of 
New  York: 

“It  is  unfortunately  true  that  the  real 
character  of  advertising  is  all  too  little 
understood  by  those  whom  it  profits  most. 
And  I  am  inclined  to  lielieve  that  no 
small  prt  of  the  blame  for  that  situation 
lies  with  advertising  men  themselves. 

“The  first  misapprehension  is  that  ad¬ 
vertising  increases  the  cost  of  distribu¬ 
tion.  Serious  signilicance  was  attached 
not  SI.)  long  ago  to  a  statement  by  Judge 
Henrv  G.  Ward,  of  the  I'nited  States 
Court  of  .Apiieals,  when  he  said :  'Ad¬ 
vertising  is  a  method  of  selling  goods 
which.  witht)ut  increasing  their  merit,  in¬ 
creases  their  selling  cost.’ 

“We  know  that  such  a  view  is  a'ceepted, 
yet  we  know  the  public  as  a  whole  is  buy¬ 
ing  and  using  and  enjoying  thousands  of 
articles  of  practical  utility  and  thousands 
of  comforts  and  luxuries  that  they  could 
never  have  had  without  the  power  of  ad¬ 
vertising  to  create  volume  demand  and 
make  possible  large-volume,  low-cost  pro¬ 
duction. 

“The  second  great  handicap  to  adver¬ 
tising,  the  one  which  has  caused  the  sec¬ 
ond  great  misapprehension,  is  that  its 
success  and  its  development  are  invariably 
measured  by  advertising  men  in  terms  of 
lineage  or  of  dollars. 

“It  is  a  characteristic  weakness  of  the 
advertising  man  to  talk  in  large  figures 
of  his  profession  as  proof  of  its  impor¬ 
tance.  We  are  told  that  magazine  adver¬ 
tising  reached  a  high  point  of  success  in 
1923,  because  in  that  year  more  than  $52.- 
000,(100  was  spent  in  such  media,  and  that 
by  the  same  token  newspaper  advertising 
reached  a  high  point  of  success  because 
61  advertisers  spent  more  than  $29,(XX),000 
through  daily  publications.  Now  I  do  not 
question  for  a  moment  the  gocxl  inten¬ 
tions  of  those  who  give  currency  to  such 
figures,  but  I  do  maintain  that  the  im¬ 
pression  created  by  them  among  people 
who  do  not  yet  understand  advertising  is 
too  often  one  of  suspicion  rather  than 
confidence.  What  publishers,  agencies  and 
advertisers  all  should  unceasingly  stress 
is  not  the  magnitude,  but  the  insignificance 
of  advertising  expenditures  in  proportion 
to  the  volume  of  sales  they  help  to  create, 
and  the  low  selling  costs  and  low  retail 
prices  they  make  possible. 

“The  third  great  misapprehension  is,  1 
think,  another  that  may  be  laid  directly 
at  our  own  door.  It  is  that  advertising 
is  a  ‘game.’  In  fact  that  applies  not  mere¬ 
ly  to  advertising,  but  to  all  selling.  Too 
often  the  use  of  that  unfortunate  term 
has  crept  into  the  ‘ginger  talk’  to  the  sales 
force  and  the  inspirational  article  in  the 
house  organ.  It  is  definitely  associateil 
with  the  idea  that  ‘advertising  and  selling’ 
are  some  trick  manceuver  by  which  the 
hapless  victim  is  induced  to  part  with  his 
money  for  something  he  does  not  need  or 
want.  I  wish  we  might  forever  erase 
from  our  vocabularies  the  expressions  ‘ad¬ 
vertising  game’  and  ‘high  pressure  selling' 
and  ‘sign  on  the  dotted  line.’ 


“What  can  we  do  to  rediKe  the  wastes 
that  actually  exist  in  advertising :  second, 
to  make  advertising  more  effective  and 
more  profitable;  and  third,  to  convince 
producers  and  consumers  both  that  adver¬ 
tising  is  not  as  had  as  it  is  sometimes 
painted,  that  right  now  it  is  doing  a  vast¬ 
ly  important,  an  indispi-nsable  job.  and 
that  it  is  fast  becoming  not  only  a  great 
business  force  but  an  implement  of  great 
public  service? 

“The  first  thing  to  Ik-  done  is  to  deter¬ 
mine  those  phases  of  advertising  practice 
which  admit  of  scientific  study  and  to 
begin  to  get  the  facts. 

“The  first  great  step  forward  in  this 
finding  of  facts  was  the  creation  of  the 
.Kudit  Rureau  of  Girculations.  It  has 


made  it  possible  to  apply  a  real  yardstick 
to  circulation,  to  buy  in  known  quantities, 
to  know  where  that  circulation  goes  and 
to  know  how  it  is  secured.  The  adver¬ 
tising  laboratory,  through  the  A.  B.  C., 
renders  twice  yearly  its  report  of  quan¬ 
titative  analysis. 

“The  next  thing  needed  is  a  qualitative 
analysis,  and  I  am  glad  to  learn  that  the 
•American  Association  of  Advertising 
-Agencies  has  planned  to  make  that  the 
first  undertaking  of  its  new  Research  Bu¬ 
reau.  It  is  the  perfect  right  of  the  ad¬ 
vertiser,  when  he  pays  for  the  privilege 
of  placing  his  message  in  a  periodical,  to 
know'  as  much  as  possible  about  the  ih.*o- 
ple  to  whom  that  message  goes. 


“Stop  and  think !  You  have  hired  an 
$S,(KX)  advertisement  to  do  e-xactly  the 
same  thing,  only  it  is  going  to  call  on 
millions  while  he  calls  on  a  few.  Its  re¬ 
sponsibilities  and  its  opportunities  are 
vastly  greater  than  his.  \Vhat  do  you  do 
with  it?  Sometimes  you  give  it  the  at¬ 
tention  it  deserves,  but  I  heard  the  other 
day  of  a  $70-a-week  copywriter  who 
boasted  that  he  wrote  90  advertisements 
in  one  week.  That’s  just  about  78  cents 
each,  and  I’ll  bet  it  was  78-cent  copy.  I 
heard  another  copywriter  boa.st  that  he 
wrote  all  the  copy  for  a  $40,000  campaign 
at  one  ‘sitting.’  Is  it  honestly  possible  for 
advertising  to  do  its  job  when  the  story 
itself,  the  all-important  message  to  which 
everything  else  is  a  preliminary,  is  pre¬ 
pared  under  such  circumstances? 


“From  the  standpoint  of  the  advertiser, 
1  think  it  is  unfortunate  that  the  mad 
scramble  for  domination  has  forced 
greater  and  greater  expenditures  each 
year  without  a  thought  given  to  the  law 
of  diminishing  return.  This  scramble 
goes  hack  of  the  advertiser  and  extends 
to  the  publication  which  seeks  domination 
in  circulation  in  order  that  it  may  make 
a  dominating  appeal  to  the  advertiser. 

“Where  will  this  endless  battle  for 
domination  end?  Is  the  thought  too 
grotesque  that  some  day  a  disarmament 
conference  may  be  called  and  some  5-5-3 
ratio  determined  that  will  enable  adver¬ 
tisers  to  once  more  live  in  peace  and 
prosperity,  enjoying  the  same  relative  at¬ 
tention,  but  with  less  strain  on  the  vocal 
organs  and  the  company's  treasury  and 
less  waste  in  the  cost  of  distribution? 


“And  now  for  a  consideration  which, 
while  placed  last  in  order  of  sequence, 
might  well  be  first  in  order  of  importance. 

1  speak  of  advertising  copy.  It  is  another 
misfortune  of  advertising  that  the  se¬ 
quence  of  thought  with  regard  to  an  ad¬ 
vertising  campaign  is  .something  like  this : 

“1.  A’ou  are  going  to  advertise. 

“2.  You  are  going  to  spend  half  a 
million  dollars. 

“3.  A'ou  are  going  to  use  the  great 
publications,  X,  Y,  and  Z. 

“4.  A'ou  are  going  to  use  full-page 
vpace. 

“5.  You  don't  know  yet  what  you  are 
going  to  say  in  the  copy. 

“Yet,  copy  is  .absolutely  the  sole  factor 
upon  which  the  success  or  failure  of  that 
campaign  is  going  to  deiK’iid.  Remem¬ 
ber  again  that  copy  is  nothing  more  nor 
less  titan  a  salesman.  Suppose  you  hired 
a  salesman,  by  the  same  formula.  This 
•Aould  be  your  procedure; 

“1.  A'ou  are  going  to  hire  a  salesman. 

‘‘2.  A'ou  arc  going  to  pay  him  $8,(.XX> 
a  year. 

“3.  His  name  must  be  Smith. 

“4  lie  must  be  exactly  six  feet  tall. 

“5.  A’ou  haven’t  any  idea  whether  he 
can  talk  or  what  he  is  going  to  say. 

“But  let’s  concede  that  you  have  se¬ 
cured  a  good  .salesman  and  you  have 
agreed  to  p.ay  him  $8,000  a  year,  exactly 
the  cost  of  one  full-page  advertisement  in 
any  one  of  several  publications.  What 
would  you  do  with  that  high-priced  indi¬ 
vidual  ?  Why,  you  would  spend  days  and 


“Here  are  a  few  never-changing  funda¬ 
mentals  ; 

“Selling  effort  and  selling  expense  are 
necessary  in  the  distribution  of  goods 
from  source  to  consumer. 

“The  purpose  of  advertising  is  to  re¬ 
duce  personal  individual  effort  and  ex¬ 
pense  by  actually  making  progress  with 
the  sale. 

“To  do  this  it  must  inform  the  public 
regarding  the  advantages  of  those  goods, 
help  it  to  understand  their  use,  impress  it 
with  their  value,  convince  it  of  their  in¬ 
tegrity,  create  desire  for  them,  and  thus 
make  easier,  quicker  and  less  expensive 
their  transfer  from  factory  to  home. 

“.Advertising  cannot  do  any  of  these 
things  unless  it  is  read. 

“It  will  not  be  read  unless  it  is  attrac¬ 
tive.  interesting  and  informative. 

“.A  page  or  any  unit  of  space  in  any 
publication  is  only  an  opportunity.  Ill- 
planned.  hurriedly  prepared,  ineffective 
copy  in  high-priced  space  is  the  greatest, 
most  direct  waste  in  advertising  today. 
Good  Copy  in  smaller  space  is  Ix-tter  than 
poor  copy  in  large  space.  (lood  copy  in 
large  space  is  infinitely  better  than  poor 
copy  in  large  spaces.” 


Ludlow  Opens  New  Offices 

The  Ludlow  Tyjiograph  Company  has 
established  a  New  Fngland  district  office 
in  the  Cummings  Building,  261  Franklin 
street.  Boston,  under  the  direction  of  1’.  1. 
Robbins.  .A  Southern  district  office  has 
been  opened  in  the  I’alnier  Building.  41 
.Marietta  street.  .Atlanta.  Ga..  with  Mur¬ 
ray  1  loward  in  charge. 


In  New  Orleans  its 


THE  MORNING  TRIBUNE 

(Publishe*  leek-day  mornings) 

THE  NEW  ORLEANS  ITEM 

(Publishe*  eek-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

Sold  to  National  Advertisers  at  a 
combination  rate  ISc  a  line 
week-days  and  18c  a  line  Sun¬ 
days. 


Los  Anedsa,  CkBl. 

Gahed  *,01  Daily  Avaraga  CIrealatlan. 

Sworn  OoTtrnmeDt  Btateiarnt.  8li  Month- 
■ndint  Sapt.  80.  1823.  IST.SiB  Dstlj.  Six 
Months  Btidlng  Sept.  80.  1824,  174.280  Datl.v 
laeresie  In  Dally  ATcraya  Clmlatlon,  6.831. 

rr  00VI118  THI  FIELD  COMPLETELY 

REPHESENTATIVFS  : 

H.  W.  Moloney.  804  Timex  Bids.,  New  York. 
0.  Loyan  Payne  Co.,  401  Tower  Bldy.,  6 
North  Michigan  Are.,  Chicago. 

A.  J,  Norris  Hill,  710  Rearst  Bldg.,  San 
Frenoixco.  Calif. 


35,434 

Net  paid  (1923)  Average. 
An  increase  of 

47%  in  7  Years. 

TRENTON  (N.J.)  TIMES 

KELLY-SMITH  CO. 

National  Repreaenlativea 

Marbrldge  Bldg.  Lytton  Bldg. 

New  York  Chicago 


GAUTIER  JOINS  N.  Y.  TELEGRAM 


Leavea  New  York  World  to  Become  Ci; 
culation  and  Promotion  Director 

Louis  F.  Gautier,  traveling  represe:,- 
live  of  the  AVtu  Fork  IPorld,  will  bec  ? 
director  of  circulation  and  promotion- 
the  Ne’iv  T' 
Moniini’  Jdf, 
graph,  Feb,  9. 

Mr.  Gauti 
was  at  one  tic* 
circulation  ma;. 
ger  of  the  A'n 

York  Comme 

cial.  He  hi 
spent  25  years  i 
the  World. 

At  the  age 
sixteen  he  we 
to  Buffalo  on 
special  train  ore 
Louis  F.  Gautier  the  LackawME 
system  at  the  time  of  President  It. 
Kinley’s  death.  In  a  race  with  otht 
New  A’ork  newspapers  using  the  No 
A'ork  Central,  the  World  was  on  salt® 
hour  ahead  of  the  rest. 

Mr.  Gautier  is  a  member  of  the  Int 
national  Circulation  Managers’  .Assod 
tion,  the  New  A’ork  State  Circulalic: 
Managers’  .Association,  and  the  Net- 
paper  Club  of  New  A'ork. 


Tbe 

Pittsburgh  Press 

A  ScrlpfM* Howard  NowifMipir 
Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C 

Foratsa  Adrertlitinic  R«prp»entatlTtt 
ALLIED  KEWBFAPEaa.  DTO. 

Ntw  York  UlBca— ViodM^lt  Afa 
Ohleafo  OIBce— S  North  Watiaah  Ara 
Sa  a  Fra  ncUi'o — CleveJaod  — (.Tarlnaad 


THE 

PHILADELPHIA 

RECORD 

-Always  1^1  table 

9he  Second  largest  \ 
morning  daily  | 
Circulation  in 
Philadelphia 

GI\pWING( 


Ttte  Landed 
-IMilk  and/ 
>Money!* 

AV^lSCONSIN  leads 
all  states  in  sup¬ 
plying  the  nation’s  ever 
increasing  dairy  needs. 
Get  your  share  of  the 
1925  husiness  which 
this  cash  revenue  makes 
possible!  Cover  this 
rich  market  at  one  low 
advertising  cost  with — 


r  The  Milwaukee 

OUBKAL 

^  FIRST- by 
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QRAUURE 

SECTIONS 

PRINTED 


SPECIAL  AND  REQULAR 
editions.  MAQAZINE 
INSERTS  AND  COM- 
M  ERCl AL  WORK 


Standard  Qrauure 
Corporation 

n  LOUlSUlLLt  Ky  r 


PRESIDENT  COOUDGE  INVITED  TO  GREAT  HOUSTON  MEET 


MIX  Quick  Stick  with  either  hot 
or  cold  water — the  result  is  a 
paste  that  can  be  used  in  any 
department  of  a  newspaper  organiza¬ 
tion.  It  is  superior  for  bundle  and 
single  wrapping — as  a  matrix^  paste  or 
for  splicing  webs.  Its  qualities  make 
it  outstanding  as  a  newsjiaper  paste 
for  it  is  the  stickiest  paste  powder 
on  earth.  It  has  the  adhesive  strength 
of  glue — becomes  unnecessary  to  tie 
many  bundles  that  had  previously 
been  tied — does  away  with  complaints 
because  of  broken  bundles.  See  for 
yourself — use  the  coupon  below. 

The  Lalxls  Stick 

rf  a  a.  J  I  CWNESOAL  fl 

If  you  want  to  speed UHAiLW6NACfNNiMn| 

up  labeling — if  youW  I 

want  labels  to  stick  ‘  i 

and  arrive  at  their  vnMUqHH 
destination  —  use  |  LMd 

Commercial  “705” 

Mailing  Machine 
Paste.  It  is  always  ready — absolutely 
free  from  lumps  and  will  not  gum 
or  harden  in  the  fountain.  The 
labels  will  stick  with  “705.”  r7//lJA 


Photographed  at  White  Houte  when  a  delefation  of  the  Ad  Clubt  of  the  World  ineited  Preaident  CooUdfe  to  attend  their  coneention  in 
Houoton,  Teaaa,  Maj  9  to  19.  Mn.  J.  D.  Claybrook,  who  brought  the  electoral  votes  from  Texas,  is  shown  on  the  President's  right,  and 

Senator  Morris  Sheppard  of  Texas  is  on  his  left. 
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A.  B.  C.  DISCIPUNES  2  PAPERS 


WHY  VILLARD  SOLD  DAILY 


Suspends  St.  Louis  Times,  Drops  Fall  the  Bureau  of  .^dvertisin) 
River  News  Newspaper  Publish* 

has  answered  Secretary 
The  Audit  Bureau  of  Circulations  has  Hoover,  who  at  the  Xal 
nnounced  that  the  fall  River  (Mass.)  tion  Conference  Jan.  14, 
Evening  Aews  has  been  dropped  from  advised  advertising  and 
membership  for  failure  to  supply  a  pub-  "  ’ 

lishers'  statement  of  circulation  for  the 
six  months’  peritxl  ending  Sept.  30,  1924, 
and  for  non-payment  of  dues. 

Simultaneuosly,  it  was  made  known  that 
the  St  Louis  Times  had  been  suspended 
after  a  hearing  by  the  directors  for  “vio¬ 
lation  of  Section  3.  .‘\rticle  4  of  the  by¬ 
laws.”  The  section  cited  reads  : 

“Any  member  who  shall  violate  any  of 
the  by-laws,  or  rules  and  regulations  of 
the  Bureau,  or  who  shall  be  guilty  of 
making  false  or  fraudulent  statements  as 
to  circulation,  or  who  shall  be  guilty  of 
conduct  which  endangers  the  welfare  of 
the  Bureau,  shall  be  censured,  suspended. 

or  expelled  by  the  lx)ard  of  cl:.: _ ns 

the  board  shall  determine  from  the  nature 
and  gravity  of  the  offense  committed : 
provided  always  that  10  days’  notice  in 
WTiting  be  first  serve<l  up<in  the  offending 
member  and  said  member  shall  have  an 
opportunity  to  lie  heard  in  his  own  de- 


Afkt  Forest  Laws  for  Each  State 

Rejiresentative  John  T.  (Tarke  of  New 
^'ork  author  of  the  Federal  Forestry  Law, 
told  delegates  to  the  .\merican  Pulp  and 
Paper  .XsscKiation  convention  in  New 
York,  Feb.  4,  that  the  next  step  in  na¬ 
tional  forestry  development  was  formation 
,.i  a  loicsiry  policy  by  each  of  the  states. 
The  present  "hit  and  miss  policy”  regard¬ 
ing  our  forests,  he  said,  was  “speeding 
us  into  a  treeless,  Chinafied  I'nitetl 
States,  a  calamity  to  us  as  a  nation  and  a 
tragedy  for  our  leadership  in  civilization.” 


Copasco  is  popular  with  the  men  at 
the  desk.  The  handy  container  will 
get  tlu'ir  eye — it  is  convenient — clean 
and  just  the  thing  they  nwl.  Copasco 
never  requires  water,  sticks  quickly 
and  dries  fast.  Contains  just  the  right 
amount  of  moisture  to  spread  smooth¬ 
ly  but  will  not  soak  through  the  thin¬ 
nest  sheet.  2  Give  Copasco  a  trial — 
use  the  coupon  below. 

Send  for  eamplee  and  catalog 


fense. 

“Provided,  however,  that  such  member 
shall  have  the  right  to  appear  at  the  next 
general  meeting  of  the  Bureau  and  show 
cause  why  be  should  be  reinstated,  said 
reinstatement  requiring  a  two-thirds  vot<- 
of  all  members  present.” 


MOST  NEWS 


Sfakers  of  the  I.ari;e.st  «n<l  Moot 
romplete  Line  of  Adhealvei 

r.  SI  COLUMBUS,  OHIO 


The  largest  morning  daily  circulation 
in  Pittsburgh 

(Elie  putsbur^l^  Post 

MORNING  AND  SUNDAY 

October  circnlation  (net  paid) 

Daily  Circnlation . 137,824 

Sunday  Circnlation . 197,347 

Member  A.  B.  C» 


The  Commercial  Paste  Co.. 

Dept.  51.  Columbus.  Ohio. 

Gentlemeu; 

Plnaxe  mchhI  lie  your  minimum  trial  order 
of  Q  Quick  Stick.  Q  No,  705,  O  Copaaco. 

Name  . 

Addreta  . 

Town . State . 


Daily  Increases  Capital 

Increase  in  capitalization  from  $7.5(X) 
to  $25,000  was  announced  this  week  by 
tno  Greein’ille  (Mich.)  Independent  Daily 
\e7vs.  S.  I).  R.  Smith  was  elected  sec¬ 
retary-treasurer  of  the  reorganized  com¬ 
pany.  Frederic  H.  Goodrich  will  continue 
a<  president. 
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NEWSPAPER  ROMANCE  FOUND  IN  He  conducted  an  automobile  magazine 

in  Portuguese  at  Rio  de  Janeiro,  helped 

SCIENTIFIC  FIELDS  TODAY  manaRc  the  fir.'.t  aviation  meeting  there, 

with  Koland  Ijarros  as  his  star  nier,  for 
whom  he  obtained  a  special  prize  of  $20,- 

Francis  J.  Tietsort,  N.  Y.  American  Reporter,  Has  Met  000,  tlie  first  ever  given  by  the  Brazilian 
Ad,en.„re.  Following  Aviation  D.velopment-S.y. 

Reporters  Must  Read  Widely  equipped  24  ships  of  the  Lloyd  Brazileiro 


Adventure.  Following  Aviation  Development-Say. 

Reporters  Must  Read  Widely  equipped  24  ships  of  the  Lloyd  Brazileiro 

'  with  American  sets. 

V,.,.  ,  ,  ,  .  .  ,  ,•  j  One  year  he  ran  a  motion  picture 

RE  the  days  of  adventurous  journal-  cause  so  many  actions  arc  predicated  upon  theatre  in  Porto  Rico,  after  taking  over 
ism  gone.  >''  public  prints.  A  jhe  lease.  Since  the  war  he  has  tra- 

Do  reporters  ai)c  the  sedentary  but  wit-  .stickful  of  type  may  have  tremendous  in-  .^.^^sed  Europe  and  the  English  Channel 
active  men  like  1*.  P.  A.,  Heywood  nuence.  by  airplane,  visiting  a  total  of  12  countries 

Broun.  Don  Marquis,  l  ed  Robinson,  Jake  l  ie  editor  is  needed  as  a  balance  to  studv  economic  and  industrial*  condi- 

•alstalT  rather  than  the  trouble-seeking  wheel  as  a  sort  of  safety  valve,  of  course  tions.  He  has  conducted  stock  brokerage 

...  -ax.  loo  often  a  reporters  sympathy  is  swayed  houses  in  Chicago,  a  restaurant  in  Denver 

1  hey  re  foolish  if  they  do,  said  Fran-  and  his  judgment  distorted,  although  he  t  business  in  San  Francisco. 

CIS  J  lietsort,  reporter  on  the  staff  of  may  be  writing  in  the  best  of  faith  In  business,  and  after  a  short 

the  .\cw  y  ork  A  mcncan  this  week  this  connection,  reporters  should  always  ^rade  journalism,  when  he 

In  an  interview  with  Epitor  &  Pub-  remember  their  diitv  is  to  the  whole  i,:,.  4„,-i,r,:,-Ti  .v,-,,vov;.,»c  i,o 


remember  their  diitv  is  to  the  whole 


owned  his  own  technical  magazines,  he 


LiSHKR,  this  adventure  making,  romancing  public  and  m.t  to  the  person  whom  they  returned  to  newspaper  work  as  a 'reporter 
reporter,  who  recently  concluded  a  0,01)0  are  writing  about.  American 

mile  cross-country  airplane  flight  for  hi s^  While  not  advocating  the  return  of  the  r^ve  that  lie  is  not  merclv  an  old- 

newspajicr,  declared  adventure  is  not  dead  itinerant  newspaper  man  with  the  con-  vt.-pned  in  vesterdivs  T.etsnrt  is 

in  newspaiiering,  but  simply  the  ability  to  comitant  hard  liquor  drinking,  Tietsort  newspaper 

"'c-'*'  If  1  c  •  •  I  of  the  opinion  newspaper  men  should  niodern  newspaper  man. 

Since  before  the  Spanisn  War  when  travel  about  win  e  they  are  young,  more  .-Newspapers  are  getting  better  all  the 


Since  before  the  Spanish  WAar,  when  travel  about  while  they  are  young,  more 

he  started  work  on  the  Pciroit  Journal,  than  they  seem  to  do  today. 

Tietsort  has  been  proving  his  ability  to  “Four  years  are  too  long  to  spend  on 
find  adventure.  He  has  served  on  news-  any  one  newspaper  until  a  man  has  so  de- 
pajiers  from  coast  to  coast,  traveled  veloped  that  he  can  command  a  suffi- 

around  the  world,  and  has  learned  to  ciently  large  number  of  readers  to  make 

sjAak  five  languages.  For  awhile  he  left  it  his  duty  to  settle  down  on  one  staff,” 
newspaper  work  for  business,  but  found  he  said. 


the  life  too  unrornantic.  too  humdrum.  “He  should  have  first  traveled  enough  j  j^e  oldUchool 

Now  at  47  he  is  happiest  as  a  reporter,  to  have  acquired  ability  to  viziialize 
one  of  those  who  went  to  Labrador  to  places  in  the  news  and  enough  to  be-  ,,35 

meet  the  returning  W  orld  !•  vers,  one  of  come  rather  much  of  a  linguist.  ,,3,  i^^rned  that  inspiration 

the  hrst  to  fly  in  the  Shenandoah,  and  the  New  York  is  the  greatpt  news  center  good  copv  comes  from  good  coffee 

only  one  so  far  who  has  flown  over  all  the  greatest  field  of  high  romance  and  rather  than  gm  or  rve  ” 
the  model  airways  system  of  the  United  high  adventure  in  the  world  today,  but  ^  , 

States.  it  requires  a  good  linguist  to  dig  up  the  r.  -i  c.  evu  •  .  c  j 


“The  trouble  is  tbe  average  reporter  could  ever  get.”  amounts  are  saved  to  Ixe  divided  next 

has  no  real  knowledge  of  these  subjects.  What  is  needed,  Tietsort  maintained,  Christmas.  The  Minneapolis  Journal, 
He  cannot  make  tests  himself;  he  cannot  is  the  knowledge  of  how  to  search  for  the  with  a  similar  plan,  divided  $31,000 
talk  intelligently  to  inventors  or  scien-  news.  He  himself  spends  considerable  among  165  employes  last  Christmas, 
lists ;  he  needs  press  agents  to  assist  him  time  in  foreign  restaurants  on  the  East 
far  too  frequently.  Side  of  New  York,  where,  with  his  ability 


“There  isn’t  a  scrap  of  scientific  in-  to  understand  different  languages,  he  has 


formation  that  isn’t  of  value  to  a  news¬ 
paper  reporter. 

“He  needn’t  be  a  college  graduate.  He 


run  across  all  sorts  of  interesting  news¬ 
paper  stories. 

He  is  most  interested  now  in  scientific 


need  only  prescribe  himself  a  course  of  subjects,  in  engineering,  music  and  the 
stiff  scientific  reading  and  keep  to  it.  He  arts  and  is  handling  all  the  aviation  stories 
should  read  as  many  current  trade  publi-  for  the  American. 

cations  as  he  can  regularly.  Such  reading  From  1900  to  1910,  he  worked  on  the 
should  enable  him  to  understand  the  Buffalo  Rvenin"  Times,  the  Chieago 
great  truths  and  generalities  of  chemistry,  Chroniele,  San  1‘rancisco  Examiner,  Neiv 
engineering,  biology,  and  the  fundamental  York  Evening  lYorld,  Neto  York  Times, 


“1  believe  there  is  a  lot  of  bunk  about 


and  Bhiladelpliia  Public  Ledger. 

Then  for  a  while  he  went  into  business. 


the  ncces.sity  of  a  remarkable  writing  becoming  contracting  agent  for  the  United 
talent.  Writing,  I  think,  is  a  trade  like  Wireless  Telegraph  Company,  of  New 

bricklaying.  To  a  brick-layer  his  work  A’ork  and  Rio  de  Janeiro.  In  this  cap- 

becomes  mechanical  and  routine,  and  the  acity,  he  was  one  of  the  first  to  introduce 

same  is  true  in  regard  to  writers;  the  wireless  to  South  America, 

man  who  writes  easily  and  mechanically,  He  sailed  the  entire  coastline  of  Brazil, 
is  often  the  most  readable,  with  the  ex-  in  which  country  he  lived  for  four  years, 
ception  of  some  of  the  greatest  geniuses,  penetrated  the  interior  above  the  head 
who  s|X‘nt  hours  writing  one  phrase.”  waters  of  the  .Amazon,  the  Madeira  a.id 
The  reporter,  Tietsort  believes,  is  the  the  Rio  Teodoro  (River  of  Doubt)  and 
most  valuable  man  on  a  newspaiier  staff,  fi.is  been  pursued  by  South  American  can- 
and  he  prefers  to  remain  on  the  street,  de-  nibals  and  savages, 
daring  he  would  never  be  happy  at  an 

executive  desk.  i,' - 

“.A  reporter  is  to  a  newsiiaper  what  .  /-»  u  • 

a  salesman  is  to  a  factory,”  Tietsort  said.  1  TOSpCrity  >jOne  IS 

J  ws*^^  '  "  name  that  has  been 

"Of  necessity,  he  should  take  great  given  to  the  Dallas  mat- 

pnile  in  his  work.  .A  good  rejiiirter  has  ket-territOrV  (of  which 

heavy  resiKiiisinility  on  his  shoulders,  he-  tvt  •  i'  j 


THE 

PASSAIC 
DAILY  NEWS 

IrBUdt  in 

Local  oFi4 

Foraipk  Advortuing  m  ono  of 
Jar$oy’$  FoMtatt 
(trowvi§  Citio* 

TRADING  POPULATION 

167,395 

NEW  JERSEY  NEWSPAPERS.  INC. 
NaUcoal  Advartiting  RapresaotatiVOT 
iftom  /araay  Nawtpapara  Kiu-buiooly ) 
Na«  TarA  Cbkago  Pbila^  'pbia  Nawark 


“Prosperity  Zone”  is 
the  name  that  has  been 
given  to  the  Dallas  mar¬ 
ket-territory  (of  which 
The  News  is  the  accepted 
paper)  because  many 
authorities  and  most 
statistics  agree  in  desig¬ 
nating  it  as  the  most  con¬ 
sistently  prosperous 
single  market  in  America 
today. 

Write  to  Tbe  Sews  for  facts  and  data 

The  Dallas  Morning  News 


J.  a  Woodwanl 
lU  E.  4Zd  SL 
Now  York 


Runaway  Newoprint  Roll  Injures  1] 

Eleven  persons  were  injured,  five  seri¬ 
ously,  when  a  l,0(K)-p<>und  roll  of  news¬ 
print  paper  fell  off  a  heavily  loaded  truel 
and  rolled  down  four  flights  of  stairs  into 
the  Park  street  station  of  the  Cambridge 
subway,  Boston,  during  the  night  riisli 
hour,  Jan.  27.  The  truck,  loaded  with  11 
rolls  of  paper  for  the  Boston  Herald,  had 
skidded  and  crashed  against  the  subway 
entrance.  The  driver  was  arrested 
charged  with  intoxication. 


Payne  and  Barton  on  Committee 

G.  Logan  Payne,  publisher  of  the 
ll'ashington  Herald  and  Times,  an<l  Bruce 
Barton,  of  Barton.  Durstine  &  Uslxime, 
New  A’ork  advertising  ageiKy,  have 
apjyiinted  members  of  the  program  com¬ 
mittee  for  the  Houston  convention  of  the 
.Associated  .-Advertising  Clubs  of  the 
AA'orld,  May  9  to  15. 


time,”  he  declared.  “The  bigger  dailies 
are  printing  more  serious  and  constructive 
news  than  ever  before.  Extreme  sensa¬ 
tionalism  is  on  the  wane,  with  the  e.xcep- 
tion  of  a  few  newspapers,  which  appeal  to 
a  certain  class  of  reader. 

“And  the  newspaper  man  today,  if  he 


“Newspaper  adventure  today,”  he  said,  stories.  Daily  Starts  Christmas  Fund 

“can  be  best  found  in  scientific  fields — in  “There  are  more  untold  stories  running  The  San  Erancisco  Examiner  has  in¬ 

airplane  development,  in  electricity,  in  around  loose  on  the  streets  of  New  York  augurated  a  “Christmas  'Thrift  Fund”  for 
w  ireless.  than  all  the  reporters  of  every  newspaper  its  employes  whereby  stated  weekly 


I  Tunes 

lOfP.fofr  _ 

Evening 

_  ^70.0001 

J  Sunday  1 

Jp _ I  ^OsOOOi 


The 

Plain  Dealer 

has  the 

Largest 
Circulation 
of  Any 

Cleveland 

Daily 

Newspaper 

205,569 


Waadward  A  KsOr 
Sacuitty  Bld(. 
Chioaca 


20,827,721  Lines 

IN  1924 

The  Dispatch  exceeded  the  next 
largest  Ohio  newspaper  by 
2,500,909  lines  and  all  other 
Columbus  newspapers  com¬ 
bined  by  3.406,172  lines. 

NET  PAID  CIRCULATION 

98,458 

Largest  in  Central  Ohio 


^^CoHlO'S  GPOXTCST  HOWi 

NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Townt 
Are  Covered  Completely  By 

THE  DAILY  ARGUS 

of 

Mount  VernoB 

THE  STANDARD  STAR 

of 

New  RoeheUe 

(Bolb  Members  of  ABC) 

Westchester  Newspapers,  Inc. 
Freoklin  A.  Merriaro,  Free. 

Mount  Vemoa — New  Recbelle 


San  Francisco 
Chronicle 

M.  H.  de  Young 

Leading  N ewspaper  of  the 
Pacific  Coast 

“Blankets”  Northern  and 
Central  California 

A  clientele  that  can  and  doei 
buy  everything 

National  Advertising  Representatives 

Williams,  LaMTTence  & 
Cresmer  Co. 

Z25  Fifth  Ave.  360  N.  Michigan  Avc< 
NEW  YORK  CHICAGO 
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amon  carter  offers 

AD  CLUB  TROPHY 

Tenth  Diitrict  President  Donates  Silver 

Loving  Cup  to  Stimulate  At-  ' 

tendance  at  Houston  { 

Meet  in  May  p 

_  ti 

Will  S.  Wood,  secretary  of  the  Tenth 
District  Associated  Advertising  Clubs  of 
the  VV'orld,  which  comprises  the  entire  . 
state  of  Texas,  announced  recently  that  j 
Amon  (i.  Carter,  president  of  the  Tenth 
District,  will  offer  a  silver  loving  cup  or 
tropliy  to  the  advertising  club  in  the 
state  making  the  best  all-round  showing  j: 
during  the  year  1925.  Mr.  Carter  is  J 
president  of  the  I-'ort  Worth  Star- 
Telegram.  ‘ 

Every  one  of  the  32  clubs  under  the  ^ 
jurisdiction  of  the  Tenth  District  is  ex-  ' 
pected  to  compete  for  this  prize  which 
will  be  known  as  the  Amon  (i.  Carter  . 
trophy.  Mr.  Carter  is  vitally  interested 
in  the  showing  clubs  of  the  district  will  * 
make  at  the  World’s  convention  in  ' 
Houston,  May  9  to  14,  .md  is  offering 
the  trophy  to  stimulate  interest  in  the 
coming  event. 

Mr.  Carter  announced  that  directors  of  ' 
the  Tenth  district  will  be  called  into  ses-  I 
sion  at  an  early  date,  probably  in  Fort  * 
Worth,  where  important  business  matters 
relating  to  the  conduct  of  the  organization 
and  the  .staging  of  the  convention  will  be  ; 
discussed. 

Secretary  Wood  said  that  the  trophy  ' 
would  be  offered  clubs  on  the  following  1 
basis ;Forty  per  cent  for  the  general  ad¬ 
vancement  of  advertising;  30  per  cent  for 
membership  increase;  10  per  cent  for  em-  ' 
phasis  of  the  “Truth”  slogan;  10  per  < 
cent  for  co-operation  with  the  district  1 
organization,  and  10  per  cent  for  co-opera-  < 
tion  with  the  national  organization. 
Representation  at  the  Houston  convention  1 
and  co-operation  rendered  in  making  it 
a  success  will  count  heavily  in  the  latter 
two  instances,  Mr.  Wood  said.  ' 

Judges  of  the  contest,  which  will  close 
next  December,  are  to  be  Lou  Holland, 
president,  A.  A.  C.  W. ;  Carl  P.  Hunt, 
manager ;  Karle  Pearson,  educational  I 
director,  and  W.  Frank  McClure,  chair¬ 
man  of  the  National  Commission. 

NEW  NEWSPRINT  METHOD 

Jack  Pine  Being  Used  in  Canadian  Paper 
Making  Experiments 

Experiments  are  being  made  in  Cana¬ 
dian  pajK-r  mills  which,  if  they  are  as 
successful  as  early  tests  have  indicated, 
will  open  up  an  'mportant  new  source  of 
material  for  newsprint. 

In  experimental  quantities  a  new  type 
of  newsprint  has  been  produced  from  a 
base  composed  of  78  per  cent  jack  pine 
and  22  per  cent  sulphite  pulp.  It  is  .sai<l 
the  paper  thus  produced  has  been  found 
to  meet  all  requirements  for  newsprint. 
Heretofore,  jack  pine  has  not  been  used 
in  production  of  newsprint  because  of  its 
content  of  pitch,  resin  and  other  gummy 
substances. 

The  experiments  are  being  conducted  in 
the  plant  of  the  Wood  and  Pulp  Process, 
Ltd.,  ,at  Thorold,  Out.  Extraneous  sub¬ 
stances  in  the  pine  are  removed  and  the 
pulp  is  mixed  with  the  sulphite  pulp  and 
converted  into  newsprint  hy  the  or(linary 
methixls. 

WOOD  HEADS  UTAH  PRESS 

Association  Opposes  Child  Labor 
Amendment  at  Annual  Meet 

The  Utah  State  Press  .As.sociation  in 
convention  at  Salt  Lake  City,  Jan.  24,  25 
and  26.  went  on  record  against  the  Child 
Labor  Amendment  to  the  Constitution. 

I  Delegates  expressed  the  opinion  that  the 
'  amendment  would  discourage  boys  from 
following  the  printing  and  newspaper  pro¬ 
fession.  many  of  them  having  progressed 
far,  especially  in  the  country  towns,  be¬ 
fore  reaching  the  age  of  18.  the  minimum 
age  projMised  in  the  amendment. 

Another  resolution  urged  advertisers  to 
recognize  the  lo<-al  press  as  the  most  ef¬ 
fective  a<lvcrtising  medium. 

Karl  S.  Carlton,  of  Heaver  City,  presi- 


WHATS  WHAT  IN  THE  FEATURE  FIELD 


^^’’ALTER  CAMP  is  now  writing  ex- 
clusively  for  the  Ledger  Syndicate, 
Philadelphia,  his  articles  on  all  sports  ap¬ 
pearing  seven  days  a  week  under  the  cap¬ 
tion  “Sport-Casts.” 

Qare  Briggs,  cartoonist,  recently  spent 
several  days  visiting  his  old  home  in  Dix- 
ton.  Ill.,  where  “Oh  Skinnay,”  and  “The 
Days  of  Real  Sport”  had  their  origin. 

.•\1  Demaree,  major  league  l)aseball 
pitcher  and  comic  artist,  has  signed  a 
live-year  contract  with  Associated  Editors 
Inc.,  Chicago,  for  a  single  column  sports 
cartoon.  During  the  past  year  he  has 
drawn  frequently  for  the  Chicago  Even¬ 
ing  .American  and  Baseball  Magazine. 

H.  .\.  MeXitt,  general  manager  of  the 
Central  Press  .Association,  is  back  at  his 
desk  in  Clevclaml.  after  a  three  weeks’ 
vacation  in  ITorida. 

Irving  Cobb  Shinn,  inventor  of  games 
and  puzzles,  is  now  editing  a  four-p;igc 
magic  supplement,  issued  in  mat  or 
printed  form,  called  “.A-maze-o-magic” 
for  the  Bell  Syndicate,  Inc.,  New  York. 

The  Central  Press  .Association  has  ob¬ 
tained  W  first  publication  as  a  serial, 
“Michael's  Marriage,”  a  novel  by  a  pop¬ 
ular  author  who  uses  for  this  story  the 
pseudonym,  “Michael.” 

Norman  E.  Brown,  sporting  editor  of 

dent  of  the  association,  presided,  support- 
ham  Citv.  was  chosen  vice-president, 
ed  by  R.'  T.  Porte,  secretary-treasurer. 

Dennis  Wood,  of  Nephi,  was  elected 
president  for  the  coming  year,  and  R.  T. 
Porte  was  re-elected  secretary-treasurer. 
The  next  convention  will  be  held  in  Logan 
in  the  summer. 

SHORT  AND  SNAPPY 

Kama*  Pre»«  Hold*  One  Day  Sestion — 
Deniou*  Elected  President 

Kansas  Press  Association  held  a  one 
day  session  last  week  in  Topeka  attended 
hy  400  delegates  and  their  wives,  fiov. 
Ben  S.  Paulen  was  the  principal  speaker. 

()ther  speakers  on  the  program  were: 
John  Redmond,  Burlington  Republican; 
Clyde  H.  Knox,  Independence  Reporter; 
AA’allace  J.  Ferry,  E'erry-Hanley  Adver¬ 
tising  Company,  Kansas  City.  Mo. ; 
George  AV.  Marble,  l-t.  Scott  Tribune; 
E.  H.  Hubbard,  Kingman  Journal;  Jess 
Denious,  Dodge  City  Globe;  F.  L.  Valen¬ 
tine,  Clay  Center  Times,  and  H.  W.  Shid- 
eler,  Girard  Press. 

The  editors  were  tendered  a  banquet  by 
the  Santa  Fe  Railroad. 

The  following  officers  were  elected: 
Jess  Denifuis,  Dodge  City  Globe,  presi¬ 
dent;  George  A\'.  llarmon,  Talley  Falls 
Tindieator,  vice-president ;  J.  H.  Barley, 
Washington  Republican,  re-elected  treas¬ 
urer.  secretary  will  be  chosen  by  the 
executive  committee. 


the  Central  Press  .As.sociation,  will  le.ave 
the  latter  part  of  E'ebruary  to  cover  the 
training  camps  of  the  various  baseball 
leag-tes. 

Mrs.  Florence  Riddick  Boys,  editor  and 
owner  of  a  woman’s  page  syndicate  at 
Plymouth,  Ind.,  has  adopted  a  new  title, 
calling  her  material  “For  the  AA’oman 
Reader,”  rather  than  “AA'^oman’s  Page”, 

The  Continental  Theatrical  Information 
Service  has  moved  its  offices  from  112 
West  44th  street  to  145  AA’est  45th  street. 
New  York. 

Harendranath  Maitra,  Hindu  author, 
has  written  a  series  of  weekly  articles 
under  the  head  “Wisdom  From  the  East,” 
for  the  Ferleral  Feature  Syndicate,  New 
York. 

Theodore  Scheel  has  been  apixiinted 
staff  artist  of  Science  Service,  AVashing- 
ton,  D.  C.  He  will  devote  chief  attention 
to  the  feature,  “Cartoon-O-Graphs.” 

Arthur  Carlson,  formerly  on  the  sports 
staff  of  the  Flint  (Mich.)  Journal  has 
joined  the  sport  staff  of  Nea  Service,  Inc., 
Cleveland. 

Herman  Henning,  make-up  editor  of 
rhe  Cleveland  Press,  has  joined  NEA  Ser¬ 
vice,  Inc.,  as  make-up  editor,  succeeding 
Larry  Foster,  resigned. 

Complaint  Reply  Due  Feb.  17 

Reply  to  the  Federal  Trade  Commis¬ 
sion’s  advertising  agency  complaint  will 
be  made  Feb.  17,  all  three  defendants 
charged  with  alleged  monopoly  in  re¬ 
straint  of  trade,  having  been  granted  a 
30-day  extension  of  time. 

The  three  defendants  are  the  American 
.Association  of  Advertising  Agencies,  the 
American  Press  Association,  and  the 
Southern  Newspaper  Publishers  Asso¬ 
ciation. 

Libel  Suit  Transferred 

Suit  for  $100,000,  alleging  libel,  filed  by 
Mr.  and  Mrs.  .A.  R.  Lawson  in  19th  Texas 
District  Court  against  the  Pulitzer  Pub¬ 
lishing  Company,  publishers  of  the  St. 
Louis  Post-Dispatch,  has  been  transferred 
to  the  Federal  court  at  AVaco,  Tex.,  on 
application  of  defense  counsel.  Plaintiffs, 
in  their  suit  originally  file»l  some  time 
ago,  claim  articles  were  printed  reflecting 
upon  the  character  of  their  daughter, 
Louise,  former  Texas  girl,  found  slain 
in  her  New  York  apartment  about  a  year 
ago. 

Newspapers  Boosting  Alberta 

.Allierta  Press  Association  recently  de¬ 
moted  a  week  to  promoting  a  “Taking 
Stock  of  Alberta”  campaign  whereby  re¬ 
sources  of  the  province  were  advertised  in 
full-page  space  in  each  member  news¬ 
paper. 


HotaiingsNews  Stand 

Broadway  AND  45rd  St. 

North  End  The  Times  Building- 


These  Three 
O.K.PlusPlan 

I  r  i.s  rather  unusual  to  find 
three  excellent  leading 
newspapers  in  one  city  put¬ 
ting  their  seal  of  approval  on 
the  same  issue.  Irrespective 
of  politics  and  policies, 
there’s  one  issue  that  meets 
the  approval  not  only  of  the 
Toledo  Blade,  Toledo  News- 
Bee  and  Toledo  Times,  but 
of  hundreds  of  other  news¬ 
papers  throughout  the  coun¬ 
try —  that’s  the  Imperial 
Plus  Plan. 

Publishers  O.  K  the  Plus 
Plan  because  it  keeps  their 
type  metal  up  to  its  highest 
efficiency  and  thereby  adds 
years  of  working  life  to  the 
metal.  Its  economy  and  de¬ 
pendability  will  quickly  win. 
your  approval. 

May  We  Send  a 
CopyofthePlan? 

Tear  out  this  advertisement — 
jot  down  your  address  on  the 
margin — send  it  to  us  and  we’ll 
forward  a  copy  of  the  famous 
Imperial  Plus  Plan  at  once. 
Remember  the  Plan  is  adapted 
to  any  and  every  publication  re¬ 
gardless  of  conditions.  It  will 
work  out  in  your  shop. 


M  E  T  AL 

Unotype-^Monotype — Intertype 
Stereotjrpe 

Elrod— Ludlow — Linofraph — Thompeon 

Imperial  Type 
Metal  Co. 

--  iUdelpkU  ClereUad— D«tr«it 


**Perhepe  the  moot  cosmopolitan  spot  In  New  York  Qty  la  Forty-third  Street  end 
Broadway  •  .  •  Here  is  a  mammoth  news  stand  which  sells  newspapers  frotn  every 
dty  in  the  %ror1d.  •  •  Every  cown  haa  similar  stands*  but  none  aa  hu^  aa  thla» 
and  none  as  vsuied  and  aa  picturesque  in  its  patronage.” 

— Boston  Transeriptt  Oc$,  29,  1921. 

HOTAUNG’S  NEAVS  agency,  308  WEST  40th  STREET,  NEW  YORK 


BEST  BY  AGIO  TEST 


h  tl  i  t  o  r  &  Publisher  for  February  7 ,  1925 


PUBLISHERS  AND  ADVERTISERS  SHOW 
PROGRESS  OF  THEIR  ART 

- By  CHALMERS  L.  PANCOAST _ 


ADVERTISING  AGENCY  AFFAIRS 


'^PHK  free  exhibit  of  Advertising  Art, 
held  under  the  auspices  of  the  Poor 
Richard  Club  of  Philadelphia,  recently, 
attractol  wide  attention  as  a  notable 
achievement. 

It  was  an  exposition  indicating  distinct 
progress,  clever  ideas,  remarkable  de¬ 
velopments  and  originality  in  conception. 

It  was  an  outstanding  feature  of  the 
Poor  Richard  annual  show,  because  it 
remarked  the  wonderful  progress  of  the 
last  half  century  in  advertising  art. 

Methods  of  modern  publishing  were 
graphically  and  educationally  illustrated. 

The  l‘liila<lcl(>ltia  Public  Ledger  dis¬ 
played  a  group  of  photc^raphs  (enlarged 
to  4x6  feet)  showing  interesting  views 
of  the  new  plant  now  under  construction ; 

5^ also  an  exceptionally  fine  picture  of  the 
building  as  it  will  appear  when  completed 
which  will  occupy  an  entire  block. 

The  Philadelphia  Record  had  an  in¬ 
teresting  exhibit  featuring  its  Merchan¬ 
dising  Department,  and  parts  of  cam¬ 
paigns.  In  the  display  was  a  copy  of 
The  Retail  Grocery  and  Drug  Revieio; 
questionaries ;  books  on  Philadelphia 
Market ;  card  route  system.  Their  new 
campai^  on  “Advertising  Newspaper 
Advertising”  was  shown  in  detail,  which 
is  designed  to  educate  Record  readers 
to  read  and  respond  to  advertising. 

Exceptionally  interesting  exhibits  were 
made  by  L'Opinione,  Pennsylvania’s  only 
Italian  newspaper ;  the  Camden  Courier 
and  Allentown  Morning  Call.  These 
newspapers  also  distributed  souvenirs  in 
the  form  of  paper  weights,  knives,  letter 
openers,  books,  etc. 

Agencies  were  well  represented  by  dis¬ 
plays  of  distinctive  appeal. 

N.  W.  Ayer  had  a  showing  of  original 
paintings,  color  advertisements  and  other 
work  for  their  clients. 

(ieorge  Edwards  &  Co.  a  display  of 
entire  newspaper  campaigns ;  Richard  A. 
Foley  exhibited  various  campaigns  which 
have  been  successful ;  J.  H.  Cross  used  a 
large  gilded  book  presenting  page  copy  of 
their  various  clients;  Tracy-Farry  Com¬ 
pany  had  a  display  of  typical  advertise¬ 
ments  from  the  campaigns  of  their 
clients;  a  scries  of  newspaper,  bank  and 
financial  ads  was  shown  by  John  Clark 
Sims;  Young  and  Rubican  had  a  notable 
display  of  original  paintings  and  the 
resultant  reproductions  in  attractive  ad¬ 
vertisements. 

An  original  display  was  made  by  the 
Charles  C.  Green  Advertising  .\gency, 
tieing  up  the  four  display  boards  with 
a  slogan — “Follow  the  Green  Line  of 
.Advertising  Accomplishment.”  .A  green 
line  extended  across  the  displays  con¬ 
necting  up  the  various  new.spaper  cam¬ 
paigns.  A  small  booklet  with  the  slogan 
title  was  distributed.  Extracts  from  ar¬ 
ticles  which  had  appeared  in  Edik  r  & 
PuBi.iSHER  and  otlier  journals  formed 
the  text  matter. 

The  new'paper  campaigns  featured  in 
the  exhibit  were  those  of  Mueller’s  M,ac- 
aroni :  Wiss  Scissors;  Hohner ,  Har¬ 
monicas:  Kraeuter  Pliers;  Vivaudou 
Mavis  Talcum ;  etc. 

.\1.  ing  the  green  line,  on  the  two 
center  boards,  was  displayed  photographs 


POWER— 

without  duplication, 
reaching  45  out  of 
every  100  people  who 
buy  any  New  York 
evening  newspaper. 
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EVENING  JOURNAL 


of  the  officers  of  the  firm  and  various 
members  of  the  organization. 

Slogans  appeared  everywhere.  They 
seemed  to  dominate  the  displays.  It  was 
a  unique  exhibit  of  clever  ads,  anusual 
ideas,  packages,  paintings,  printing,  slo¬ 
gans,  short  phrases  and  bold  colors. 

The  romantic  setting  of  Atlantic  City 
was  used  in  the  background  of  a  beauti¬ 
ful  painting  advertising  the  Pennsylvania 
Railroad.  Two  other  paintings  of  beauty 
and  admirable  artistry  were  of  the  Broad¬ 
way  Limited  around  the  famous  Horse- 
show  Curve,  and  Hell’s  Gate  Bridge  with 
the  Magic  City  of  New  York  in  the 
background.  The  romance  and  adven¬ 
ture  of  a  great  railway  system  was  ex¬ 
pressed  in  these  bold,  colorful  paintings. 

The  Fels-Naptha  display  featured  the 
slogans — “Nothing  Can  Take  The  Place 
of  Fels-Naptha,”  and  “The  Golden  Bar 
W'ith  the  Clean  Naptha  Odor.”  Atlas 
Portland  Cement  was  featured  by  illus¬ 
trations  in  colors ;  Pierce- .Arrow  by  pho¬ 
tographs  of  cars  from  1901  to  1925,  also 
with  advertisements  showing  the  change 
from  black  and  white  to  color. 

Ketterlinus  had  a  display  of  trade¬ 
marks  and  advertisements  used  from  25 
to  75  years  ago.  The  contrast  between 
the  work  of  olden  days  and  today  is  re¬ 
markable.  Old  lager  beer  signs;  posters 
featuring  “The  Boss,”  a  famous  horse¬ 
shoe  of  its  day ;  Eclipse  and  Keating 
bicycles,  old  style  book  of  Wanamaker 
and  Brown  in  1^7  showing  balloon  skirts 
and  bustles;  old  time  calendars  of  R<87 
picturing  sleighing,  skating  and  the  pop¬ 
ular  sports  of  yesterday.  These  were 
placed  alongside  modern  posters,  cut¬ 
outs  and  ads  to  emphasize  the  progress 
made  in  the  art. 

Other  interesting  exhibits  were  Kirsch- 
baum  Clothes,  featuring  the  Sign  of  the 
Cherry  Tree;  Farm  Journal  with  dot 
maps  showing  values  of  farm  lamls  and 
prcKlucts ;  Franklin  Fire  Insurance ;  Dill 
and  Collins,  makers  of  Quality  Printing 
Papers ;  Strathmore  Papers  j  Walter  P. 
Miller,  showing  the  advertising  value  of 
the  paper  box ;  Whitman’s  Chocolates, 
featuring  the  Sampler  Messenger  Boy; 
Bell  Telephone:  Reading  Railroad;  The 
Chrysler  Six ;  Japan  Paper  Company. 

The  Monotype  New  Type  faces  m.ide 
exclusively  by  the  I.anston  Moniitypc 
Machine  Comp.'my,  exhibited,  showing  the 
original  drawings,  patterns,  punches,  mat¬ 
rices,  type  and  finished  pnxlucts. 

Philadelphia,  through  this  wddely  ad¬ 
vertised  free  exhibit  of  .Advertising  .\rt, 
has  taken  the  lead  in  arousing  the  en¬ 
thusiasm  and  praise  of  advertising  men. 

The  originality  and  cleverness  displayed 
in  nuiking  exhibits  brought  only  com¬ 
ments  of  commendation  and  surprise  from 
the  visitors. 

Editor  &  Pi  bi.isokr  is  asked  to  locate 
address  of  Mr.  .A.  .^auers. 


A  Security  Market 

with  complete  newspaper  financial 
service. 

Ruflfalo  offers  a  promising  market  for 
hifth  ^3‘le  securities.  The  Buffalo 
Evening  News  financial  and  business 
pages  are  c'^mplete.  interesting,  prompt: 
carrying  TO-DAY'S  news  of  activities 
in  c<»mmerce  and  markets  TO-DAY. 

The  News  with  its  effective  coverage 
and  responsive  reader  interest  offers 
the  financial  advertiser  the  complete 
audience  in  the  Buffalo  territory. 

A.  B.  C  Sept.  30.  1024.  *124,468  total 
net  paid. 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

*Prcsent  average  circulatioii  12C.7C3 
Edward  H.  Butler,  Editor  and  Publisher 
Kelly'Smhh  Company,  Representatives 
Marbridge  Bldg.  Lytton  Bldg. 

New  York.  N.  Y.  Chicago,  Ill. 


^HE  Frank  Preshrey  Company  this  1 
week  announced  the  election  of  John  < 
Clark  Sims  as  vice-president,  effective 
I'eb.  1.  Mr.  Sims  is  now  associated  with 
.Allred  Gratz  in  the  management  of  the 
Philadelphia  office,  and  is  also  general 
representative  of  the  company  in  serving 
national  advertisers  in  the  United  States. 
He  has  been  conducting  his  own  agency 
in  Philadelphia.  On  Alarch  1,  the  Pres¬ 
hrey  Company  will  move  its  Philadelphia 
office  from  1001  Chestnut  street  to  larger 
(|uarters  in  the  Cunard  Building,  220 
South  16th  street. 

.Arthur  Weisenberger,  formerly  secre¬ 
tary  of  .Alfred  Fantl  Company,  Inc.,  for¬ 
eign  representatives  for  .American  depart¬ 
ment  stores,  has  joined  the  L.  S.  Gold¬ 
smith  Advertising  Agency,  New  York. 
He  will  devote  a  great  part  of  his  time 
to  the  selling  problems  of  the  agency’s 
clients.  Ten  days  ago,  he  returned  from 
Europe,  following  an  extensive  investiga¬ 
tion  of  foreign  merchandising  and  adver¬ 
tising  mcthiKls. 

Irvin  F.  Paschall  was  re-elected  presi¬ 
dent  of  Irvin  F.  Paschall,  Inc.,  advertising 
counsel,  Chicago,  at  the  annual  meeting 
of  stockholders.  F.  U.  Webster  was 
named  vice-president,  and  .A.  W.  Schaaf, 
secretary  and  treasurer. 

Officers,  directors  and  staff  of  Smith, 
Sturgis  &  Moore,  Inc.,  held  their  annual 
winter  gathering  in  the  Yacht  Room  of 
the  Hotel  .Astor,  New  York,  Feb.  2. 

Roland  E.  Sturhalin.  formerly  with  H. 
W.  Kastor  &  Sons,  advertising  company, 
St.  Louis,  has  resigned  to  open  his  own 
agency. 

The  Blaker  Advertising  Agency,  New 
York,  has  been  incorporated  with  Walter 
H.  Blaker  as  president,  J.  F.  Cowper- 


thwaite,  secretary-treasurer,  and  The  1 
dore  D.  Siegel,  assistant  treasurer.  1 

Donald  S.  Harris,  formerly  of  tl  I 
Thomas  Advertising  Service,  Tampa  at 
Jacksonville,  Fla.,  is  now  assistant  . 
Jesse  H.  Neal,  executive  secretary  of  tl 
Associated  Business  Papers,  Inc.,  Xp 
York.  Mr.  Harris  was  at  one  time  ai 
associate  editor  of  Popular  Scieiut 
Monthly. 

A  charter  of  incorporation  has  bet# 
granted  Aerial  Advertising,  Inc.,  of  Bos¬ 
ton,  aerial  advertising,  by  the  Xlassachus- 
etts  secretary  of  state.  The  capital 
given  as  $25, (KK)  and  the  incorporators  ai 
Charles  R.  F.  Scott,  Arthur  A.  Towk 
and  James  L.  Herbert,  all  of  Boston. 

The  Chambers  Agency,  Inc.,  Louisville 
Ky.,  on  Feb.  2,  started  a  three  day  coo 
mercial  art  display  at  the  Seelbach  Hotel 
under  J.  J.  Wolf,  art  director  of  th; 
agency. 


WHY  SOME  TEXAS 
CAMPAIGNS  FAIL? 

Because 

The  BEAUMONT 
ENTERPRISE 

-AKtn. - 

The  BEAUMONT 
JOURNAL 

were  not  on  the  list.  Some 
Sales  Managers  think  they 
can  cover  Texas  with  four 
papers.  They  can  not. 

Asl(  BeclpDfith — He  Knojvs. 

"FIRST  IN  PUBLIC  SERVICE" 


The  WorlA  and  the  Eve¬ 
ning  World  have  a  com¬ 
bined  drculation  dailf,  oi 
750.000  for  $1.20  per  agate 
line  gross,  subject  to  con¬ 
tract  discounts.  These  two 
papers  are  read  by 
more  jobbera,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  ccmcentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combinatioo. 


PuUtzcr  Bkdiding.  New  York 
Mailers  Bldg.  Gemral  Motors  Bldg. 
Chicago  Detroit 


.  \J  Tbe  iUte’i  **DrmiitaUvts  ti  tki 

L  Natlonsi  Klrlo— 

«  THE  iOHN  M.  BRANHAM  Cl. 

J  A  ^  —  Chicago  —  Bt.  LaMi 

Atlanta  —  Detroit  —  Ktiuu  Qtf 
—  ^  ^  8ao  FrancLsco — Los  Aocetai 

New  Orleans  States  1 


Hos  Angeles  %imti 

Ths  only  great  morning 
newspaper  tM  the  PacHic  |  ‘ 
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NEWSPAPER  TRAINING  BIG  ASSET  IN  , 
DIPLOMATIC  CORPS,  WHEELER  FINDS 

Former  New  York  Press  Man  Now  Reaching  Top  After  19  j 
Years’  Service — Says  U.  S.  Dailies  Ahead  in 
Printing  World  News 

-  '1 

Alexander  MOORE,  Ambassador  Wheeler  took  charge.  He  had  slips  * 
to  Spain,  and  George  Harvey,  now  printed,  which,  with  his  signature,  would  - 
editor  of  the  ll'asliinston  Post,  and  re-  entitle  th«-  tn-arer  to  15  cents.  He  is- 
cently  returned  sued  three  of  these  a  day  to  every  Amen- 

-  from  the  Court  can  at  Esbjcrge,  giving  them  sufficient 

of  St.  James,  are  funds  for  meals  and  rooms, 
two  conspicuous  Then  he  obtained  a  mimeograph  ma-  || 
examples  of  news-  chine,  and  set  to  work  as  reporter,  edi- 
paper  men  who  tor,  and  printer  in  the  publishing  of  a 
have  entered  dip-  small,  daily  newspaiier  in  English,  to 
lomatic  service  at  keep  those  in  his  charge  informed  on  the 
the  top  of  the  latest  news  of  the  war.  The  daily  news- 
ladder.  _  paper,  more  than  anything  else,  re-estab- 

But  there  is  iislied  the  morale  of  the  party,  made  all 
apparently  _  only  of  them  confident  they  would  soon  find 
one  man  in  the  a  way  out  of  their  difficulties, 
entire  foreign  Wheeler  finally  arranged  with  the 

service  of  the  Danish  government  to  furnish  him  with 
Lnited  states.  ^  jn  stranded  Americans 

IIoK.  Post  Wiieeuk  who  has  entered  across  the  North  Sea  to  Hull. 

V’.””'  news-  ojj  interesting  to  note,”  he  recalled 

paper  field  and  worked  his  way  upwards  “that  in  spite  of  all  the  money 

within  the  ranks  of  diplomats.  j  gave  out  under  my  signature,  1  never  | 

He  is  Hon.  Post  W  hee'er.  former  lost  a  cent,  and  that  the  .Americans  with 
newspaper  man.  who  was  interviewed  re-  me  at  Esbjerge  were  particularly  grate- 
cently  when  in  New  York  awaiting  as-  ful  for  the  daily  patKr  1  furnished  them.” 
lignmeiit  as  United  States  Minister.  Mr.  Wheeler  joined  the  New  York 

“Newspaper  training  is  excelUnt  edu-  Press  in  1894,  after  he  had  operated  his 
ation  for  a  diplomatic  career,"  Mr.  own  newspaper  syndicate  from  Paris  and 
Wheeler  declared.  “Since  passage  of  1-ondon.  He  held  practically  every  edi- 
the  Rogers  Bill,  the  United  States  for-  tonal  position  on  that  newspaper,  start- 
eign  service  offers  boundless  oppirtuni-  mg  its  Jersey  edition,  its  Brooklyn 
ties  to  young  men.  especially  those  who  edition,  and  its  weekly  edition  for  up- 
havc  had  experience  in  journalism."  state  distribution. 

Mr.  Wheeler  left  the  old  Nnv  York  .  was  always,  however,  P^ticularly 
Press  19  years  ago,  took  civil  service  '.'tcrested  in  foreign  news  and  at  the 
examinations  for  the  foreign  service,  and  ^e  left  newspaper  work  for  a  diplo- 

has  since  then  advanced  upwards  through  career  he  was  writing  all  the  edi- 

posts  in  Tokyo,  Rome,  St.  Petersburg,  .Press. 

Stockholm  and  London,  until  now  he  has  .  P‘^rhaps,  he  said,  there  is  some 
been  recommended  to  President  Coolidge  newspaper  man  in  the  positmn  1 

as  candidate  for  Minister.  >"“rs  ago  who  might  be  in- 

,  ,  ,  icrested  in  entering  the  foreign  service  of 

I  have  always  found  my  newspaper  United  States 
traini^  tremendously  valuable,”  Mr.  -it  a  ^eal  service  and  he  will  never 
Wheeler  said.  .Naturally  w'hen_  a  man  regret  its  choice  as  his  career." 

has  long  been  carefully  following  the  _ 

news,  he  knows  more  about  comparative 

news  values  than  men  otherwise  trained.  A.N.P.A  Open  Shop  Division  Active 
“And  that  is  what  a  man  in  the  foreign  ,  . 

I  service  needs.  There  is  very  little  news  activity  of  the  open  shop 

.  in  foreign  countries.  England  especially.  J'vsion  of  the  American  Newspaper  Pub- 
which  does  not  effect  us.  Legislative  hshers  Association  was  reported  to  the 
■  ?  news  all  over  the  world  recoils  on  us.  i*ss^'ation  s  board  of  directors  meeting 
And  a  consul  or  charge  d’  affaires  must  division 

-  keep  his  fingers  on  the  news,  must  do  established  a  few  years  ago  for  the 

^  more  than  that;  he  must  look  vears  members  operating  non-union 


more  than  that:  he  must  look  years  j' ,  ‘  memoers  operatir 
ahead  to  try  and  discover  what  is  going 
to  happen.  While  he  is  doing  this  he 

must  always  tear  in  mind  the  question:  Man  Overte.. 

What  IS  It  going  to  mean  to  .America? 

Returning  but  recently  from  the  Court  Richard  Mealand  of  the  Toledo  Blade 

of  St  James,  Mr.  Wheeler  was  par-  is  traveling  in  Europe. 

ticularly  interested  in  the  amount  of  _ 

foreign  news  being  played  in  American 


newspapers. 

“The  newspapers  of  the  United  States 
print  10  columns  of  news  of  the  worhl 
to  one  of  almost  every  other  foreign 
newspaper,”  was  his  comment. 

“To  my  mind,  the  American  newspap¬ 
ers  are  performing  a  remarkable  service 
to  their  readers  by  stimulating  interest 
in  foreign  news.  There  are,  for  instance, 
«ly  about  six  newspapers  in  all  of 
^rope  which  offer  the  same  world-wide 
riew  of  events  as  the  commonest  news- 
Pnper  in  the  United  States.” 

In  the  foreign  .service  of  the  United 
States,  Mr.  Wheeler  has  had  many  ex- 
Pwiences,  when  his  newspaper  training 
nns  stood  him  in  good  stead. 

An  outstanding  example  was  at  the 
nwbreak  of  the  war.  Then  he  was  in 
wlin,  with  his  wife  and  baby.  The 
''i'wlcr  family  was  rushed  through 
^diTation  after  mobilization,  thrown 
^  in  the  rain  and  carried  along  to  the 
“fder  in  cattle  cars,  finally  reaching 
Sfbjerge.  a  little  Danish  port  on  the 
^♦orth  Sea. 

With  them  there  were  hundreds  of 
American  tourists,  mostly  women  and 
tniWren.  virtually  pOTniless  and  on  the 
’ffge  of  demoralization. 


CITY  EDITOR  SENDS  S.O.S. 
FOR  REAL  REPORTERS 

/^ITY  editors  and  newspapers  in 
North  Carolina  have  their 
troubles  with  reporters  if  a  letter 
received  by  Gerald  W.  Johnson, 
head  of  the  department  of  journal¬ 
ism  of  the  I’niversity  of  North 
Carolina  correctly  expresses  the 
situation. 

Mr.  Johnson  recently  received 
this  note  from  the  city  editor  of  a 
leading  daily  of  the  state: 

“Dear  Sir:  Please  ship  me  at 
once  C.  O.  D.,  one  (11  carload  of 
reporters  who  are  able  to  spell 
maintenance,  who  use  singular 
verbs  and  subjects  only  in  the  same 
sentence,  who  are  able  to  write  at 
least  ten  words  per  minute,  who 
know  something  of  the  differences 
existing  between  advertisements, 
editorials  and  news,  and  who  can 
be  depended  on  to  go  where  they 
are  told  to  go  and  see  the  folks 
they  are  supposed  to  see,  whether 
they  get  anything  or  not." 


THE  SOIL  OF 

Indiana 

A  Source  of  Steady 
Income 


Every  year  the  people  of  Indiana  receive 
millions  of  dollars  from  their  land.  Indiana’s 
diversified  crops  are  unfailing  and  have  an 
annual  valuation  of  $497,229,695.  The  indi¬ 
vidual  crop  valuations  are  as  follows: 


VALUE  OF  CORN . 

VALUE  OF  WHEAT  . . . 

VALUE  OF  HAY . 

VALUE  OF  OATS . 

VALUE  OF  RYE . 

VALUE  OF  POTATOES 
VALUE  OF  TOBACCO  . 


$229,000,000 
.  98,000,000 

.  53,000,000 

.  42,000,000 

7,000,000 
6,000,000 
5,000,000 


Besides  the  crops  that  are  products  of  the 
soil  each  year,  Indiana  furnishes  excellent 
pasture  for  cattle,  horses,  sheep,  hogs  and 
other  live  stock  to  the  value  of  $261,000,000. 

INDIANA  WILL  YIELD  YOU 
A  STEADY  INCOME 

provided  you  use  these  daily  newspapers  to 
link  your  merchandise  to  the  local  dealers. 

This  list  of  Indiana  dailies  will  win  sales 
distribution  and  popularize  your  merchandise 
in  the  Hoosier  state. 


Ral*  !•? 
SjMM  IMM 

tDecatnr  Democrat  . (E)  S.IM  .035 

’EvantviUe  Courier  and  Journal...  hJj30  /  39,069  .09 

*Evan8viIle  Courier  and  Journal  . (S)  32,840  M 

•Fort  Wayne  Journal-Gazette  . (M)  31,502  4)7 

•Fort  Wayne  Journal-Gazette  . (S)  34.520  .07 

•Fort  Wayne  New»-Sentinel . (E)  41.938  .09 

‘Cary  Evening  Post-Tribune  . (E)  14,196  .055 

Hammond  Times . (E)  15,436  .05 

•Huntington  Press . (M&S)  3,797  .025 

•Indianapolis  News  . (El  128,400  J25 

•Lafayette  Journal  &  Courier . |  .06 

tttLa  Porte  Herald-Argns  . (El  6.000  .025 

•Newcastle  Courier  . (E)  4.^17  .025 

•South  Bend  News-Times . 12%2*/ 

•South  Bend  News-Times  . (S)  21,293  .06 

tSonth  Bend  Tribune . (S)  19488 . (E)  20,637  46 

•Terre  Haute  Tribone  . (E&S)  22430  46 

•A.  B.  C.  Statement,  Sept  30,  1924. 
tGovemment  Statement  Sept  30,  1934. 
tttCovemment  Statement  April  1,  1924. 


Editor  &  Publisher  for  February  7 ,  1925 


•UR  OVN  VOR!^ 

"or  Letters 


By  JAMES  MELVIN  LEE 


ROUKKT  R.  McCORMICK,  co- 
editor  of  the  Chicago  Tribune,  opens 
his  little  volume  “What  Is  a  News¬ 
paper  ?”  with  this  interest-arouser : 

‘‘Lyinj?  Journalists’* — “Leaders  of  Public 
Opinion” — “Subsidi  ctl  Press” — “Organs  of  En¬ 
lightenment*’  —  “Commercialized  NcAsi)apers** 
arc  some  of  the  terms  api^ied  to  my  calling. 
No  other  jiives  rise  to  so  much  dispute.  No 
other  engentiers  such  warmth.  Newsletters  are 
the  most  familiar  objects  of  the  present  day. 
Newspajter  men  the  most  mysterious. 

*  *  * 

Col.  McCormick  frankly  and  fearlessly 
admits  that  a  newspaper  is  a  daily  publi¬ 
cation  conducted  for  prolit.  .\nticipating 
controversy  over  this  remark  he  hastens 
to  add ; 

I  cNpect  i«i  find  consideiable  surprise  in  that 
|iart  of  my  definition  which  re<iuires  that  a 
pultlication  lx*  con«Iuctc<l  for  profit  in  order  to 
lie  terme«i  a  newspa|icr.  The  signal  fact  re¬ 
mains  th.'  t  unless  a  new  spatter  is  conducted 
for  profit  it  is  n<»t  a  unit  in  itself  but  part  of 
siimethinc  else, 

*  *  « 

\\  Iial  is  more.  C  ol.  McCormick  l)C- 
licvcs  that  a  new  spaiKT  caimol  be  iiulc- 
|K‘ii(lciit  unless  it  earns  its  living. 

After  outlining  how  newsi)ai)ers  arc 
editetl  atid  made  (.'ol.  McCormick  tlun  an¬ 
swers  stuiie  tit  tlic  carping  criticism 
lirought  against  the  press  t)l  today.  In 
reply  to  the  charge  that  newspaiKTS  are 
untruthful  he  continues: 

If  yifxa  sav  tu  me  that  iuw>paix*rs  are  inex¬ 
act,  1  wdl  say  “.Xmen.”  If  nou  will  sav  they 
are  di.-h- lu*'*!,  I  will  say  their  honesty  is  in 
the  ratio  of  eleven  out  <»f  twelve.  To  claim  a 
higher  ratio  than  that  w<iuld  .seem  prcsumptu- 


He  certainly  hits  the  huH’s-eye  in  this 
reply  to  tl»e  cliarge  that  news  is  distorted 
for  ulterior  purposes.; 

What  ulterior  ptiri^ise  can  you  imagine  a 
new.spaper  can  have  strong  enough  to  induce 
it  to  adulterate  the  artitde  it  sells i*  Would  >oit 
exp-ect  a  milk  com;  any  with  millions  of  dol 
lars  invited  in  a  collection  and  distrihutioti 
s>sicm  to  Jilt  iitecac  or  prus«*ic  acid  in  the 

milk?  .\s  well  exitect  us  witli  our  va<t  collec¬ 

tion  and  di'*tril)etii>g  organization  to  poison  <tur 
news.  Mini!  yi'u.  the  charge  i?*  m*t  ina<le  that 
we  water  our  nevNs,  hut  iH»ison  it.  And  news 
is  onr  staple  in  trade! 

♦  ♦  ♦ 

By  way  of  conclusion,  he  gives  this 
detinition  of  a  newspajHT  to  supplement 
the  one  to  which  reference  has  been 
made : 

The  newspaper  is  an  institntiiin  developed 

hy  nuMlern  civilization  to  present  the  news  of 
the  day,  to  foster  cttmmerce  and  industry 
through  widely  circulated  advertisements,  and 
to  furni>h  that  check  upon  gi  vernment  whicli 
no  constitution  has  ever  lx*en  able  to  prtivide. 
♦  *  ♦ 

W'hik*  the  edition  of  ”\\’hat  Is  a  News¬ 
paper?’*  is  doubtless  limited,  any  apjdica- 
tioii  for  a  copy  should  he  addressed  to 
tile  Public  Service  Puireau,  Chicago  Tri- 
luuie.  Lliicago. 

t  *  ♦ 

W:iI-I-IAM  S.  MAl’I.SHV  in  his  hook 

”  “Getting  the  News”  (Harcoiirt, 
Brace  &  Co.)  lias  aimed  to  suitiily  a  text, 
not  for  the  exiK*rieiiced  rei>orter,  hut  for 
the  young  cub.  Due  to  this  fact  it  might 
l>e  well  to  let  a  young  cub  comment  <ni 
the  book.  Here  is  the  cojiy  turned  in  by 
a  cub : 

In  comparatively  few*  pages,  in  the  fir^t  chap 


ter,  Mr.  Matilsby  covers  the  large  subject  of  the 
theory  of  the  mfulern  newspaper.  lie  succeeds 
in  giving  a  very  comprehensive  impression  of 
the  makeup,  the  general  advertising,  and  the 
circulation  proldems  with  which  the  nunlern 
newspaper,  complicated  joint  economic  product 
that  it  is.  must  l)c  concerned. 

After  considering  the  relative  value  of  Edito¬ 
rials.  Features,  am!  News  in  conjunction  with 
the  question  of  the  newspai>er’s  function  to 
inform,  entertain,  and  guide,  the  author  plunges 
lino  an  ex})osition  of  the  situation  which  con- 
fr‘  nts  the  news-gatherer.  Me  treats  every  phase* 
of  reporting,  from  det'ming  and  indicating  how 
t(.-  recognize  what  constitutes  news,  to  the  best 
way  of  getting  it  ready  for  the  com|)ositors. 

Mr.  Maulsby  points  his  facts  definitely  and 
concretely,  illustrating  them  with  interesting  am! 
I«ertinent  examples.  He  gives  his  advice  tersely 
and  convincingly,  whether  it  lie  concerned  with 
how  to  hit  the  city  editor  for  a  job  or  how  to 
induce  a  celebrity  to  talk  when  an  important 
interview  is  wanted. 

For  the  cub.  whose  ambition  it  is  to  become 
a  first-class  reiwrtcr  and  all  that  that  may 
carry  with  it,  “(Jetting  the  News**  is  an  eti 
couraging  incentive  and  a  practical  guide.  To 
lioth  the  student  and  the  lay  reader  it  conveys 
the  absorbing  fascination  and  vital  import  in¬ 
herent  in  the  business  of  gathering  and  present¬ 
ing  the  news. 

«  «  ♦ 

^'ILLIAM  <).  ST01)1).\RI)  wrote 
’’  for  a  little  weekly  what  is  said  to 
Ik’  the  i'rst  editorial  to  advocate  .\hraham 
Lincoln  for  president,  l^ater  he  went  to 
Washington  as  one  of  Mr.  l.incoln’s  sec¬ 
retaries.  The.se  facts  add  a  charm  to  his 
scries  of  articles  “A  Journalist  Sees  Lin¬ 
coln'' —  the  lirst  installment  of  which  ap- 
I)ears  in  The  .lllaiitic  Monthly  for  Feb- 
rnar\-. 

♦  »  * 

A  LITTl.F  chat  ahont  cominnnity  news- 
papers  will  he  found  in  The  Print¬ 
ers’  Album  for  lannary — the  house  or^jan 
of  the  C'hallenjje  Machinery  Company  of 
( irand  Haven.  Michigan. 

*  *  * 

'VI'KMRERS  of  the  advertising  and  cir- 
culation  staff  may  be  interested  in 
the  piimphlet  “The  Education  of  a  Retail 
.Sales  Force.”  It  may  he  obtained  from 
the  U.  S.  Department  of  Commerce, 
Washington,  1).  C. 

*  ♦  ♦ 

A  BEAUTIFIT.  brochure  comes  from 
the  I^'inston  Monotype  Machine 
Compiiny  of  Philadelphia,  It  illustrates 
Italian  Old  Style  tyjx;  and  the  text  ap¬ 
propriately  deals  with  early  printers  in 
the  cite  of  Venice. 

*  *  * 

P.  BEAZELL,  assistant  manaKins 
”  *e«litor  of  the  Neze  Vork  II  Hrhl,  re¬ 
cently  discussed  hotel  publicity  from  a 
newspaper  man’s  standpoint  in  an  address 
before  the  Hotel  .AsscKiation  of  New 
York  City.  The  Hotel  Gasette.  in  its 
report  of  the  address,  printed  the  follow- 
intj : 

Mr.  P.''.T7e11  hntcl  suicuies.  s.TyinR 

tint  ne\\«ii:ii<*rs  must  continue  to  _T>tti»Iish  ac- 
c'lnnts  of  tlie«c  whenever  there  is  news  in 
them,  as  is  often  the  c.ise.  He  urced  ho'el 
men  not  to  try  to  sui)press  this  news,  hut  to 
.'oi!<r.itr  with  the  newspaiicrs  in  ftettinK  the 

es.aet  facts. 


'T'HE  title  which  Edward  Hnngerford 
has  chosen  for  his  account  of  the 
adventures  of  a  country  youth  who  comes 
to  the  city  and  linally  enters  the  news- 
liaper  name  is  “The  Cttpy  Shop.’’  t(j.  P. 
Putnam's  Sons. ) 

*  *  * 

lAON  C.  SEITZ  of  the  New  York 
^  ITorhl  is,  in  a  certain  sense,  a  de¬ 
stroyer  of  presidential  idols  by  means  of 
his  “Our  I’residents” — an  article  which 
he  contributes  to  the  February  issue  of 
the  Forum. 

f 

rj  L.  MENCKEN  of  the  Baltimore 
Sun,  in  reviewing  in  the  American 
Mercury  for  Eebrufiry,  “Joseph  Pulitzer 
—His  Life  and  Letters,”  by  Don  C.  Seitz 
(Simon  and  Schuster),  gives  his  own 
opinions  about  Pulitzer  in  particular,  and 
other  New  York  editors  in  general. 

♦  ♦  * 

C  GERSHANEK.  450  Audubon  Ave., 
New  York  City,  is  collecting  bio¬ 
graphical  data  for  a  book,  “Who’s  Who 
in  Journalism.’’ 

♦  ♦  * 

WILLIAM  ALLEN  WHITE,  eelitor 
”  of  the  Ilml'oria  (Kan.)  Gazette,  in 
an  interview  printed  in  a  recent  issue  cf 
the  Dearborn  lnde['cmicnt,  elevclops  the 
proposition  that  the  Kansas  press  is  a 
voice,  not  a  propertv. 

*  ♦  * 

'T'RUTII  about  the  newspaper  business 
is  sometimes,  though  not  often,  fonial 
in  magazine  fiction.  More  freipiently 
magazine  articles  contain  excellent  fiction 
about  the  press.  Irvin  S.  Cobh’s  short 
story.  “The  Dead  Line.”  in  the  Cosmo- 
I'olitan  .Magazine  for  I'ehruary,  contains 
.1  lot  of  truth  about  ncwsiiapcrs. 

This  story  is  worth  reading  for  the  sake 
of  entertainment.  It  is  worth  a  second 
reading  for  its  philosophy  of  journalism. 
No  tcxtlwok  has  summed  up  better  the 
work  of  the  reporter  than  the  hero  of  the 
talc  when  he  tells  the  new  publisher : 

“Everybody  eLe’s  business — that*s  a  reporter’.s 
In  every  real  news  story  that  b«  b< 
iin  there’s  a  consi»iracy  somewhere  to  keen  the 
reiMirter  from  gitting  at  the  facts.  There*^ 


Amorkai  Lar^cit  Circulat  iorv 
Building  Organization 

Results  COUNT¬ 
S';.  liagrOcciDENTM.  Bid 
INDUIIAPOLIS-.IND 


The  only  Way 
a  tree  can  grow 
is  from  the 
ground  up 

THE  BASIL  L.  SMITH  SYSTEM,  Inc. 

iDtemalioiial  AdTartlslac 

CountelloTf 

Packard  Building,  Philadelphia 


Newspaper 

Features 

Intelli-ently  Selected — Properly 
Prepared 

Comics,  Fiction,  Cross- 
Word  Puzzles,  W^eekly 
Features,  Daily  Fillers 
and  Blanket  Services. 

IPrite  for  Sample  Sheets 

Bcahm*  Swhiratc.  !3nc. 


799  Broadway 


Our  Features : 

Irvin  S.  Cobb 
Samuel  G.  Blythe 
R.  L.  Goldberg 
Roe  Fulkerson 
Don  Herold 
O.  O.  Mclnt]rre 
Nellie  Revell 
Will  Rogers 
H.  J.  Tuthill 
Albert  PsysoD  Terhuac 
and  others 

The  McNanglil  Syndkale,  he. 

TiinM  Building,  New  York 


SttiUfboily  who  >m11  l>e  chagrined  or  anuojed  or 
ridiciiieci  nr  ilisgraceil  if  •  the  true  story  gets 
into  print.  Sul)se<iiK*ntIy,  there’s  always  somr- 
Intry  tr  some  group  of  somebodies  organizing  to 
‘tteer  the  pajters  otf  the  right  tr.ack  and  onto  the 
\srtmg  one.  You’ll  see  that  when  you’ve  had 
more  experience  in  this  game.  And  you’ll  see, 
too,  that  a  reiKtrter  is  justified  in  almost  any 
course  short  of  murder  that  will^  help  him  get 
at  tlie  inside  story — the  one  that’s  coveretl  up. 
That’s  what  we  call  enterprise  in  this  game.*’ 

*  «  * 

C^obb,  speaking  through  City  Editor 
Crisp — the  latter,  by  the  way,  furnishes 
the  whole  story — has  this  to  say  about  so- 
called  yellow  journalism : 

“Now,  about  yellow*  journalism.  Hight  there 
IM  like  to  say  something  which  possibly  you  do 
not  fully  understand  yet.  This  paper  was  built 
up  on  yellowness.  That's  how  we  got  our  cir¬ 
culation,  and  that’s  how  we’ve  held  it.  I’m  not 
saying  we  weren’t  pretty  raw  once  in  a  while 
hack  in  those  early  days. 

“But  these  times  we  don’t  go  quite  so  fat. 
Fashions  have  changed.  Hut  for  the  sake  of 
argument,  say.  The  Star  is  yellow.  And  what’i 
being  yellow  ?  Being  yellow  is  smearing  a  seven 
column  head  across  the  page  and  dressing  the 
yarn  up  with  a  lap  full  of  pictures  and  plenty 
of  adjectives  and  sticking  in  a  diagram  to  show 
where  the  thing  hapi*ned  and  how  it  happened, 
and  so  on. 

“Hut  if  a  soc.allcd  conservative  paper  leaves 
nut  the  pictures  and  runs  the  story  under  a 
single  column  head  and  tioesn’t  follow  it  np 
with  signed  articles  by  special  writers,  why  still 
it’s  conservative,  even  though  it  may  have 
I'rinted  certain  details  which  we’d  cut  out,  be 
e'.'iuse  they  made  nasty  reading — yes,  sir,  it’s 
conservative.  Hut  we  dressed  the  thing  up  to 
catch  the  eye,  so  we’re  yellow.  1  claim  it’s  not 
•O  much  a  matter  of  color  as  it  is  an  optical 
illusion,  brought  on  hy  dilTercnces  in  the  sizes 
of  tyiie  faces.” 

*  *  * 

'pilE  little  Ixjok  “Henry  \\ .  Grady: 
^  The  Editor,  The  Orator,  The  Man" 
(  l-'lvming  11.  Revell  Co.)  was  not  written 
hy  the  condnetur  of  "Onr  Own  Wtirld  oi 
Letters,”  hut  hy  the  late  James  \V.  Let. 
who  was  a  most  elistinguished  elergyniM 
of  the  Methodist-Eiiiscopal  Church  South. 
In  previous  years  1  have  sometimes  had  a 
D.D.  tacked  .after  my  name  hy  those  whe 
have  eonfused  an  ordinary  newspaper  mar. 
with  this  distinguished  clergyman  of  the 
South.  The  latter,  by  the  way,  was  the 
author  of  that  very  ludjifnl  IxHik  for 
young  men,  “1  lie  Making  of  a  Man. 
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will  be  a 

Prosperous  Year 

AN  immediate  gain  of  thou- 
sands  of  NEW  prepaid 
subscribers  is  the  best  possi¬ 
ble  way  to  start  the  New 
Year.  Our  campaigns  offer 
the  one  SURE  way  to  obtain 
this  circulation  increase,  as  is 
proven  by  over  twenty  years 
of  unquestioned  supremacy 
and  the  number  of  leading 
metropolitan  dailies  who  use 
and  endorse  our  services. 
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7I7-;I6  Con'L  EXCHANGE  E)LDG. 
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Mr.  Publisher 


Business  Manager 

The  International 
Circulation  Managers’ 
Association  can  supply 
you  with  a  competent 
circulation  manager. 
Write 

CLARENCE  EYSTER 
Sac’y-TrM*.,  L  C  M.  A. 

Peoria  Star  Co. 

Peoria,  RL 
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WHAT  THEY  ARE  SAYING 


I 


APPEAL  TO  THE  HEART 

<4  A  DVERTISING  must  appeal  to  the  heart  and  not  to  the  mind.  The 
minds  of  the  people  differ,  but  their  hearts  are  all  alike.  Tell  them 
the  truth  and  leave  out  the  bunk.  Keep  away  from  price  quotations  and  heavy 
statistics.  This  sums  up  the  advertising  man’s  rule  book.” — W.  C.  Murden, 
Bankers’  Life  Company,  before  St.  Paul  Town  Criers’  Club. 


In  Iowa 


“MASTER  THE  ETHICS  OF  GOOD  BUSINESS” 

“CVERY  advertising  man  and  every  salesman  owes  it  to  himself,  his  pro- 
^  fession,  and  those  he  is  trying  to  serve,  to  master  the  ethics  of  good  busi¬ 
ness  from  A  to  Z  and  back  again.  Advertising  will  be  more  productive  when 
prepared  in  all  its  phases  by  these  who  know  good  business  as  well  as  good 
copy  illustrations  and  layouts.” — Charles  R.  Wiers,  Development  Manager, 
National  Shawmut  Bank  of  Boston,  Mass. 


THE  NEWS  IN  ADVERTISING 

4*1  ET  me  drive  home  the  point  that  good  advertising  is  neivs.  Advertising 
^  is  business  news  in  a  special  form  of  the  greatest  value,  rendering  an 
indispensable  service  to  the  commercial  world.  I  recently  heard  a  well-known 
publisher  remark  that  he  believed  ten  persons  had  read  a  department  store 
advestisement  in  his  newspaper  that  morning  to  one  who  had  read  a  considerable 
and  expensive  cable  story  on  the  French  election;  and  further,  that  these  persons 
had  looked  at  the  advertisement  with  the  expectation  of  finding  news  in  it.” — 
Louis  Wiley.  Business  Manager,  Nen>  York  Times,  Before  Grand  Rapids 
Advertising  Club. 


WHAT  THE  PUBLISHERS  NEED 

“VJ^HA  I  the  newspaper  publishers  of  America  need  is  a  strong  Common 
Council  of  Newspaper  Chiefs.  What  are  the  newspapers  getting  for  all 
they  are  giving  the  Government, — National  and  State?  Just  this:  Increased 
postal  rates;  burdensome  tax  requirements;  mountainous  competition  in  printing; 
appeals  for  free  space  for  civil  service  information,  census  instructions,  and 
most  of  all,  the  Government  asks  us  to  boost  with  columns  of  information  its 
most  profitable  business — the  business  of  collecting  taxes.” — O.  S.  Freeman, 
Watertown  News,  president  Connecticut  Editorial  Association. 


ADVERTISING  THE  VOICE  OF  INDUSTRY 

“  A  DVERTISING  is  the  voice  of  industry  and  progress.  Someone  has 
described  it  as  ‘good  news  about  good  goods.’  It  helps  us  distinguish 

I  quality  in  products.  It  points  with  pride  to  healthful  food.  Through  increased 
production  it  effects  economies  otherwise  impossible  in  every  home.  *  *  * 
Many  of  the  great  artists  of  the  day  are  finding  their  most  remunerative  and 
worth-while  fields  in  advertising.  There  was  a  time  when  they  reserved  all 
their  work  for  the  art  galleries.  Their  entry  into  commercial  advertising  means 
much,  not  only  to  advertising,  but  to  creating  on  the  part  of  the  public  a  taste 
I  for  real  art.” — W.  Frank  McClure,  Vice-President,  Albert  Frank  &  Co., 
\  Before  Denver  Advertising  Club. 


NEWSPAPERS  NEGLECTING  OUR  WILD  LIFE 

“I  HAVE  to  file  a  very  serious  complaint.  To  the  best  of  our  knowl¬ 
edge  and  belief,  the  newspapers  of  the  United  States  of  America  as  a 
whole  are  not  now  doing  a  tenth  part  of  their  solemn  duty  to  the  game  of  this 
nation.  A  scanty  score  are  doing  pretty  well,  considering;  but  the  other  4,880 
are  either  doing  nothing  at  all,  or  not  coming  within  a  hundred  miles  of  doing 

what  they  ought  to . I  know  of  only  two  newspapers  in  America, 

the  Pittsburgh  Post  and  the  Detroit  News,  which  print  weekly  a  special  page 
devoted  to  game,  fish  and  forests.  Both  editors  are  bold  and  effective  educators 
of  the  public,  and  defenders  of  wild  life  and  the  outdoors.” — Dr.  William  T. 
Hornaday,  Trustee  of  the  Permanent  Wild  Life  Protection  Fund,  Writing  in 
Our  P anishing  Came. 

*  *  * 

REPORTERS  KEYSTONE  OF  NEWSPAPER  ARCH 

“"yHE  reporter  is  the  keystone  of  the  newspaper  arch.  Editors  may  tell 
you  that  the  reporters  doesn’t  amount  to  as  much  as  he  used  to- — that 
improved  methods  of  news  dissemination  have  made  him  less  important  and  less 
useful.  Don’t  you  believe  it.  No  matter  how  many  hands  a  news  article 
passes  through  before  it  gets  into  type,  no  matter  what  refinements  or  changes 
It  undergoes,  it  is,  in  the  last  analysis,  the  man  on  the  street,  who  gathers  and 
JJ^rites  the  news,  who  casts  it  for  consumption — for  reading.” — Dwight  Perrin, 
City  Editor,  New  York  Herald  Tribune,  in  Radio  Speech,  Station  WGBS. 


A  Telephone  in  Almost 
Every  Farmhouse 

Here  it  is  quite  common  to  find  rural 
homes  with  electric  lights,  refrigerating 
machines,  modern  plumbing,  heating 
systems  and  telephones.  Telephones  are 
hut  one  indication  of  better  living  condi¬ 
tions  which  surround  Iowa  farm  life. 

There  are  10,000  more  telephones  in 
Iowa  farm  houses  than  in  those  of  any 
other  state. 

This  indicates  that  Iowa  takes  first  rank 
in  the  matter  of  better  living  conditions  on 
farms — a  claim  substantiated  by  the  fact 
that  Iowa  leads  in  value  of  farm  property 
and  buildings. 

Iowa  farmers  consider  the  telephone  a 
necessity,  while  others  regard  it  more  of  a 
lu.xury.  The  same  is  true  of  other  com¬ 
forts  of  life.  Time  and  labor  saving  de¬ 
vices  for  the  farm  as  well  as  household  util¬ 
ities  are  also  considered  necessities. 

Because  these  conveniences  are  found 
on  Iowa  farms,  it  is  evident  that  lowans 
can  afford  to  buy  them.  Since  Iowa  has 
more  hogs,  corn,  oats  and  eggs  than  any 
other  state,  these  modern  utilities  will  con¬ 
tinue  to  be  purchased. 

The  chief  duty  of  advertisers  is  to 
acquaint  this  market  with  their  products 
in  order  to  secure  readv  sales. 


You  can  make  your  product  familiar  to 
every  loican  icith  these  neivs  papers. 
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TOBEY  AND  DINGLEY 
FORM  PARTNERSHIP 

Prominent  New  England  Newspaper 
Publiihert  Form  Consolidated  News¬ 
papers  of  New  England,  Con¬ 
trolling  Nine  Papers 


Annuuncemcnt  was  made  this  week  in 
Boston  of  the  formation  in  that  city  of 
the  Consolidated  Newspapers  of  New 
England,  with  C.  H.  Tobey,  formerly 
publisher  of  the  Boston  American,  as  its 
president,  and  B.  ff.  Dingley,  president, 
part  owner  and  advertising  manager  of 
the  Lewiston  (Me.)  Journal,  as  its 
treasurer. 

For  a  number  of  years  these  two  men 
have  been  warm  personal  friends,  Mr. 
Tobey  liaving  represented  the  national 
advertising  of  the  Lewiston  Journal  for 
several  years. 

Mr.  Tobey  controls  a  chain  of  nine 
newspapers  in  western,  central  and  east¬ 
ern  Massachusetts,  the  ll’estAeld  Daily 
Journal,  Southbridge  News,  Marlboro 
Enter (rrise,  Hudson  Sun,  all  dailies,  and 
five  weekies  in  towns  surrounding  ilarl- 
boro.  All  of  these  papers  are  being  op¬ 
erated  successfully. 

Mr.  Dingley,  who  was  brought  up  in 
the  old  home  newspaper  plant  in  Lewis¬ 
ton  by  his  father,  the  late  Frank  L.  Ding¬ 
ley,  and  his  late  uncle.  Congressman 
Dingley,  will  devote  most  of  his  time  to 
the  development  of  the  editorial,  circula¬ 
tion  and  advertising  departments  of  the 
several  newspapers,  with  particular  ref¬ 
erence  to  the  national  advertising. 

For  the  present  Mr.  Dingley  will  make 
his  home  in  Westfield,  where  he  will  be 
engaged  in  developing  and  managing  the 
Westfield  Daily  Journal  Mr.  Tobey  will 
reside  in  Southbridge  and  devote  his  time 
to  the  managing  and  upbuilding  of  the 
Southbridge  News.  The  editorship  of 
all  these  papers  will  be  independent. 

“I  have  been  brought  up  in  the  school 
of  Tom  Reed  and  Frye  and  Roosevelt,” 
said  Mr.  Dingley,  ‘‘and  I  must  speak  my 
editorial  mind  after  it  is  once  made  up. 
In  this  way  I  e.xpect  to  make  some  mis¬ 
takes,  but  at  least  they  will  be  honest 
ones.” 

While  Mr.  Dingley  will  tender  his 
resignation  as  president  and  advertising 
manager  of  the  Lewiston  Journal,  in  or¬ 
der  to  devote  his  entire  time  to  his  new 
duties,  it  is  understood  that  he  will  retain 
his  ownership  in  this  paper  for  the  pres¬ 
ent,  at  least. 


WANT  CRIME  “PLAYED  DOWN” 


“Christian  Century”  Asks  Chicago 
Papers  to  Try  Policy  for  Month 

In  an  “open  letter  to  the  newspaper 
proprietors  of  Oiicago,”  the  editors  of 
The  Christian  Century,  published  under 
the  auspices  of  the  Presbyterian  Church, 
allege  that  the  Chicago  newspapers  dis¬ 
tort  and  exaggerate  the  vulgar  and  crimi¬ 
nal  aspects  of  society.  All  the  stock  argu¬ 
ments  against  the  publication  of  crime 
news  are  made.  It  is  then  proposed : 
“That  you,  the  proprietors  of  the  daily 
press  of  Chicago,  agree  together  upon  a 
united  shift  in  news  empliasis  for  one 
month.  Any  one  of  you  to  whom  this  let¬ 
ter  comes  can  arrange  a  meeting  of  your 
entire  group ;  we  have  faith  to  believe 
that  no  one  of  you  would  remain  away 
from  it.  In  such  a  meeting  it  could  be 
decided  that  all  of  the  newspapers  of  Chi¬ 
cago  would  for  30  days  ‘play  down’  crime, 
liestiality  and  the  sordid  aspects  of  life, 
and  ‘play  up’  those  really  significant  events 
and  constructive  activities  that  make  citi¬ 
zenship  in  such  a  city  and  .such  a  land  a 
high  privilege.” 


Veteran  Honored  at  Banquet 

Members  of  the  Kitchener  (Ont.) 
Daily  Record  staff  held  their  sixth  an¬ 
nual  banquet  Jan.  26,  at  which  Anthony 
Bieth,  33  years  with  the  newspaper,  was 
presented  with  a  gold  watch  by  the  staff. 
A  parody  edition  of  the  Record  was  cir- 
ctilated.  Manager  W.  J.  Motz  presided. 


Macfadden  Starts  Ad  Bureau 

ritrnarr  Macfadden,  publisher  of  the 
.V.  w  York  li-ccning  Crat'hic  and  maga¬ 
zines.  has  established  what  he  calls  the 
Advertising  Service  Bureau,  to  give  ad¬ 
vertising  advice  to  all  advertisers  request¬ 
ing  it.  free  of  charge.  C.  .\.  Rheinstrom 
is  in  charge  of  this  novel  enterprise  at 
the  Graphic  office. 


Western  Council  Committee 

K.  Ross  Gamble,  of  the  Erwin  W’asey 
&  Co.,  Chicago,  and  H.  Q.  Hawes,  of 
the  H.  K.  McCann  Company,  San  F'ran- 
cisco,  have  been  appointed  members  or  the 
newspaiK-r  committee  of  the  western 
council  of  the  American  Association  of 
Advertising  Agencies,  R.  Northrup,  coun¬ 
cil  chairman,  announced  this  week. 


Council  to  Combat  Censorship 

Newspaper,  magazine  and  book  pub- 
lishers,  authors,  artists  and  screen  writers 
have  formed  the  National  Council  for 
the  Protection  of  Literature  and  the 
.\rts,  it  was  announced  in  New  York 
this  week.  Temporary  headquarters  are 
at  30  East  42nd  street.  Douglas  H. 
C<K>ke  heads  the  committee. 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


Printers*  Outfitters 

Printing  Plants  and  business  bought  and  sold. 
American  Typefounders’  products,  printers' 
and  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner,  Fcndler  &  Co.,  96  Beekman 
St.,  New  York  City. 


FOR  ALL  NEWSPAPERS 

DUPLEX 

PRESSES 

“OUR  CUSTOMERS 
WRITE  OUR  ADS” 
DUPLEX  FLAT  BED 

“It  is  the  best  investment  that 
we  have  ever  made  during  our  32 
years  in  the  publishing  business.” 

REGISTER 

Gainesville,  Texas 
Duplex  Printing  Press  Co. 

BATTLE  CREEK,  MICH. 


We  can  increase  roar  basineea— yoa 
want  it  increased. 

You  have  thought  of  pres,  clippings 
yourself.  But  let  us  tell  you  how  press 
'lipping!  can  be  made  a  business 
bnilder  for  you. 

BURRELLE 

1 45  Lafayette  St.,  N.  Y.  City 

EetabUahed  a  Quarter  of  a  Cantwy 


N.  Y.  DAILY  NEWS 

HALF-TONES 

Best  in  the  World 

Made  by 

POWERS 

NEW  PROCESS 


Cline-Westingheuse  Double  Motor-Drive 
with  full  automatic  push  button  control. 

USED  BY  THE 

New  Castle  News 

New  Castle,  Pa. 

We  refer  you  to  them  for  their 
opinion 


UAI.N  OFFICI  EASTEB.N  OmCS 

Pliher  Bldf.  Mirbrldf,  Bldg. 

843  8.  DeartMTO  8t  Brta4waf  at  34tb  St 

CniCAQO  NEW  YORK 


Don’t  Pig  Metal 

It  Wastes  Money 

Don’t  melt  your  metal  twice  to  lue 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sya- 
tem."  Ecfereneeg  gladly  fnmighed. 


Pricters  Manufactaring  Co. 

709-719  Palace  Bldg., 

Minnrspniis  Minn. 


BATTERY  OF  SIX  HOE  PNEUMATIC 
MATRIX-DRYING  PRESSES 


W  i  t  h  Independent 
Gas-fired  Steam  Gen¬ 
erators. 

The  quickest  and  the 
m  o  s  t  economical 
Presses  for  the  mould¬ 
ing  and  drying  of 
Matrices. 


.Marc  lliati  8oo  in  use 
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R.  HOE  &  CO.,  INC.  504-520  Grand  Street,  New  York  City 

7  Sonth  Dearborn  Street,  also  at  7  Water  Street, 

CHICAGO,  ILL.  DUNELLEN,  N.  J.  BOSTON,  MASS. 


Used  Newspaper  Presses 

R.  Hoe  &  Co.  Right  Angle  Quadruple  PreM 
with  two  folders.  Prints  48,000  4-6  or  8  pages, 
24,000  10-12-14  or  16  pages,  12.000  20-24-28  er 
32  pages.  Length  of  page,  22%  inchea. 

SroU  4-Derk,  2-Page,  wide  Quadruple  PrtM 
with  single  folder.  Capacity  24,000  4-6-8-10-12- 
14  or  16  pages,  12,000  20-24-28  er  32  page  pa¬ 
pers  collected.  Length  of  page  22%  inches,  7 
or  8  columns  to  page. 

Two  Scott  Quadruple  4'Deck,  2-page,  wida 
Presses  with  single  folders.  Capacity  4-6-8-1I- 
I2-14-16  pages  24,000,  20-24-28-32  page  papers 
12,000  per  hour,  7  or  8  columns  to  page,  length 
of  page  23  9/16  inchea 

R.  Hoe  &  Company  Double  Sextuple  Press  with 
central  folders  and  extra  color  cylinders.  This 
prints  7  or  8  columns  to  the  page,  length  ef 
page  23  inches. 


PRESSES  AVAILABLE  FOB  EARLY 
DELIVERY 


Walter  Scott  &  Co. 

Plainfield,  New  Jersey 

141  Monadnock  Block  1457  Broadway 

CHICAGO  NEW  YORE 


MODERNIZE 


your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  itcel. 


Manufactured  by 

The  Hamilton  Mfg.  Co. 

Two  Rivers,  Wis. 

For  aale  by  all  prominent  Type  Foun¬ 


ders  end  Dealers  everywhere. 


Some  outstanding  and  exclusive 
features  of  The  Goss  Combination 
Wet  and  Dry  Matrix  Roller:  Pat¬ 
ented  stretching  roller  produces 
dry  mats  without  a  %rrinkie.  Both 
ends  of  cylinder  arc  set  at  same 
time.  Heavy  cast-iron  cylinders 
with  forged  steel  shafts.  Extra 
heavy  bed— no  racks—largeenoug h 
to  run  chase  with  columns  cross¬ 
wise.  Rolls  wet  mats  in  11%  sec¬ 
onds;  dry  mats  in  22%  seconds. 
Write  for  complete  catalog  of 
Goas  Stereotyping  Machinery. 


THE  GOSS  PRINTING 
LpRESS  CO.,  CHICAGO 
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(or  advertisements  under  the  classilica* 
tios  ^  **Sitti«tions  Wanted.** 

per  line  per  insertion,  cash  with  order, 
if  while  space  is  used  at  top  and  hot* 
toai  of  advertisement. 

A  per  word  per  insertion,  cash  with  order, 
^  for  advertisements  under  any  other 
ci(«eification. 

per  line  per  insertion,  cash  with  order, 
if  white  space  is  used  at  top  and  hot* 
iBoi  of  advertisement. 

nsrruATioNs  wanted  _ 

Adrertisinff  Man. 

Eftfnrrlic  sr)lu'it»'r,  twelve  ye.irs  experience. 
Trame*!  c<t»y  writer  v  ith  I'reative  ideas  who 
bums  merchandisinc  desires  permanent  posi- 
tim  with  larger  <i|>p^*rtTmity.  \ow  employed. 
References  as  to  ability  and  character,  the 

lK5t.  Address  C-720.  Editor  &  Publisher. 
Adverdsinf  Manager. 

toployed.  7  years*  experience.  5  years  news¬ 
paper  work,  2  years  adv.  mgr.  for  clothing  mfr. 
Writes  selling  copy,  makes  effective  layouts, 
ability  to  secure  and  hold  advertisers  proven, 
’•onstmetive  ideas,  seeks  i>ermanent  connection 
there  ability  and  industry  will  produce  results; 
ace  30,  settle<l,  j'olnist  health,  pleasing  |>erson- 
ality.  C-706.  Editor  &  Publisher. 

Advertising  S^'lesman. 

Any  fool  can  sell  a  shirt  to  a  man  who  thinks 
be  wants  a  shirt;  I  can  sell  newsprint  whitespace 
to  the  man  w  ho  thinks  he  does  not  want  it.  ^  Do 
Tott  want  me?  Advertiser,  2.318  5^uth  Saginaw 
Street,  *‘*•*'1,  Michigan. 

Advertising  Solicitor. 

A  fo-getter  with  appearances,  personality,  and 
pmren  ability,  would  consider  change.  r*623. 
Editor  &  Publisher. 

Artist 

Desires  change;  experienced  in  all  art  including 
artoons.  Address  C-702,  care  Editor  &  Pub¬ 
lisher. 

Circulation  Manager. 

Young  man.  carrier  to  circulation  manager  ex¬ 
perience,  desires  opportunity  on  growing  daily, 
thoroughly  experienced  as  executive  and  pro¬ 
motion  manager  in  circulation  work.  Ad<lress 
C-714,  Editor  &  Publisher. 

Orculation  Manager 

of  wide  experience  on  metropolitan  and  small 
dailies.  Economical  builder,  familiar  with  pro¬ 
motion  work,  records  and  all  detail.  Prefer 
city  under  one  hundretl  thou*iand.  A-l  refer¬ 
ences.  Addre>s  Box  C-713,  Editor  &  Publisher. 


Situations  Wanted 


Qty  or  Maraging  Editor 

on  well  cstal'lishc'l  daily  in  city  of  50.000  to 
100,000.  Resourceful,  energetic,  capable  execu¬ 
tive.  Will  l»e  avaikahlc  March  1.  Age  30. 
Marrictl.  ('-715,  Editor  &  Publisher. 

C^asrified  Manager. 

Thi'roughly  exiHTierced  .and  can  give  proof  of 
successful  I'ast  rec  rd.  Have  •*utgri»wn  pres¬ 
ent  c«?nnection  and  am  ilesif  us  of  perm.anent 
|M>sition  in  larger  liebl  paying  tninimum  salary 
of  $3.2*41  per  year,  .\ildress  Kox  C-721.  Editor 
Si  Ibihlisher. 


A  $t$.0M  Executive. 

General  or  Business  Manager  is  consideriog  a 
change.  If  your  newspaper  or  newspapers  need 
a  builder — address  Box  C-6S0,  care  Editor  & 
Publisher. 


HELP  WANTED 


Advcrtisitig  Man. 

Thoroughly  competent  advertising  man  wanted 
at  once.  Must  be  strong,  forceful  solicitor, 
able  to  write  good  copy  and  capable  of  develop¬ 
ing  accounts.  We  want  a  man  of  pleasing 
personality  and  good  habits.  Prefer  a  married 
man  acquainted  with  the  South.  Address  C-695, 
care  Editor  &  Publisher. 

Advertising  Salesman 

for  establishe<l  successful  weekly  specialized 
business  paper.  Must  be  6rst  a  good  salesman, 
— second  know  something  of  retail  distribution, 
and  its  relations  to  wholesale  selling  and  sates 
promotion, — third  must  know  and  believe  in  the 
power  of  .systematic  advertising  to  the  dealer,— 
fourth  should  have  an  agency  acquaintance,— 
5th  perhaps  he’ll  know  textiles  and  ready-to-wear 
but  this  isn't  essential  if  he  is  a  resourceful,  reli¬ 
able  and  industrious  salesman.  Straight  salary 
to  commence — commission  later.  Every  applica¬ 
tion  for  interview  will  be  received  in  strict 
rnnridence.  Give  all  details  in  full  in  first 
letter.  Box  C-717,  Editor  &  Publisher. 


The  men  with  the 

Best  Positions 

to  offer,  read  the 

CLASSIFIED 
SECTION  of 

Editor  fe?  Publisher 

in  search  of  the 

Best  Men 

for  the  positions 


Jl 


Expert  Printer 

seeks  connection  w*ith  good,  sound  daily  paper, 
any  size;  age  40  (union)  efficiency  exj>ert.  keen 
executive,  shrewd  systematizer;  ex-publisher; 
East  preferTe<l  but  will  go  anywhere,  .\ddress 
fl.  S.,  37  Elmwood  Av'enue,  South  Norwalk, 
Conn. 

I  Build  New  Display. 

An  idea  and  plan  for  every  prospect.  Aggres¬ 
sive.  dependable.  Strong  on  contact  copy  with 
a  punch.  Stand  any  test.  Build  goc^  will, 
thoroughly  experienced.  A  real  asset,  good 
character,  reliable  references.  Healthy,  ener¬ 
getic,  resourceful.  No  strong-arm  methods. 
Have  speed,  successful  exf^rience  and  necessary 
ability  in  all  departments  display.  1  will  produce. 
Any  paper  could  use  my  services  to  advantage. 
Permanent  connection  desired,  East  or  Central 
West  city  of  75.000  or  more.  Let  me  develop 
business  for  you.  Salary  or  commission.  Wire 
or  write.  C-705,  Editor  &  Publisher. 

A-l  Mechanical  Superintendent. 

Young,  thoroughly  practical  man  in  all  mechan¬ 
ical  departments,  with  vision  and  planning  in 
advance  for  any  emergency  in  order  to  play 
safe  always.  Want  connection  where  everyone 
else  failed  thus  far  to  produce  results.  Will 
organize  to  get  maximum  production  and  also 
get  organized  labor  to  cooperate.  Confidential 
treatment.  Prefer  corporation  with  several 
plants.  Will  consider  interest.  Address  C-708, 
Editor  &  Publisher. 


Advertising  Solicitors 

Wanted  four  experienced  advertising  solicitors 
able  to  write  and  sell  large  display  newsf^per 
space.  Regular  accounts  and  special  edition 
afternoon  daily.  None  but  real  producers. 
Permanent,  retercnces  required.  Address  Ad¬ 
vertising  Manager,  Miami  Daily  News,  Miami, 
Fla. 

Assistant  to  Greuiatien  Manager  Wanted 
to  work  with  and  assist  in  supervising  Gty 
('arriers  and  News  Boys.  Permanent  position 
with  progressive  leading  afternoon  paper  in 
prominent  southwestern  city.  Good  •ipportun- 
it>  full  ro-operation  makes  possible  m.aking 
of  good  record.  Address  C-719,  Editor  &  Pub¬ 
lisher. 

Circulator  Wanted. 

Are  you  the  man?  A  successful  evening  news¬ 
paper  in  central  New  England  which  has  had  an 
unusual  growth  during  the  past  seven  years, 
desires  to  strengthen  its  circulation  department. 
It  wants  to  grow  faster.  Are  you  the  man  with 
the  organizing  and  executive  ability,  the  thorough 
knowledge  of  circulation  and  all  its  phases, 
possessed  with  determination  to  make  progress 
for  yourself,  and  have  you  the  punch?  If  you 
are  such  a  man,  and  your  record  substantiates 
it.  we  want  you  with  our  organization.  Give 
education,  experience,  references,  salary  or  bonus 
arrangement  you  would  expect,  in  detail.  All 
communications  will  be  held  confidential.  Ad¬ 
dress  Box  C-703,  care  Editor  &  Publisher. 


Gradation  Manager 

Now  employed  by  big  eastern  daily,  desires  to 
make  a  change,  prefer  smaller  city.  Seventeen 
years  expenence  on  morning,  evening  and  Sun- 
fiay  papers.  Reference  of  present  employer. 
Address  Box  C-697,  care  Editor  &  Publisher. 

Grculation  Manager. 

I  want  to  connect  with  an  evening  newspaper 
where  there  is  an  opening  for  a  hitfh  grade  cir¬ 
culation  manager  and  a  cat>ahle  executive.  Be¬ 
lieve  in  building  circulation  conservatively  but 
soundly  only  after  careful  analysis,  thonnighly 
familiar  with  l>oth  dealer  and  carrier  circulation. 
Am  available  at  once.  Address  Box  C-716, 
Editor  &  Publisher. 

Greuktion  Manager-Director 
Capable  of  directing  all  promotion  and  main¬ 
taining  staple  circulation  of  any  figure  at  a 
resM^ble  cost.  Accustomed  to  keenest  com- 
P^ition  in  limited  fields.  Publisher  seeking  a 
circulation  figure  better  than  that  of  normal 
ptvmotion  or  growth  will  do  well  to  communi- 
nte  with  the  advertiser.  Mininum  salary 
35.720.  Address  Box  C-688,  care  Editor  & 
Publisher. 


Mechanical  Superintendent. 

Executive  of  exceptional  ability  and  personality 
would  consider  change  from  present  position;  45 
years  old;  experience  gained  with  largest  news¬ 
papers  in  the  East;  $150  weekly  to  start.  For 
[>ersonal  interview,  address  C-648,  care  Editor 
&  Publisher. 

Newspaperman. 

Six  years*  experience  on  New  York  and  small 
city  dailies  as  reporter  and  on  desk.  At  present 
city  editor.  Age  27  and  single.  Box  C-710, 
Editor  &  Publisher. 

Newspaper  Man. 

Fifteen  years  experience,  twelve  on  metropolitan 
newspapers,  now  employed  as  managing  editor 
of  leading  newspaper  in  middle  western  city  of 
12.000  population,  desires  to  make  change.  Will 
accept  position  as  managing  or  city  editor.  Age 
37  years;  married.  Address  C-692,  care  Editor 
Puhlisher. 

Special  Advertising — 

Properly  planned  and  developed.  Pages,  series, 
cam;taigns,  co-operative  space.  Thoroughly  ex- 
;)ericnced.  Substantial  business,  satisfaction  and 
g(MMl  will  of  advertisers.  Will  work  alone  or 
develop  department.  There  are  thousands  in 
scientific  development.  Many  papers  realize 
this  fact  and  could  use  a  properly  trained  man. 
Permanent  cfmnection  after  I  prove  ability. 
Have  go<Kl  character,  substantial,  reliable  ref¬ 
erences.  City  100.000  or  more,  East  or  Central 
West  prcferre<l.  Open  on  short  notice.  Write 
me  today.  C-704.  Editor  3r  Publisher. 


Sunday  Editor. 

Open  for  connection  as  managing  editor  of 
small  daily,  in  which  he  would  take  an  interest 
if  desired,  or  as  Sunday  Editor  and  Feature 
writer  of  larger  paper.  Now  Sunday  Editor 
of  Miami  daily,  and  have  been  a  publisher. 
Coming  North  in  March.  Address  **Sunday 
Editor,**  Room  72,  Fort  Dallas  Hotel,  Miami, 
Fla. 


Telegraph,  State,  Qty  Editor. 

Twelve  years  experience  metropolitan  and  small 
city  dailies  and  press  associations.  Now  sec¬ 
retary  chamber  of  commerce.  Married.  Want 
place  March  1,  central  states.  Ray  O.  Wiker, 
l)elavan,  Wisconsin. 


Publicity  Woman. 

Religious  organization  desires  sensible,  experi¬ 
enced  newspaper  or  publicity  woman  to  assist 
busy  publicity  director;  give  full,  detailed  par¬ 
ticulars  in  confidence,  including  salary.  Address 
Box  C-701,  care  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 


Successful 

Performance 

This  firm  has  a  record  of  almost 
15  years  of  successful  performance  in 
the  difficult  work  of 

PURCHASE,  CONSOUDATION, 
SAL£  AND  APPRAISAL 
of  newspaper  and  magazine  properties 
throughout  the  U.  ^ 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


-  -  WE  CONNECT  THE  WIRES  ^ 

AI>VERTTSIXG  SERVICE  DE- 
^PARTMENT  MANAGER.  Five 
years’  •tervire  wr>rk  anil  space  sell- 
intr.  larRe  newspapers;  seven  years 
assistant  advertising  manager,  biff 
publisher;  successful  record  as  ad- 
vertisinir  manaRer.  two  Middle 
Western  dailies.  Now  advertisinsr 
.ervice  manatfer,  daily  of  over  lOO.WO 
circulation.  Ilis  copy,  desifrus  .and 
layotits  used  by  well  known  syndi- 
^Wje  35.  M.arried.  CoIIeRe. 


Febnalo'S  Exchange. Inc. 

Third  NatX  B'lo'C..  SpRiNOPifeto.MAss. 


yj 


NOTICE 


Informatian  Wanted 

of  Michael  Corrigan,  believed  to  be  owner  or 
editor  of  a  newspaper  in  California.  U.  S.  A. 
Communications  to  Mrs.  Ward.  24  Hamilton  St., 
South  Circular  Road,  Dublin,  Ireland. 


FEATURED  ARTICLES 

Publuher»— Attention ! 

We  furni.«h  MSS  on  all  subjects  by  competent 
authors.  Will  take  advertising  in  exchange 
for  all  or  part  of  our  service.  Reasonable 
rates.  Write  up  your  wants.  Literary  Bureau 
Pub.  Dept.  MOJ4,  Hannibal,  Mo. 


ACCOUNTANTS 


Wante<i— 

Experienced  advertising  salesman  and  copy 
writer  for  display  department  of  Indiana  ^ily 
of  20,000  circulation.  Permanent  position  for 
right  man.  Give  experience,  salary  expected 
and  your  age  in  first  letter.  Address  C-712, 
care  Editor  &  Publisher. 


Fublishers!!!  Sunday. 

“^ying  it  all  in  the  head’* — which  means  I  am 
willing  to  start  a  Sunday  paper  in  any  live 
city  of  20.000  to  50,000  population,  and  back 
it  with  my  own  capital  on  a  contract  with  you; 
am  now  Sunday  Editor  of  a  Miami  daily  and 
have  l>een  a  publisher,  (doming  north  in  March. 
Address  “Sunday  Editor,**  Room  72.  Fort 
Pallas  Hotel.  Miami,  Fla. 

Retiring  Publisher 

Will  sell  large  interest  in  highly  successful 
evening  and  Sunday  newspapers  near  New  York. 
Golden  opportunity.  Write  Room  1807  Gotham 
Bank  Bldg.,  Columbus  Circle,  N.  Y.  Tel.  4922 
Columbus. 

Semi-weekly, 

One  of  finest  propositions  in  Southern  Cali¬ 
fornia;  wonderful  climate;  city  10,000,  growing; 
steam  and  electric  railways,  splendid  schoob, 
churches,  big  oil  fields  nearby;  paved  streets, 
highways,  near  Los  Angeles  and  beaches;  doing 
$2,000  and  better  month;  orospects  increase  to 
$2,500  to  $3,000  by  end  of  year;  takes  $16,000 
cash,  balance  $3,000  monthly;  no  agents.  Ad¬ 
dress  Box  1411,  Los  Angeles,  Cal. 

Splendkl  Opportioiity  for  Qidck  Buyer, 
(‘•ntrolling  interest  in  evening  paper  middle 
west.  Exclusive  field,  fine,  m<xlern  equipment. 
gcNwi  B.  C,  circuUtinn.  Earning  18  percent 
on  price  asked.  Initial  payment  $50,000.  J.  B. 
Shale,  Times  Bldg.,  N^  York  Gty. 


Auditors. 

with  many  years*  experience  auditing  metro¬ 
politan  daily  and  evening  papers,  desire  fur¬ 
ther  connections  on  cqntract  anywhere  in  tbe 
States  or  Canada.  Modem  newspaper  account¬ 
ing  systems  insulled.  Fees  reasonable.  C-610, 
Editor  &  Publisher. 


FEATURES 

A  New  Feature  Service. 

That  is,  in  interest  and  cost  to  members,  the 
best  break  .since  the  world  flight  of  the  Army 
.Air  Service.  Will  prove  to  be  a  circubtion 
getter.  Will  fit  every  paper,  from  the  County 
Seat  Weeklv,  to  the  Metropolitan  Daily.  Will 
last  from  three  to  five  years  and  the  interest 
*  n  the  last  day  will  surpass  the  first.  Uniform 
release  dates;  full  protectkin  for  members.  No 
cost  to  you  until  you  have  had  service  thirty 
days.  You  can  terminate  contract  after  sixty 
days,  at  ycjur  ^tion.  Ser\'ice  will  start  in 
Spring.  Investigate  now.  Full  particulars 
upon  receipt  of  your  query,  on  your  own  letter¬ 
head.  Address  Raiser.  P.  O.  Box  No.  75. 
Sta.  “W*  New  York  Gty. 


Men  with  Capital 

to  invest  are  eagerly  reading 
the  Business  Opportunities 
column  on  this  page  every 
week  waiting  for 

You — Mr.  Publisher 

to  announce  that  partner¬ 
ship  in  your  business  or  that 
newspaper  property  which 
you  have  for  sale. 

Interest  Capital  with  an 

EDITOR  &  PUBLISHER 
CLASSIHED  AD. 
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DOLLAR 

PULLERS 


$$ 


Business  Tickler 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


a  period  of  thirteen  weeks.  Only  ten 
advertisers  were  to  be  represented  in 
the  atlas.  The  News  Bee  ran  quarter 
page  ads  offering  the  atlas  for  sale  at 
its  actual  cost  price.  It  was  sold  at  the 
newspaper  offices  and  at  the  stores  of 
the  several  advertisers.  In  most  cases  the 
advertisers  used  space  in  excess  of  their 
contract. — CL.^Y  Smith. 


in  the  regular  columns  of  the  paper. 
Arrangements  were  made  with  the  pub¬ 
lishers  of  an  atlas  for  a  16-page  book, 
the  page  size  being  12  x  15".  It  con¬ 
tained  complete  maps  of  the  world  show¬ 
ing  the  locations  of  the  broadcasting 
stations  as  well  as  a  complete  station 
log.  One  tenth  of  the  space  of  the  back 
page  was  offered  to  local  adverti.sers  in 
return  for  a  contract  for  a  minimum  of 
175  lines  of  radio  advertising  weekly  for 


^ALENDARS  show 
there  are  three 
Fridays  falling  on  the 
13th,  during  1925.  They 
are: — February,  13; 

March,  13;  and  No¬ 
vember,  13. 

If  you  have  not 
already  done  so,  put 
rings  around  them. 

Progressive  m  e  r  • 
sold  the  idea  of  buying 
ing  space  in  your  news¬ 
paper  transforming  the  proverbial  “black 
cat"  day,  into  a  “red  letter’’  sales  day. 

Use  of  imagination  will  go  far  towards 

making  up  a  saleable  dummv. 

*  «  ■  *■ 

VT'E  capitalized  the  Commencement 
^  season  this  year  for  the  first  time 
by  putting  on  a  double-page  feature,  <•  .  •  j 

carrying  a  group  picture  of  the  high 

school  graduates  on  one  page  and  on  the  by  the  older  residents  of  a  community 


The  Jacksonville  (Fla.)  Times-Union 
has  inaugurated  a  Commercial  Register 
wherein  will  be  found  practically  every¬ 
thing  of  need  to  the  average  home  or 
business  man.  The  names  of  the  various 
classified  business  heads  are  set  in  bold¬ 
face  type  and  arranged  in  alphabetical 
order.  The  ads  or  registrations  consist 
of  four  lines  each,  set  in  8  point.  The 
list  should  prove  a  wonderful  convenience 
to  readers.  A  page  register  will  bring 
in  as  much  or  more  revenue  than  a 
regular  classified  page  with  less  mechani¬ 
cal  lalxir. — Robert  B.  Miller,  Wrsf  Balm 
Beach,  (Fla). 


chants  may  be 
special  advert 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


other  two  groups  of  the  graduates  from 
smaller  schools.  The  remainder  of  the 
space  was  easily  sold  to  jewelers  and 
others  reaching  out  for  the  trade  of  those 
buying  presents  for  the  graduates. — F.  M. 
Tenney,  Great  Falls  (Mont.)  Leader. 


make  good  local  feature  copy.  Especially 
during  the  winter  season  old  residents 
may  be  able  to  tell  interesting  tales  of 
deep  snows  and  sledding  and  sleighing 
parties.— G.  F.  B.,  Waynesboro.  (Pa.) 
Record-Hcrald. 


Newsstands  seldom  advertise,  yet  if 
some  of  them  were  approached  on  the 
subject,  a  small  amount  of  space  per 
week  might  be  taken.  It  doesn't  amount 
to  very  much  perhaps  each  week  but  in 
a  year's  time  it  would  amount  up.  Let 
them  advertise  more  the  various  mag¬ 
azines  and  their  time  of  issue  and  their 
own  location  and  name. — James  \V. 
Hesse.  Topeka,  (Kan.). 


Which  radio  bug  in  your  city  has  the 
longest  log  of  different  stations  heard 
over  his  receiving  set?  Many  radio  fans 
find  it  just  as  interesting  to  hear  a  great 
many  different  stations  as  they  do  to 
get  long  distances,  so  this  sort  of  a  story 
would  be  of  immense  interest  to  many 
of  your  readers.-  -Frank  H.  Williams, 
Santa  Ana.  Cal. 


Society  events  have  changed  wonder¬ 
fully  within  the  past  few  years.  Radio 
and  cross-word  puzzle  parties  have 
placed  mall  jongg  in  the  background. 
Other  fads  and  fancies,  (your  society 
editor  can  list  several  peculiar  to  your 
locality)  have  passed  and  gone  but  danc¬ 
ing  and  cards  still  remain.  Explain  their 
pulling  power.  This  might  be  worked 
up  into  a  Sunday  feature  for  the  society 
page. — Y.  C.  Cline,  Columbus  (Ind.l  Re¬ 
publican. 


Readers  of  the  York  Dispatch  got  a 
real  kick  out  of  the  paper  each  evening 
for  months  when  the  reporters  collected 
a  batch  of  photographs  of  prominent 


A  few  weeks  ago,  the  Philadelphia 
Et'oimg  Bulletin  collected  a  number  of 
advertisements,  running  them  on  a  part 
of  a  page  over  which  was  an  eight- 

column  caption  “What  a  Dollar  Will  ,  ,  ^  ,  j  u 

Buy.”  The  page  included  advertisements  ^I’out  crop  pros^cts  and  he 

of  a  special  dinner  at  a  restaurant,  three  chronicles  any  unusual  or  extra- 

photos,  girls’  rain  capes,  sweet  peas,  eye-  ordinary  achievements  of  the  farmers, 
glasses,  vegetable  seeds,  soles  and  heels,  ^  I’c  teature  is  not  only  interesting  but  it 


The  I'ort  Wayne  News-Sentinel  has  a 
staff  man  who  goes  about  the  rural  dis¬ 
tricts  talking  to  the  farmers  and  visiting 
w  ith  them  in  their  homes.  Every  day  he 
writes  a  column  about  what  the  farmers 


etc.  The  ne.xt  week  a  full  page  was 
needed  for  the  Dollar  page,  and  it  was 
noticed  that  the  department  stores  had 
come  into  it  with  advertisements  of 
hosiery,  apron  dresses,  blouses,  shoes,  etc. 
The  week  that  followed  brought  ads 
enough  to  fill  a  page  and  a  half. — M.  S. 
Maloney,  Philadelphia. 


also  tends  to  build  up  rural  circulation. 
B.  P.  M.,  Fort  Wayne,  Ind. 


Run  a  column  in  your  paper  entitled, 
“Birthdays”  and  under  it  list  a  few  days 
previous  the  men  who  are  to  have  birth¬ 
days  during  the  coming  week.  For  each 
name  have  a  short  sketch  giving  the  chief 
achievements  of  his  life  and  offer  con¬ 
gratulations.  The  dates  on  which  the 
birthdays  of  prominent  men  fall  can 


During  the  stay-at-home  winter  ve- 
nings,  a  page  setting  forth  the  pleasure 
derived  from  good  music  in  the  home  easily  be  obtain^  from  the  city  registrar, 

might  be  sold  to  a  group  of  phonograph  — E.'  R.  Smith,  Cranston  (R.  I.)  News. 

dealers,  radio  shops,  and  piano  houses. 

— .Arthur  X.  Stackpole,  Lowell. 


The  Toledo  News  Bee  has  more  than 
doubled  its  radio  lineage  by  issuing  a 
radio  atlas  and  log  in  which  advertising 
space  was  offered  to  the  advertiser  in  re¬ 
turn  for  a  contract  for  radio  advertising 
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FerSnnii^  andStatk/Ntv^ytn 
hfvniatianal  Ncw«  Service 

II  Spiuce  St.,  New  York 


Get  the  very  best 

DAILY 

CROSS-WORD 

PUZZLE 

Not  just  a  feature — 

Not  just  a  problem — 

But  the  best  seller 
on  the  market 

TODAY! 

KING  FEATURES 
SYNDICATE,  Inc. 

241  West  58th  Street 
New  York  City 


The  World's  Greatest 
Newspaper  Feature 
Service 

Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news- 
pa  p  e  r  s  throughout  the 
United  States  and  in  for¬ 
eign  countries. 

4  page  ready-print  color  eomira- 
Magaiine  Feature  Pagea. 

Writ*  jor  samplm  amd  rstaa 

0lWAtVyi‘2OOW.3BDSTIlECT.'Vi3L£7y 
CLEVELAND,  OHIO 


Yorkers  taken  when  they^  were  babi^ 
between  two  and  five  years  old,  aot 
printed  them  one  each  day.  The  picturet 
can  easily  be  obtained  from  the  metnb^ 
of  the  families  and  wives  of  the  men 
concerned.  It  is  interesting  to  know  ho* 
the  mayor  or  the  president  of  the  board 
of  trade  looked  when  he  wore  long  curlj 
and  "Little  Lord  Fauntleroy”  velvets  and 
laces.  Of  the  scores  of  pictures  of  thk 
nature  published  by  the  Dispatch,  not 
one  brought  an  expression  of  resentment 
from  the  subject  of  the  photo. — H,  D 
C.,  York,  Pa. 


“A  day  off  with  double  pay”  is  the 
award  dangled  in  front  of  staff  members 
of  an  Indiana  newspaper  each  month 
for  the  best  exclusive  turned  in  during 
the  month  by  a  staff  member.  The  selec¬ 
tion  is  made  by  a  committee  composed 
of  the  editor,  circulation  manager  and 
some  person  selected  at  random  in  some 
other  department. — B.  A.  T. 

^KESSLE^i 

I  Comic  Cartoons 
!  Carry  a  Kick  j 


j  You  may  have  2'col.  mats 
Ij  daily  instead  of  the  regU' 
jj  lar  3'col.  size,  if  you  prefer. 

j;  Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr.^  Genl.  Mgr. 
ISO  Nas»nu  Street,  New  York  City 


KATHLEEN  NORRIS’  \ 
LATEST  SERIAL  J 

‘'Rose  of  the  W  orld”  § 

for 

Immediate  Release 

Thll  Will  m 

A  Fervent  Love  Story  _ 
Delight  Women  Readers  _ 

Chicago  ■ 

Philadelphia  g 

Kansas  City 

Richmond  * 

Victoria  g 

Already  doted  « 

Write  for  copy  at  once  ■ 
The  McClore  Newspaper  Syndicale  ■ 

sn  Fourth  Avsnuo,  Now  Yorii  Oty  g 
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Editor  &  Publisher  for  February  14,  1925 


THE  BEST  STORY 

Another  New  York  World  Achievement 


16  Noteworthy  Short  Stories 
by  Famous  Authors 


Editors  of  leading  American  magazines  were 
recently  invited  each  to  select  the  story  he 
liked  best  published  in  his  magazine  during 
the  past  year. 

A  committee  of  newspaper  editors  from  various  cities  supervised  this 
new  method  of  selection  of  best  short  stories. 

Arrangements  have  just  been  made  to  release  these  stories  beginning 
April  19th  to  leading  American  newspapers  through  the  New  York 
World  and  the  Metropolitan  Newspaper  Service. 


Read  the  List  of  Authors 


Michael  Arlen 
F.  R.  Buckley 
A.  M.  Chisholm 
Irvin  S.  Cobb 
Richard  Connell 
Samuel  A.  Derieux 


Meigs  O.  Frost 
Zona  Gale 
Ellen  Glasgow 
Inez  Haynes  Irwin 
W.  Somerset  Maugham 


Samuel  Merwin 
Honore  Willsie  Morrow 
Elsie  Singmaster 
Lisa  Ysaye  Tarleau 
Ida  A.  R.  Wylie 


$25,000  worth  of  the  Best  Recent  Stories  by  the  Best  Authors  made  available  for  news¬ 
papers  at  reasonable  prices — Supplied  to  one  paper  only  in  each  city. 

Note — Each  paper  using  them  authorized  to  announce  this  new 
selection  as  made  by  it,  “in  conjunction  with  the  New  York  W orld“ 

To  obtain  an  option  on  these  stories  in  your  territory^  wire  or  write  at  once  to 

F.  B.  KNAPP,  Maximilian  Elser,  Jr.,  Manager 

Manager  World  Syndicate  Metropolitan  Newspaper  Service 

Room  1111,  63  Park  Row,  New  York  150  Nassau  St.,  New  York 


>^-In  ^ 
Philadelphia 

nearly  eveiyhody  reads 

JheBulletiri^ 


Life  Insurance  is  one  of  the  closest  guides  to  the 
general  prosperity  of  any  city.  For  the  first  eleven 
months  of  the  year  1924,  Philadelphia  led  every'  other 
city'  in  the  United  States  with  an  increase  of  thirteen 
per  cent,  in  business  written  as  compared  with  the 
same  period  in  1923. 

The  Bulletin  goes  into  practically  all  of  the 
412,000  separate  homes  of  the  city  and  100,000  more 
outside  of  the  city'  limits. 

Philadelphia  is  a  huge  market  of  nearly  three 
million  people — third  largest  in  America — instantly 
available  through  one  newspaper,  at  one  cost. 

With  over  half  a  million  copies  daily  The 
Bulletin  naturally  dominates  Philadelphia — there 
can  be  no  substitute  for  circulation.  The  circulation 
of  The  Philadelphia  Bulletin  is  one  of  the  largest 
in  America. 


PHILADELPHIA’S  NEWSPAPER 

518,357 

Average  Daily  Net  Circulation  for  Year  Ending  Dec.  31,  1924 


(Copyriflit  U2S— BulUtin  Company) 


